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IBPS PO Pre PYP (Held on 19 Oct 2024 S2)

Q1. Who among the following faces H?

Study the following information carefully and answer the questions given below:

Fourteen persons sit in two parallel rows such that seven persons sit in each row. P, Q, R, S, T, U and Z
are sitting in row 1 facing the north direction and D, E, F, G, H, [ and ] are sitting in row 2 and facing south
direction but not necessarily in the same order. The persons are sitting in row 1 face the persons sitting
in row 2 and vice versa.

U is sitting third to the left of T and neither of them sits at the extreme ends of the row. G sits second to
the right of H who sits one of the extreme ends of the row. Three persons sit between G and J. P is sitting
second to the left of Q. F sits immediately to the left of ]. S doesn’t sit opposite to H. S sits immediately to
the right of Z. R sits opposite to I. The one who sits immediate left of R does not face D.

(@) Z

(b)Q

(T

(du

(e)B

Ans.(b)

Q2. Who among the following sits third to the left of R?

Study the following information carefully and answer the questions given below:

Fourteen persons sit in two parallel rows such that seven persons sit in each row. P, Q, R, S, T, U and Z
are sitting in row 1 facing the north direction and D, E, F, G, H, [ and ] are sitting in row 2 and facing south
direction but not necessarily in the same order. The persons are sitting in row 1 face the persons sitting
in row 2 and vice versa.

U is sitting third to the left of T and neither of them sits at the extreme ends of the row. G sits second to
the right of H who sits one of the extreme ends of the row. Three persons sit between G and J. P is sitting
second to the left of Q. F sits immediately to the left of ]. S doesn’t sit opposite to H. S sits immediately to
the right of Z. R sits opposite to I. The one who sits immediate left of R does not face D.

(@) E

(b) The one who faces D

(c) The one who faces]

(d) Both (a) and (b)

(e) None of these

Ans.(c)

Q3. How many persons sit between G and F?

Study the following information carefully and answer the questions given below:

Fourteen persons sit in two parallel rows such that seven persons sit in each row. P, Q, R, S, T, U and Z
are sitting in row 1 facing the north direction and D, E, F, G, H, [ and ] are sitting in row 2 and facing south
direction but not necessarily in the same order. The persons are sitting in row 1 face the persons sitting
in row 2 and vice versa.
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U is sitting third to the left of T and neither of them sits at the extreme ends of the row. G sits second to
the right of H who sits one of the extreme ends of the row. Three persons sit between G and J. P is sitting
second to the left of Q. F sits immediately to the left of ]. S doesn’t sit opposite to H. S sits immediately to
the right of Z. R sits opposite to I. The one who sits immediate left of R does not face D.

(a) One

(b) Two

(c) Three

(d) Four

(e) None

Ans.(b)

Q4. Four of the following five are alike in a certain way and hence from a group. Which one does not
belong to the group?

Study the following information carefully and answer the questions given below:

Fourteen persons sit in two parallel rows such that seven persons sit in each row. P, Q, R, S, T, U and Z
are sitting in row 1 facing the north direction and D, E, F, G, H, [ and ] are sitting in row 2 and facing south
direction but not necessarily in the same order. The persons are sitting in row 1 face the persons sitting
in row 2 and vice versa.

U is sitting third to the left of T and neither of them sits at the extreme ends of the row. G sits second to
the right of H who sits one of the extreme ends of the row. Three persons sit between G and J. P is sitting
second to the left of Q. F sits immediately to the left of ]. S doesn’t sit opposite to H. S sits immediately to
the right of Z. R sits opposite to I. The one who sits immediate left of R does not face D.

(a)H

(b)]J

(c)Z

(d)Q

(e)E

Ans.(e)

Q5. Which among the following statement(s) is /are not true?

[. Sis the only neighbor of Z

[I. More than three persons sit to the left of R

[II. No one sits to the left of Z

Study the following information carefully and answer the questions given below:

Fourteen persons sit in two parallel rows such that seven persons sit in each row. P, Q, R, S, T, U and Z
are sitting in row 1 facing the north direction and D, E, F, G, H, I and ] are sitting in row 2 and facing south
direction but not necessarily in the same order. The persons are sitting in row 1 face the persons sitting
in row 2 and vice versa.

U is sitting third to the left of T and neither of them sits at the extreme ends of the row. G sits second to
the right of H who sits one of the extreme ends of the row. Three persons sit between G and J. P is sitting
second to the left of Q. F sits immediately to the left of ]. S doesn’t sit opposite to H. S sits immediately to
the right of Z. R sits opposite to 1. The one who sits immediate left of R does not face D.

(a) Both I and II
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(b) Both I 'and III
(c) Only 111

(d) Only II

(e) All ], Il and III
Ans.(d)

Q6. Who among the following belongs to Pune?

Study the following information carefully and answer the questions given below:

Six persons- A, B, C, D, E, and F join online classes in different months- March, April, May, June, July,
August. Each person is from different cities- Manali, Agra, Mathura, Noida, Nasik and Pune. All the
information is not necessarily in the same order except months.

The one who belongs to Manali joined in the month having even number of days. A joined before the
one who belongs to Manali. The number of persons joined before A is one less than the number of
persons joined after D who belongs to Agra. The one who belongs to Noida joined two months before D.
Three persons joined between F and the one who belongs to Mathura. B joined two persons before C.
The one who belongs to Nasik joined before C. C doesn’t belong to Mathura.

(a)A

(b)E

(ocC

(d)B

(e) F

Ans.(e)

Q7. How many persons joined between the one who belongs to Agra and A?

Study the following information carefully and answer the questions given below:

Six persons- A, B, C, D, E, and F join online classes in different months- March, April, May, June, July,
August. Each person is from different cities- Manali, Agra, Mathura, Noida, Nasik and Pune. All the
information is not necessarily in the same order except months.

The one who belongs to Manali joined in the month having even number of days. A joined before the
one who belongs to Manali. The number of persons joined before A is one less than the number of
persons joined after D who belongs to Agra. The one who belongs to Noida joined two months before D.
Three persons joined between F and the one who belongs to Mathura. B joined two persons before C.
The one who belongs to Nasik joined before C. C doesn’t belong to Mathura.

(a) Three

(b) One

(c) None

(d) Two

(e) Four

Ans.(a)
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Q8. Four of the following five are alike in a certain way and thus form a group. Find the one who doesn’t
belong to the group?

Study the following information carefully and answer the questions given below:

Six persons- A, B, C, D, E, and F join online classes in different months- March, April, May, June, July,
August. Each person is from different cities- Manali, Agra, Mathura, Noida, Nasik and Pune. All the
information is not necessarily in the same order except months.

The one who belongs to Manali joined in the month having even number of days. A joined before the
one who belongs to Manali. The number of persons joined before A is one less than the number of
persons joined after D who belongs to Agra. The one who belongs to Noida joined two months before D.
Three persons joined between F and the one who belongs to Mathura. B joined two persons before C.
The one who belongs to Nasik joined before C. C doesn’t belong to Mathura.

(a)A

(b) F

(c)B

(d)D

(e)E

Ans.(c)

Q9. Which among the following combination is correct?

Study the following information carefully and answer the questions given below:

Six persons- A, B, C, D, E, and F join online classes in different months- March, April, May, June, July,
August. Each person is from different cities- Manali, Agra, Mathura, Noida, Nasik and Pune. All the
information is not necessarily in the same order except months.

The one who belongs to Manali joined in the month having even number of days. A joined before the
one who belongs to Manali. The number of persons joined before A is one less than the number of
persons joined after D who belongs to Agra. The one who belongs to Noida joined two months before D.
Three persons joined between F and the one who belongs to Mathura. B joined two persons before C.
The one who belongs to Nasik joined before C. C doesn’t belong to Mathura.

(a) A- March

(b) B-Pune

(c) D-August

(d) E-Manali

(e) C-April

Ans.(a)

Q10. . Which among the following statement(s) is/are true?

[. The one who belongs to Noida joined classes in June

II. C joined before D

[II. F belongs to Manali

Study the following information carefully and answer the questions given below:

Six persons- A, B, C, D, E, and F join online classes in different months- March, April, May, June, July,
August. Each person is from different cities- Manali, Agra, Mathura, Noida, Nasik and Pune. All the
information is not necessarily in the same order except months.
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The one who belongs to Manali joined in the month having even number of days. A joined before the
one who belongs to Manali. The number of persons joined before A is one less than the number of
persons joined after D who belongs to Agra. The one who belongs to Noida joined two months before D.
Three persons joined between F and the one who belongs to Mathura. B joined two persons before C.
The one who belongs to Nasik joined before C. C doesn’t belong to Mathura.

(a) BothIand II

(b) Both Il and III

(c) Only II

(d) Only 11

(e) All, 11 and I1I

Ans.(c)

Q11. In the word “ MOVEMENT, if we use the second, fifth, sixth and eighth letters from the left end,
then which of the following will be the third letter from the left end of the meaningful word thus formed.
If more than one such meaningful word is formed mark X as your answer. If no meaningful word is
formed, mark Z as your answer?

(@) o

T

(oM

(d)X

(e)Z

Ans.(d)

Q12. In the word “ EXPLAIN”, how many pairs of letters are there where the number of letters between
them in the word is the same as the number of letters between them in the English alphabetical series,
both when moving forward and backward in the alphabet?

(a) Three

(b) One

(c) None

(d) Two

(e) Four

Ans.(b)

Q13. How is B related to W?

Read the given information carefully and answer the questions based on it:

In a family of three generations, there are eight members with no single parent. A is the father-in-law of
B who is the female member of the family. Z is the son of I. V is the sister of B. D is the daughter of F. W
is the brother of D. Z is brother-in-law of V. V has two children.

(a) Sister-in-law

(b) Brother-in-law

(c) Aunt

(d) Daughter

(e) None of these
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Ans.(c)

Q14. How is V related to F?

Read the given information carefully and answer the questions based on it:

In a family of three generations, there are eight members with no single parent. A is the father-in-law of
B who is the female member of the family. Z is the son of I. V is the sister of B. D is the daughter of F. W
is the brother of D. Z is brother-in-law of V. V has two children.

(a) Granddaughter

(b) Mother

(c) Daughter

(d) Wife

(e) Aunt

Ans.(d)

Q15. How many female members are there in the family?

Read the given information carefully and answer the questions based on it:

In a family of three generations, there are eight members with no single parent. A is the father-in-law of
B who is the female member of the family. Z is the son of I. V is the sister of B. D is the daughter of F. W
is the brother of D. Z is brother-in-law of V. V has two children.

(a) Two

(b) Three

(c) Four

(d) Five

(e) Can’t be determined

Ans.(c)

Q16. In which direction C lives with respect to G?

Study the following information carefully and answer the questions given below:

Eight persons A, B, C, D, E, F, G and H live on four different floors of a building (but not necessarily in the
same order) such that lowermost floor of the building is numbered as 1 and just above floor 1 is
numbered as 2 and so on till the topmost floor is numbered as 4. There are two flats on each floor- Flat
1 and Flat 2 from west to east such that Flat 1 is to the West of Flat 2. Flat-1 of second floor is exactly
above Flat 1 of first floor and other flats are placed in same way.

G lives to the west of H whose floor number and flat number is same. One floor gap is there between the
floors of G and D. Sum of the floor numbers of F and C is equal to the floor number of E. F and C doesn’t
live in different numbered flat. A lives to the east of C but not live on the same numbered flat of D lives.
B lives above C’s floor.

(a) East

(b) West

(c) North- west

(d) North- east

(e) South

Ans.(e)
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Q17. Who among the following lives with B on the same floor?

Study the following information carefully and answer the questions given below:

Eight persons A, B, C, D, E, F, G and H live on four different floors of a building (but not necessarily in the
same order) such that lowermost floor of the building is numbered as 1 and just above floor 1 is
numbered as 2 and so on till the topmost floor is numbered as 4. There are two flats on each floor- Flat
1 and Flat 2 from west to east such that Flat 1 is to the West of Flat 2. Flat-1 of second floor is exactly
above Flat 1 of first floor and other flats are placed in same way.

G lives to the west of H whose floor number and flat number is same. One floor gap is there between the
floors of G and D. Sum of the floor numbers of F and C is equal to the floor number of E. F and C doesn’t
live in different numbered flat. A lives to the east of C but not live on the same numbered flat of D lives.
B lives above C’s floor.

(a)A

(b) F

(c)E

(d)D

(e) None of these

Ans.(b)

Q18. Four of the following five are alike in a certain way and thus forms a group, then who among the
following person doesn’t belong to that group?

Study the following information carefully and answer the questions given below:

Eight persons A, B, C, D, E, F, G and H live on four different floors of a building (but not necessarily in the
same order) such that lowermost floor of the building is numbered as 1 and just above floor 1 is
numbered as 2 and so on till the topmost floor is numbered as 4. There are two flats on each floor- Flat
1 and Flat 2 from west to east such that Flat 1 is to the West of Flat 2. Flat-1 of second floor is exactly
above Flat 1 of first floor and other flats are placed in same way.

G lives to the west of H whose floor number and flat number is same. One floor gap is there between the
floors of G and D. Sum of the floor numbers of F and C is equal to the floor number of E. F and C doesn’t
live in different numbered flat. A lives to the east of C but not live on the same numbered flat of D lives.
B lives above C’s floor.

(a)H

(b) G

(c0)E

(d)D

(e)C

Ans.(e)

Q19. What will the sum of the floor number of E and G?

Study the following information carefully and answer the questions given below:

Eight persons A, B, C, D, E, F, G and H live on four different floors of a building (but not necessarily in the
same order) such that lowermost floor of the building is numbered as 1 and just above floor 1 is
numbered as 2 and so on till the topmost floor is numbered as 4. There are two flats on each floor- Flat
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1 and Flat 2 from west to east such that Flat 1 is to the West of Flat 2. Flat-1 of second floor is exactly
above Flat 1 of first floor and other flats are placed in same way.

G lives to the west of H whose floor number and flat number is same. One floor gap is there between the
floors of G and D. Sum of the floor numbers of F and C is equal to the floor number of E. F and C doesn’t
live in different numbered flat. A lives to the east of C but not live on the same numbered flat of D lives.
B lives above C’s floor.

(@) 5

(b) 6

(c) 2

(d) 4

(e) 7

Ans.(b)

Q20. How many floors between D’s floor and A’s floor?

Study the following information carefully and answer the questions given below:

Eight persons A, B, C, D, E, F, G and H live on four different floors of a building (but not necessarily in the
same order) such that lowermost floor of the building is numbered as 1 and just above floor 1 is
numbered as 2 and so on till the topmost floor is numbered as 4. There are two flats on each floor- Flat
1 and Flat 2 from west to east such that Flat 1 is to the West of Flat 2. Flat-1 of second floor is exactly
above Flat 1 of first floor and other flats are placed in same way.

G lives to the west of H whose floor number and flat number is same. One floor gap is there between the
floors of G and D. Sum of the floor numbers of F and C is equal to the floor number of E. F and C doesn’t
live in different numbered flat. A lives to the east of C but not live on the same numbered flat of D lives.
B lives above C’s floor.

(a) None

(b) One

(c) Either ‘one’ or ‘two’

(d) Two

(e) None of these

Ans.(d)

Q21. What is the total distance between point R to point S (Via point P)?

Study the following information carefully and answer the questions given below:

Kiran started walking from point R towards the East. After walking 15m to reach point Q, then he turns
to the left and walks for 18m to reach point P. Then he turns to the right and walks for 10m to reach
point T. Then he turns to the left and walks for 19m to reach point S. Finally, he turns to the left and
walks 10m to reach point X.

(a) 63m

(b) 62m

(c) 64m

(d) 61m

(e) 60m

Ans.(b)
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Q22. What is the direction of point S with respect to point Q?

Study the following information carefully and answer the questions given below:

Kiran started walking from point R towards the East. After walking 15m to reach point Q, then he turns
to the left and walks for 18m to reach point P. Then he turns to the right and walks for 10m to reach
point T. Then he turns to the left and walks for 19m to reach point S. Finally, he turns to the left and
walks 10m to reach point X.

(a) South-east

(b) South-west

(c) North- east

(d) North-west

(e) South

Ans.(c)

Q23. Which among the following point is not in the north-east of point R?

Study the following information carefully and answer the questions given below:

Kiran started walking from point R towards the East. After walking 15m to reach point Q, then he turns
to the left and walks for 18m to reach point P. Then he turns to the right and walks for 10m to reach
point T. Then he turns to the left and walks for 19m to reach point S. Finally, he turns to the left and
walks 10m to reach point X.

(a) Point Q

(b) Point P

(c) Point T

(d) Point S

(e) Point X

Ans.(a)

Q24. How many persons performed between G and H?

Study the following information carefully and answer the questions given below:

Eight persons - G, H, [, ], K, P, M, and O - perform a festival but not necessarily in the same order.
G performs before J. H is the third person from the last to perform. K performs immediately before H. ]
performs immediately after M and immediately before P. One person performs between H and O.
(a) Three

(b) One

(c) None

(d) Two

(e) Four

Ans.(e)
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Q25. Who among the following person performed in the last position?

Study the following information carefully and answer the questions given below:

Eight persons - G, H, [, ], K, P, M, and O - perform a festival but not necessarily in the same order.
G performs before ]. H is the third person from the last to perform. K performs immediately before H. ]
performs immediately after M and immediately before P. One person performs between H and O.
(@)1

(b) K

(P

(d)o

(e) None of these

Ans.(d)

Q26. . Who among the following person performed at fourth position?

Study the following information carefully and answer the questions given below:

Eight persons - G, H, I, ], K, P, M, and O - perform a festival but not necessarily in the same order.
G performs before ]. H is the third person from the last to perform. K performs immediately before H. ]
performs immediately after M and immediately before P. One person performs between H and O.
(a) M

(b) K

(P

(o

(e)]

Ans.(c)

Q27.Find the odd one out?
(a) MNO

(b) ABD

(c) QRS

(d) EFG

(e) TUV

Ans.(b)

Q28. Who among the following lives with R?

Study the following information carefully and answer the questions given below:

Seven persons P, Q, R, S, T, U, and V work in a company. They live in three different cities i.e., Delhi,
Mumbai and Meerut. They like to seven different colors such as Red, Green, Blue, Grey, White, Black and
Orange. At least two persons live in the same city.

S likes red and lives in Delhi. V likes Green and lives in Mumbai with only Q. P neither likes Orange nor
lives in Delhi. T likes grey but does not live on Delhi. U likes black but does not live in Delhi. No one from
Delhi likes either White or Orange.

(a) Only S

(b)Only Pand T

(c)Only U


https://adda247.go.link/2CeOD
https://adda247.go.link/2CeOD

i

(d) Only P
(e) None of these
Ans.(a)

Q29. Who among the following doesn’t live in Meerut?

Study the following information carefully and answer the questions given below:

Seven persons P, Q, R, S, T, U, and V work in a company. They live in three different cities i.e., Delhi,
Mumbai and Meerut. They like to seven different colors such as Red, Green, Blue, Grey, White, Black and
Orange. At least two persons live in the same city.

S likes red and lives in Delhi. V likes Green and lives in Mumbai with only Q. P neither likes Orange nor
lives in Delhi. T likes grey but does not live on Delhi. U likes black but does not live in Delhi. No one from
Delhi likes either White or Orange.

(@) P

(b)R

(T

(du

(e) Both Pand R

Ans.(b)

Q30. Who among the following likes White?

Study the following information carefully and answer the questions given below:

Seven persons P, Q, R, S, T, U, and V work in a company. They live in three different cities i.e., Delhi,
Mumbai and Meerut. They like to seven different colors such as Red, Green, Blue, Grey, White, Black and
Orange. At least two persons live in the same city.

S likes red and lives in Delhi. V likes Green and lives in Mumbai with only Q. P neither likes Orange nor
lives in Delhi. T likes grey but does not live on Delhi. U likes black but does not live in Delhi. No one from
Delhi likes either White or Orange.

(a)u

(MR

(T

(d)P

(e) Can’t be determined

Ans.(d)

Q31. Which of the following combination is correct?

Study the following information carefully and answer the questions given below:

Seven persons P, Q, R, S, T, U, and V work in a company. They live in three different cities i.e., Delhi,
Mumbai and Meerut. They like to seven different colors such as Red, Green, Blue, Grey, White, Black and
Orange. At least two persons live in the same city.

S likes red and lives in Delhi. V likes Green and lives in Mumbai with only Q. P neither likes Orange nor
lives in Delhi. T likes grey but does not live on Delhi. U likes black but does not live in Delhi. No one from
Delhi likes either White or Orange.

(a) R- Blue- Mumbai
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(b) T- Grey- Meerut
(c) P- Blue- Meerut
(d) P- White- Mumbai
(e) None of these
Ans.(b)

Q32.. Which among the following color liked by Q?

Study the following information carefully and answer the questions given below:

Seven persons P, Q, R, S, T, U, and V work in a company. They live in three different cities i.e., Delhi,
Mumbai and Meerut. They like to seven different colors such as Red, Green, Blue, Grey, White, Black and
Orange. At least two persons live in the same city.

S likes red and lives in Delhi. V likes Green and lives in Mumbai with only Q. P neither likes Orange nor
lives in Delhi. T likes grey but does not live on Delhi. U likes black but does not live in Delhi. No one from
Delhi likes either White or Orange.

(a) Orange

(b) White

(c) Blue

(d) Either [a] or [b]

(e) None of these

Ans.(a)

Q33. Statements: Only a few cruel is normal

No normal is harm

Some harm is hot

Conclusions:

[. Some normal is not hot

II. No cruel is hot

In this question below some statements are given followed by two conclusions numbered I and II. You
have to take the given statements to be true even if they seem to be at variance with commonly known
facts. Read all the conclusions and then decide which of the given conclusions logically follows from the
given statements, disregarding commonly known facts. Give answer.

(a) If only conclusion I follows

(b) If only conclusion II follows

(c) If either conclusion I or II follows

(d) If neither conclusion I nor II follows

(e) If both conclusions I and II follow

Ans.(d)

Q34. Statements: Only success is passion
Some success is dream

No dream is higher

Conclusions:

[. All success being higher is a possibility
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II. No passion is higher

In this question below some statements are given followed by two conclusions numbered I and II. You
have to take the given statements to be true even if they seem to be at variance with commonly known
facts. Read all the conclusions and then decide which of the given conclusions logically follows from the
given statements, disregarding commonly known facts. Give answer.

(a) If only conclusion I follows

(b) If only conclusion II follows

(c) If either conclusion I or II follows

(d) If neither conclusion I nor II follows

(e) If both conclusions I and II follow

Ans.(b)

Q35. Statements: Only a few focus is growth

All growth is believe

Some believe is strength

Conclusions:

[. Some focus being strength is a possibility

[I. No growth is strength

In this question below some statements are given followed by two conclusions numbered I and II. You
have to take the given statements to be true even if they seem to be at variance with commonly known
facts. Read all the conclusions and then decide which of the given conclusions logically follows from the
given statements, disregarding commonly known facts. Give answer-

(a) If only conclusion I follows

(b) If only conclusion II follows

(c) If either conclusion I or II follows

(d) If neither conclusion I nor II follows

(e) If both conclusions I and II follow

Ans.(a)

Q36. The judge's decision was based on evidence, legal preceedent, and the arguments presented by
both sides.

In the sentence below, four words have been highlighted which may be misspelt or inappropriate in
their usage. Mark the erroneous word as the answer and if all the words are correct in their spellings
and usage, choose ‘All are correct’ as the answer.

(a) evidence

(b) preceedent

(c) arguments

(d) decision

(e) All are correct

Ans.(b)


https://adda247.go.link/2CeOD
https://adda247.go.link/2CeOD

i

Q37. To comply with the new policy, all staff had to complete an online orientation, followed by a
proficiency assesment.

In the sentence below, four words have been highlighted which may be misspelt or inappropriate in
their usage. Mark the erroneous word as the answer and if all the words are correct in their spellings
and usage, choose ‘All are correct’ as the answer.

(a) orientation

(b) proficiency

(c) assesment

(d) comply

(e) All are correct

Ans.(c)

Q38. The company launched an aggressive marketing strategy to improve visibility and increase
consumer engazement.

In the sentence below, four words have been highlighted which may be misspelt or inappropriate in
their usage. Mark the erroneous word as the answer and if all the words are correct in their spellings
and usage, choose ‘All are correct’ as the answer.

(a) aggressive

(b) visibility

(c) consumer

(d) engazement

(e) All are correct

Ans.(d)

Q39. Her dedication and consistency were praised during the monthly performance eavaluation.

In the sentence below, four words have been highlighted which may be misspelt or inappropriate in
their usage. Mark the erroneous word as the answer and if all the words are correct in their spellings
and usage, choose ‘All are correct’ as the answer.

(a) eavaluation

(b) consistency

(c) performance

(d) dedication

(e) All are correct

Ans.(a)

Q40. The entrepraneur presented a detailed proposal to secure investors for his innovative platform.
In the sentence below, four words have been highlighted which may be misspelt or inappropriate in
their usage. Mark the erroneous word as the answer and if all the words are correct in their spellings
and usage, choose ‘All are correct’ as the answer.

(a) entrepraneur

(b) proposal

(c) investors

(d) platform
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(e) All are correct
Ans.(a)

Q41. (a) pressure-sensitive

(B) mattress designed to reduce

(C) the risk of bed sores in patients

(D) scientists have developed a

The following question gives a sentence which has been divided into four parts which may not be in
their correct order of narrative. The sentence is then followed by five options, one of which gives the
sequence of the rearranged parts to make the sentence meaningful. Choose the option which gives the
correct sequence of the parts. If the sentence is already arranged in the correct sequence, mark option
" No rearrangement required " as the answer.

(a) DBAC

(b) ABDC

(c) DABC

(d) ADBC

(e) No rearrangement required

Ans.(c)

Q42. (a) process for industrial projects

(B) integrating Al into the TG-iPASS industrial

(C) system aims to boost transparency and

(D) accelerate the approval

The following question gives a sentence which has been divided into four parts which may not be in
their correct order of narrative. The sentence is then followed by five options, one of which gives the
sequence of the rearranged parts to make the sentence meaningful. Choose the option which gives the
correct sequence of the parts. If the sentence is already arranged in the correct sequence, mark option
" No rearrangement required " as the answer.

(a) CDAB

(b) BCDA

(c) BACD

(d) CBAD

(e) No rearrangement required

Ans.(b)

Q43. (a) the Shipki La pass holds strategic and

(B) tourism between India and China

(C) economic significance as it serves as a

(D) potential route for cross-border trade and

The following question gives a sentence which has been divided into four parts which may not be in
their correct order of narrative. The sentence is then followed by five options, one of which gives the
sequence of the rearranged parts to make the sentence meaningful. Choose the option which gives the
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correct sequence of the parts. If the sentence is already arranged in the correct sequence, mark option
" No rearrangement required " as the answer.

(a) ACDB

(b) ACBD

(c) BACD

(d) BCAD

(e) No rearrangement required

Ans.(a)

Q44. (a) International Airport will be

(B) charged up to X1,225 as a

(C) passengers at Navi Mumbai

(D) User Development Fee (UDF)

The following question gives a sentence which has been divided into four parts which may not be in
their correct order of narrative. The sentence is then followed by five options, one of which gives the
sequence of the rearranged parts to make the sentence meaningful. Choose the option which gives the
correct sequence of the parts. If the sentence is already arranged in the correct sequence, mark option
" No rearrangement required " as the answer.

(a) ACDB

(b) CABD

(c) ACBD

(d) CBAD

(e) No rearrangement required

Ans.(b)

Q45. (a) with factories' reluctance to buy, have

(B) increasing rental costs for farmers

(C) a surge in supply and falling prices, along

(D) caused delays for trucks and tractors,

The following question gives a sentence which has been divided into four parts which may not be in
their correct order of narrative. The sentence is then followed by five options, one of which gives the
sequence of the rearranged parts to make the sentence meaningful. Choose the option which gives the
correct sequence of the parts. If the sentence is already arranged in the correct sequence, mark option
" No rearrangement required " as the answer.

(a) CBDA

(b) DACB

(c) CADB

(d) DCBA

(e) No rearrangement required

Ans.(c)
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Q46. Which of the following words will fit in the given blank (A)?

In the following passage there are blanks, each of which has been denoted by a letter. For each blank,

five options are given. Choose the most appropriate word from the options that fits the blank

appropriately.

In today's digital world, the spread of incorrect information has become a serious concern.

Misinformation is false information shared without the intent to deceive, while disinformation is

deliberately spread to (a) others. Social media platforms often act as breeding grounds

where such information goes (B) within minutes. People tend to believe and forward these

messages without checking their authenticity, often because the content aligns with their personal
(C). To fight this challenge, several organizations have developed tools that help to
(D) the truth behind viral content. Moreover, teaching digital literacy is important so that

users can think critically and spot (E) information. Only a well-informed society can reduce
the harmful (F) of misinformation and disinformation.
(a) inform

(b) diffuse
(c) educate
(d) deceive
(e) clarify
Ans.(d)

Q47. Which of the following words will fit in the given blank (B)?

In the following passage there are blanks, each of which has been denoted by a letter. For each blank,

five options are given. Choose the most appropriate word from the options that fits the blank

appropriately.

In today's digital world, the spread of incorrect information has become a serious concern.

Misinformation is false information shared without the intent to deceive, while disinformation is

deliberately spread to (a) others. Social media platforms often act as breeding grounds

where such information goes (B) within minutes. People tend to believe and forward these

messages without checking their authenticity, often because the content aligns with their personal
(C). To fight this challenge, several organizations have developed tools that help to
(D) the truth behind viral content. Moreover, teaching digital literacy is important so that

users can think critically and spot (E) information. Only a well-informed society can reduce

the harmful (F) of misinformation and disinformation.

(a) unnoticed

(b) viral

(c) delayed

(d) hidden

(e) repetitive

Ans.(b)


https://adda247.go.link/2CeOD
https://adda247.go.link/2CeOD

i

Q48. Which of the following words will fit in the given blank (C)?

In the following passage there are blanks, each of which has been denoted by a letter. For each blank,

five options are given. Choose the most appropriate word from the options that fits the blank

appropriately.

In today's digital world, the spread of incorrect information has become a serious concern.

Misinformation is false information shared without the intent to deceive, while disinformation is

deliberately spread to (a) others. Social media platforms often act as breeding grounds

where such information goes (B) within minutes. People tend to believe and forward these

messages without checking their authenticity, often because the content aligns with their personal
(C). To fight this challenge, several organizations have developed tools that help to
(D) the truth behind viral content. Moreover, teaching digital literacy is important so that

users can think critically and spot (E) information. Only a well-informed society can reduce

the harmful (F) of misinformation and disinformation.

(a) meals

(b) schedules

(c) preferences

(d) hobbies

(e) beliefs

Ans.(e)

Q49. Which of the following words will fit in the given blank (D)?

In the following passage there are blanks, each of which has been denoted by a letter. For each blank,

five options are given. Choose the most appropriate word from the options that fits the blank

appropriately.

In today's digital world, the spread of incorrect information has become a serious concern.

Misinformation is false information shared without the intent to deceive, while disinformation is

deliberately spread to (a) others. Social media platforms often act as breeding grounds

where such information goes (B) within minutes. People tend to believe and forward these

messages without checking their authenticity, often because the content aligns with their personal
(C). To fight this challenge, several organizations have developed tools that help to
(D) the truth behind viral content. Moreover, teaching digital literacy is important so that

users can think critically and spot (E) information. Only a well-informed society can reduce

the harmful (F) of misinformation and disinformation.

(a) initiate

(b) verify

(c) fabricate

(d) delete

(e) announce

Ans.(b)
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Q50. Which of the following words will fit in the given blank (E)?

In the following passage there are blanks, each of which has been denoted by a letter. For each blank,

five options are given. Choose the most appropriate word from the options that fits the blank

appropriately.

In today's digital world, the spread of incorrect information has become a serious concern.

Misinformation is false information shared without the intent to deceive, while disinformation is

deliberately spread to (a) others. Social media platforms often act as breeding grounds

where such information goes (B) within minutes. People tend to believe and forward these

messages without checking their authenticity, often because the content aligns with their personal
(C). To fight this challenge, several organizations have developed tools that help to
(D) the truth behind viral content. Moreover, teaching digital literacy is important so that

users can think critically and spot (E) information. Only a well-informed society can reduce

the harmful (F) of misinformation and disinformation.

(a) valuable

(b) assigning

(c) misleading

(d) renovating

(e) complex

Ans.(c)

Q51. Which of the following words will fit in the given blank (F)?

In the following passage there are blanks, each of which has been denoted by a letter. For each blank,

five options are given. Choose the most appropriate word from the options that fits the blank

appropriately.

In today's digital world, the spread of incorrect information has become a serious concern.

Misinformation is false information shared without the intent to deceive, while disinformation is

deliberately spread to (a) others. Social media platforms often act as breeding grounds

where such information goes (B) within minutes. People tend to believe and forward these

messages without checking their authenticity, often because the content aligns with their personal
(C). To fight this challenge, several organizations have developed tools that help to
(D) the truth behind viral content. Moreover, teaching digital literacy is important so that

users can think critically and spot (E) information. Only a well-informed society can reduce
the harmful (F) of misinformation and disinformation.

(a) benefits

(b) affects

(c) outcome
(d) effects
(e) examples
Ans.(d)
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Q52. ELEGANT

(I) She wore an elegant gown that flowed gracefully with every step she took.

(I1) His solution to the complex mathematical problem was elegant in its simplicity and clarity.
(IIT) The carpenter's tools were old and rusty, yet he called them elegant for their durability.

A word has been given in the question and used in the sentences below. Identify the statements where
the word has been used in a contextually and grammatically correct manner.

(a) Only (I)

(b) Only (1I)

(c) Both (I) and (II)

(d) Both (II) and (III)

(e) All (1), (11), and (III)

Ans.(c)

Q53. PURSUE

(I) He decided to pursue a career in biomedical research after graduating from college.
(IT) The chef asked the waiter to pursue the fish before grilling it.

(IIT) The detective continued to pursue the suspect across state lines.

A word has been given in the question and used in the sentences below. Identify the statements where
the word has been used in a contextually and grammatically correct manner.

(a) Only (I)

(b) Both (I) and (III)

(c) Only (II)

(d) Both (1) and (III)

(e) All (1), (1I), and (1II)

Ans.(b)

Q54. BOYCOTT

(I) The workers planned to boycott the meeting to express their dissatisfaction with management.
(IT) The activists called on the public to boycott products made with child labor.

(IIT) The team decided to boycott the trophy after winning the championship.

A word has been given in the question and used in the sentences below. Identify the statements where
the word has been used in a contextually and grammatically correct manner.

(a) Only (1)

(b) Only (1I)

(c) Both (II) and (III)

(d) Both (1) and (II)

(e) All (1), (1), and (1II)

Ans.(d)
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Q55. What can be reasonably inferred about the shift in marketing strategies in Virelia during the
recession?

Read the following passage and answer the given questions based on it.

Amidst the backdrop of a severe recession in the country of Virelia, consumer behavior has undergone
a profound transformation. The Consumer Confidence Index (CCI), a key measure used to gauge public
sentiment about the economy, plunged by nearly 23% over the last two quarters. As rising
unemployment and falling wages grip the nation, brands have been compelled to rethink their
marketing strategies. A comprehensive study conducted by the Virelia Institute of Consumer Research
in early 2024 revealed that 61% of consumers in urban areas now base their purchasing decisions
primarily on cost-effectiveness and brand trust, as opposed to pre-recession preferences such as
product variety and brand image. Interestingly, the study also introduced a new metric — the Consumer
Test Index (CTI) — to evaluate how consumers respond to different marketing stimuli during economic
downturns. This index showed that direct, personalized communication had a far stronger impact than
traditional media. Moreover, the research noted a growing tendency among consumers to favor brands
that conveyed empathy, reliability, and financial prudence—values aligned with the mood of the
recession-struck population.

In particular, mobile-based marketing strategies saw a notable resurgence. SMS campaigns recorded a
37% higher engagement rate than email marketing during the first half of 2024. While emails often went
unread due to digital fatigue and inbox overload, concise and well-timed text messages saw immediate
responses, especially in Tier-II and Tier-III cities. According to the same research, 72% of consumers
said they were more likely to open a promotional SMS than an email, with conversion rates also skewing
in favor of SMS. However, the findings also highlighted a critical caveat: frequency and timing were vital.
Overuse of SMS could result in opt-outs and customer disengagement. Thus, marketers have been
advised to strike a balance—Ileveraging consumer data ethically to craft relevant, time-sensitive
messages. In a recessionary climate, where consumer trust is fragile and attention spans are fleeting,
the ability to communicate value directly and swiftly is becoming not just advantageous but essential.
Companies that adapt with agility and insight are likely to not only survive the downturn but emerge
with stronger, more loyal customer bases in the long run.

(a) Marketers shifted to digital TV ads due to lower production costs.

(b) Marketers have moved entirely away from emotion-based branding.

(c) Companies increased spending on influencer marketing to boost visibility.

(d) Companies are relying more on personalized, empathetic messages aligned with consumer
sentiment.

(e) Brand trust and product packaging have become the sole deciding factors in consumer decisions.
Ans.(d)

Q56. Which of the following statements, if true, would MOST LIKELY contribute to consumer
disengagement during a recessionary marketing campaign?

(I) Companies send SMS messages frequently without considering timing or content relevance.

(IT) Brands rely primarily on email marketing sent once weekly.

(IIT) Firms use free samples to strengthen customer trust and retention.

Read the following passage and answer the given questions based on it.
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Amidst the backdrop of a severe recession in the country of Virelia, consumer behavior has undergone
a profound transformation. The Consumer Confidence Index (CCI), a key measure used to gauge public
sentiment about the economy, plunged by nearly 23% over the last two quarters. As rising
unemployment and falling wages grip the nation, brands have been compelled to rethink their
marketing strategies. A comprehensive study conducted by the Virelia Institute of Consumer Research
in early 2024 revealed that 61% of consumers in urban areas now base their purchasing decisions
primarily on cost-effectiveness and brand trust, as opposed to pre-recession preferences such as
product variety and brand image. Interestingly, the study also introduced a new metric — the Consumer
Test Index (CTI) — to evaluate how consumers respond to different marketing stimuli during economic
downturns. This index showed that direct, personalized communication had a far stronger impact than
traditional media. Moreover, the research noted a growing tendency among consumers to favor brands
that conveyed empathy, reliability, and financial prudence—values aligned with the mood of the
recession-struck population.

In particular, mobile-based marketing strategies saw a notable resurgence. SMS campaigns recorded a
37% higher engagement rate than email marketing during the first half of 2024. While emails often went
unread due to digital fatigue and inbox overload, concise and well-timed text messages saw immediate
responses, especially in Tier-II and Tier-III cities. According to the same research, 72% of consumers
said they were more likely to open a promotional SMS than an email, with conversion rates also skewing
in favor of SMS. However, the findings also highlighted a critical caveat: frequency and timing were vital.
Overuse of SMS could result in opt-outs and customer disengagement. Thus, marketers have been
advised to strike a balance—leveraging consumer data ethically to craft relevant, time-sensitive
messages. In a recessionary climate, where consumer trust is fragile and attention spans are fleeting,
the ability to communicate value directly and swiftly is becoming not just advantageous but essential.
Companies that adapt with agility and insight are likely to not only survive the downturn but emerge
with stronger, more loyal customer bases in the long run.

(a) Only ()

(b) Both (I) and (II)

(c) Only (IID)

(d) Both (1) and (I1I)

(e) All (1), (1I), and (1II)

Ans.(a)

Q57. What is the most plausible reason the researchers introduced the Consumer Test Index (CTI) in
20247

Read the following passage and answer the given questions based on it.

Amidst the backdrop of a severe recession in the country of Virelia, consumer behavior has undergone
a profound transformation. The Consumer Confidence Index (CCI), a key measure used to gauge public
sentiment about the economy, plunged by nearly 23% over the last two quarters. As rising
unemployment and falling wages grip the nation, brands have been compelled to rethink their
marketing strategies. A comprehensive study conducted by the Virelia Institute of Consumer Research
in early 2024 revealed that 61% of consumers in urban areas now base their purchasing decisions
primarily on cost-effectiveness and brand trust, as opposed to pre-recession preferences such as
product variety and brand image. Interestingly, the study also introduced a new metric — the Consumer
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Test Index (CTI) — to evaluate how consumers respond to different marketing stimuli during economic
downturns. This index showed that direct, personalized communication had a far stronger impact than
traditional media. Moreover, the research noted a growing tendency among consumers to favor brands
that conveyed empathy, reliability, and financial prudence—values aligned with the mood of the
recession-struck population.

In particular, mobile-based marketing strategies saw a notable resurgence. SMS campaigns recorded a
37% higher engagement rate than email marketing during the first half of 2024. While emails often went
unread due to digital fatigue and inbox overload, concise and well-timed text messages saw immediate
responses, especially in Tier-II and Tier-III cities. According to the same research, 72% of consumers
said they were more likely to open a promotional SMS than an email, with conversion rates also skewing
in favor of SMS. However, the findings also highlighted a critical caveat: frequency and timing were vital.
Overuse of SMS could result in opt-outs and customer disengagement. Thus, marketers have been
advised to strike a balance—leveraging consumer data ethically to craft relevant, time-sensitive
messages. In a recessionary climate, where consumer trust is fragile and attention spans are fleeting,
the ability to communicate value directly and swiftly is becoming not just advantageous but essential.
Companies that adapt with agility and insight are likely to not only survive the downturn but emerge
with stronger, more loyal customer bases in the long run.

(a) To check if CCI remained effective for economic predictions.

(b) To track how mobile apps influenced purchase behavior.

(c) To monitor how people reacted to rural job programs.

(d) To replace GDP as a key tool in economic analysis.

(e) To assess responses to marketing during a downturn phase.

Ans.(e)

Q58. Which of the following statements logically follow from the passage's findings?

(I) Ethical use of consumer data is important to maintain engagement.

(II) Brand loyalty in Virelia is primarily driven by product aesthetics during recessions.

(IIT) SMS marketing is effective only if it is relevant and well-timed.

Read the following passage and answer the given questions based on it.

Amidst the backdrop of a severe recession in the country of Virelia, consumer behavior has undergone
a profound transformation. The Consumer Confidence Index (CCI), a key measure used to gauge public
sentiment about the economy, plunged by nearly 23% over the last two quarters. As rising
unemployment and falling wages grip the nation, brands have been compelled to rethink their
marketing strategies. A comprehensive study conducted by the Virelia Institute of Consumer Research
in early 2024 revealed that 61% of consumers in urban areas now base their purchasing decisions
primarily on cost-effectiveness and brand trust, as opposed to pre-recession preferences such as
product variety and brand image. Interestingly, the study also introduced a new metric — the Consumer
Test Index (CTI) — to evaluate how consumers respond to different marketing stimuli during economic
downturns. This index showed that direct, personalized communication had a far stronger impact than
traditional media. Moreover, the research noted a growing tendency among consumers to favor brands
that conveyed empathy, reliability, and financial prudence—values aligned with the mood of the
recession-struck population.
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In particular, mobile-based marketing strategies saw a notable resurgence. SMS campaigns recorded a
37% higher engagement rate than email marketing during the first half of 2024. While emails often went
unread due to digital fatigue and inbox overload, concise and well-timed text messages saw immediate
responses, especially in Tier-II and Tier-III cities. According to the same research, 72% of consumers
said they were more likely to open a promotional SMS than an email, with conversion rates also skewing
in favor of SMS. However, the findings also highlighted a critical caveat: frequency and timing were vital.
Overuse of SMS could result in opt-outs and customer disengagement. Thus, marketers have been
advised to strike a balance—leveraging consumer data ethically to craft relevant, time-sensitive
messages. In a recessionary climate, where consumer trust is fragile and attention spans are fleeting,
the ability to communicate value directly and swiftly is becoming not just advantageous but essential.
Companies that adapt with agility and insight are likely to not only survive the downturn but emerge
with stronger, more loyal customer bases in the long run.

(a) Only (I)

(b) Both (I) and (1II)

(c) Only (1I)

(d) All (1), (1), and (11I)

(e) Both (II) and (III)

Ans.(b)

Q59. Which of the following would most weaken the argument that SMS campaigns were more effective
than emails in Virelia in 2024?

Read the following passage and answer the given questions based on it.

Amidst the backdrop of a severe recession in the country of Virelia, consumer behavior has undergone
a profound transformation. The Consumer Confidence Index (CCI), a key measure used to gauge public
sentiment about the economy, plunged by nearly 23% over the last two quarters. As rising
unemployment and falling wages grip the nation, brands have been compelled to rethink their
marketing strategies. A comprehensive study conducted by the Virelia Institute of Consumer Research
in early 2024 revealed that 61% of consumers in urban areas now base their purchasing decisions
primarily on cost-effectiveness and brand trust, as opposed to pre-recession preferences such as
product variety and brand image. Interestingly, the study also introduced a new metric — the Consumer
Test Index (CTI) — to evaluate how consumers respond to different marketing stimuli during economic
downturns. This index showed that direct, personalized communication had a far stronger impact than
traditional media. Moreover, the research noted a growing tendency among consumers to favor brands
that conveyed empathy, reliability, and financial prudence—values aligned with the mood of the
recession-struck population.

In particular, mobile-based marketing strategies saw a notable resurgence. SMS campaigns recorded a
37% higher engagement rate than email marketing during the first half of 2024. While emails often went
unread due to digital fatigue and inbox overload, concise and well-timed text messages saw immediate
responses, especially in Tier-II and Tier-III cities. According to the same research, 72% of consumers
said they were more likely to open a promotional SMS than an email, with conversion rates also skewing
in favor of SMS. However, the findings also highlighted a critical caveat: frequency and timing were vital.
Overuse of SMS could result in opt-outs and customer disengagement. Thus, marketers have been
advised to strike a balance—leveraging consumer data ethically to craft relevant, time-sensitive
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messages. In a recessionary climate, where consumer trust is fragile and attention spans are fleeting,
the ability to communicate value directly and swiftly is becoming not just advantageous but essential.
Companies that adapt with agility and insight are likely to not only survive the downturn but emerge
with stronger, more loyal customer bases in the long run.

(a) A study reveals consumers often ignore promotional content in SMS unless it comes from a known
brand.

(b) Some companies found SMS campaigns more expensive than anticipated.

(c) Email engagement rates rose sharply in late 2024 due to improved targeting.

(d) Tier-I city consumers still preferred emails over text messages.

(e) Consumers often misinterpreted SMS messages due to lack of visual context.

Ans.(c)

Q60. Which of the following statements is INCORRECT according to the passage?

Read the following passage and answer the given questions based on it.

Amidst the backdrop of a severe recession in the country of Virelia, consumer behavior has undergone
a profound transformation. The Consumer Confidence Index (CCI), a key measure used to gauge public
sentiment about the economy, plunged by nearly 23% over the last two quarters. As rising
unemployment and falling wages grip the nation, brands have been compelled to rethink their
marketing strategies. A comprehensive study conducted by the Virelia Institute of Consumer Research
in early 2024 revealed that 61% of consumers in urban areas now base their purchasing decisions
primarily on cost-effectiveness and brand trust, as opposed to pre-recession preferences such as
product variety and brand image. Interestingly, the study also introduced a new metric — the Consumer
Test Index (CTI) — to evaluate how consumers respond to different marketing stimuli during economic
downturns. This index showed that direct, personalized communication had a far stronger impact than
traditional media. Moreover, the research noted a growing tendency among consumers to favor brands
that conveyed empathy, reliability, and financial prudence—values aligned with the mood of the
recession-struck population.

In particular, mobile-based marketing strategies saw a notable resurgence. SMS campaigns recorded a
37% higher engagement rate than email marketing during the first half of 2024. While emails often went
unread due to digital fatigue and inbox overload, concise and well-timed text messages saw immediate
responses, especially in Tier-II and Tier-III cities. According to the same research, 72% of consumers
said they were more likely to open a promotional SMS than an email, with conversion rates also skewing
in favor of SMS. However, the findings also highlighted a critical caveat: frequency and timing were vital.
Overuse of SMS could result in opt-outs and customer disengagement. Thus, marketers have been
advised to strike a balance—leveraging consumer data ethically to craft relevant, time-sensitive
messages. In a recessionary climate, where consumer trust is fragile and attention spans are fleeting,
the ability to communicate value directly and swiftly is becoming not just advantageous but essential.
Companies that adapt with agility and insight are likely to not only survive the downturn but emerge
with stronger, more loyal customer bases in the long run.

(a) The Consumer Confidence Index dropped by nearly a quarter in recent months.

(b) The CTI measures how consumers respond to different marketing efforts.

(c) Personalized messages are favored over mass advertising in a recession.

(d) Consumers in Tier-1I and Tier-III cities responded well to concise SMS marketing.
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(e) SMS campaigns had lower conversion rates than email campaigns.
Ans.(e)

Q61. What is the most appropriate synonym for the word “fatigue” as used in the context of the passage?
Read the following passage and answer the given questions based on it.

Amidst the backdrop of a severe recession in the country of Virelia, consumer behavior has undergone
a profound transformation. The Consumer Confidence Index (CCI), a key measure used to gauge public
sentiment about the economy, plunged by nearly 23% over the last two quarters. As rising
unemployment and falling wages grip the nation, brands have been compelled to rethink their
marketing strategies. A comprehensive study conducted by the Virelia Institute of Consumer Research
in early 2024 revealed that 61% of consumers in urban areas now base their purchasing decisions
primarily on cost-effectiveness and brand trust, as opposed to pre-recession preferences such as
product variety and brand image. Interestingly, the study also introduced a new metric — the Consumer
Test Index (CTI) — to evaluate how consumers respond to different marketing stimuli during economic
downturns. This index showed that direct, personalized communication had a far stronger impact than
traditional media. Moreover, the research noted a growing tendency among consumers to favor brands
that conveyed empathy, reliability, and financial prudence—values aligned with the mood of the
recession-struck population.

In particular, mobile-based marketing strategies saw a notable resurgence. SMS campaigns recorded a
37% higher engagement rate than email marketing during the first half of 2024. While emails often went
unread due to digital fatigue and inbox overload, concise and well-timed text messages saw immediate
responses, especially in Tier-II and Tier-III cities. According to the same research, 72% of consumers
said they were more likely to open a promotional SMS than an email, with conversion rates also skewing
in favor of SMS. However, the findings also highlighted a critical caveat: frequency and timing were vital.
Overuse of SMS could result in opt-outs and customer disengagement. Thus, marketers have been
advised to strike a balance—Ileveraging consumer data ethically to craft relevant, time-sensitive
messages. In a recessionary climate, where consumer trust is fragile and attention spans are fleeting,
the ability to communicate value directly and swiftly is becoming not just advantageous but essential.
Companies that adapt with agility and insight are likely to not only survive the downturn but emerge
with stronger, more loyal customer bases in the long run.

(a) burnout

(b) apathy

(c) confusion

(d) hesitation

(e) weakness

Ans.(a)

Q62.. Which of the following statements can be correctly inferred from the passage?
(I) Consumers have become more value-conscious in recessionary conditions.

(II) Traditional media is losing effectiveness during economic downturns.

(IIT) Marketers are advised to communicate frequently regardless of message timing.
Read the following passage and answer the given questions based on it.
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Amidst the backdrop of a severe recession in the country of Virelia, consumer behavior has undergone
a profound transformation. The Consumer Confidence Index (CCI), a key measure used to gauge public
sentiment about the economy, plunged by nearly 23% over the last two quarters. As rising
unemployment and falling wages grip the nation, brands have been compelled to rethink their
marketing strategies. A comprehensive study conducted by the Virelia Institute of Consumer Research
in early 2024 revealed that 61% of consumers in urban areas now base their purchasing decisions
primarily on cost-effectiveness and brand trust, as opposed to pre-recession preferences such as
product variety and brand image. Interestingly, the study also introduced a new metric — the Consumer
Test Index (CTI) — to evaluate how consumers respond to different marketing stimuli during economic
downturns. This index showed that direct, personalized communication had a far stronger impact than
traditional media. Moreover, the research noted a growing tendency among consumers to favor brands
that conveyed empathy, reliability, and financial prudence—values aligned with the mood of the
recession-struck population.

In particular, mobile-based marketing strategies saw a notable resurgence. SMS campaigns recorded a
37% higher engagement rate than email marketing during the first half of 2024. While emails often went
unread due to digital fatigue and inbox overload, concise and well-timed text messages saw immediate
responses, especially in Tier-II and Tier-III cities. According to the same research, 72% of consumers
said they were more likely to open a promotional SMS than an email, with conversion rates also skewing
in favor of SMS. However, the findings also highlighted a critical caveat: frequency and timing were vital.
Overuse of SMS could result in opt-outs and customer disengagement. Thus, marketers have been
advised to strike a balance—leveraging consumer data ethically to craft relevant, time-sensitive
messages. In a recessionary climate, where consumer trust is fragile and attention spans are fleeting,
the ability to communicate value directly and swiftly is becoming not just advantageous but essential.
Companies that adapt with agility and insight are likely to not only survive the downturn but emerge
with stronger, more loyal customer bases in the long run.

(a) Only ()

(b) Both (II) and (III)

(c) Only (IID)

(d) Both (1) and (II)

(e) All (1), (1I), and (1II)

Ans.(d)

Q63. In the question below, four sentences have been given. Out of four sentences, one sentence is error-
free. Find out which of the following sentence is error-free. If all the given sentences have errors, then
choose option ‘None is correct’ as the answer choice.

(a) The manager asked that every employee submit his or her weekly report by Friday without any
exceptions.

(b) No sooner the session ended, the participants started leaving the hall without collecting their
certificates.

(c) She has been working on this project since three months but hasn’t received any feedback yet.

(d) The results of the survey shows a significant change in consumer preferences over the past year.

(e) None is correct.

Ans.(a)
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Q64. In the question below, four sentences have been given. Out of four sentences, one sentence is error-
free. Find out which of the following sentence is error-free. If all the given sentences have errors, then
choose option ‘None is correct’ as the answer choice.

(a) Despite of being late, he managed to catch the train that left five minutes earlier than usual.

(b) The committee have decided to postpone the event due to insufficient participation from the
members.

(c) She not only completed the project on time but also managing the team efficiently during the crisis.
(d) Each of the documents require verification before they are sent for final approval by the manager.
(e) None is correct.

Ans.(e)

Q65. In the question below, four sentences are given. Out of four sentences, one sentence contains a
grammatical error. Identify the incorrect sentence. If all the given sentences are grammatically correct,
select option “None is incorrect” as the answer choice.

(a) The CEO, who was known for his innovation, received international recognition for the third time.
(b) They discussed the proposal in detail before presenting it to the finance department.

(c) If he would have studied harder, he could have passed the examination easily.

(d) The hotel offers not only free breakfast but also complimentary airport pickup for its guests.

(e) None is incorrect.

Ans.(c)

Q66. If the ratio of males to females in train A on Monday is 7:5 respectively and train A is travelled full
capacity on Monday, then find the number of females in train A on Monday.

Read the following table carefully and answer the questions given below. The table shows the total
capacity of trains A and B together and the fraction of capacity of train B on four different days.

Days Total capacity of trains A and B together | Fraction of capacity of train B
Monday 480 5/8
Tuesday 650 9/13
Wednesday | 300 7/15
Thursday | 560 3/8
(a) 80
(b) 75
(c)120
(d) 60
(e) 105

Ans.(b)
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Q67.Find the average of the capacity of train A on Tuesday and Wednesday and train B on Thursday.
Read the following table carefully and answer the questions given below. The table shows the total
capacity of trains A and B together and the fraction of capacity of train B on four different days.

Days Total capacity of trains A and B together | Fraction of capacity of train B
Monday 480 5/8
Tuesday 650 9/13
Wednesday | 300 7/15
Thursday | 560 3/8

(a) 190

(b) 180

(c) 170

(d) 200

(e) 210

Ans.(a)

Q68. The total capacity of train A on Thursday is what percentage more or less than the total capacity
of train B on Tuesday?

Read the following table carefully and answer the questions given below. The table shows the total
capacity of trains A and B together and the fraction of capacity of train B on four different days.

Days Total capacity of trains A and B together | Fraction of capacity of train B
Monday 480 5/8
Tuesday 650 9/13
Wednesday | 300 7/15
Thursday | 560 3/8
(a) 9.09%
(b) 14.28%
(c) 8.33%

(d) 33.33%
(e) 22.22%
Ans.(e)

Q69. On Thursday, only 70% of train A is occupied, and the rest is unoccupied. If the price of each ticket
is Rs 15, then find the total amount received by the train (in Rs).

Read the following table carefully and answer the questions given below. The table shows the total
capacity of trains A and B together and the fraction of capacity of train B on four different days.

Days Total capacity of trains A and B together | Fraction of capacity of train B
Monday 480 5/8
Tuesday 650 9/13
Wednesday | 300 7/15
Thursday | 560 3/8
(a) 3675

(b) 3765
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(c) 3575
(d) 3455
(e) 3545
Ans.(a)

Q70. Find the ratio of the total capacity of train B on Monday and Tuesday together to the total capacity
of train A on Wednesday and Thursday together.

Read the following table carefully and answer the questions given below. The table shows the total
capacity of trains A and B together and the fraction of capacity of train B on four different days.

Days Total capacity of trains A and B together | Fraction of capacity of train B
Monday 480 5/8
Tuesday 650 9/13
Wednesday | 300 7/15
Thursday | 560 3/8

(a) 22:17

(b) 21:19

(c) 25:17

(d) 23:25

(e) 21:22

Ans.(c)

Q71. Pipes A, B, and C can completely fill an empty tank in 60 minutes, 40 minutes, and 30 minutes
respectively. The tank was initially empty, and pipe A was opened alone for 15 minutes and then closed.
After that, pipes B and C were opened together for 10 minutes. What fraction of the tank is still
remaining to be filled?

(a)5/6

(b)2/5

(c)1/6

(d)3/7

(e) None of these

Ans.(c)

Q72. Amit started a business with an investment of Rs. 60,000. After X months, Sumit joined with an
investment of Rs. 90,000. At the end of 2 years, the total profit was Rs. 120,000, out of which Amit
received Rs. 75,000 as his profit share. For how many months did Sumit invest his money in the
business?

(a) 14.4

(b)9.6

(c)10.8

(d)11.2

(e) 8.4

Ans.(b)
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Q73. Aman invested Rs 4450 in compound interest (compounded annually) for two years and received
an amount of Rs 6408 after two years. Find the rate of interest.

(a) 10%

(b) 20%

(c) 30%

(d) 5%

(e) 15%

Ans.(b)

Q74. The average length of 20 wooden planks is 75 cm. When 4 new planks with lengths x, x+10, x + 20
and x+30 cm are added, the average length becomes 72 cm. Find the value of x.

(a) 42

(b) 44

(c) 45

(d) 43

(e) 46

Ans.(a)

Q75. In a coaching center, the number of boys is 60% more than the number of girls. 80% of girls and
50% of boys are preparing for competitive exams. If the number of students not preparing for
competitive exams is 275, find the total number of students in the coaching center.

(a) 755

(b) 800

(c) 715

(d) 740

(e) 820

Ans.(c)

Q76. The total number of unsold cakes in shop B is what percentage of the total number of cakes sold
by shop E?

Read the following bar graph carefully and answer the questions given below. The bar graph shows the
total number of cakes baked (in hundreds) and the percentage of cakes sold by five different shops.
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Ao

(a) 60%
(b) 75%
(c) 20%
(d) 50%
(e) 45%
Ans.(c)

Q77.Find the ratio of the total number of cakes baked by shops A and D together to the total number of
unsold cakes in shops D and E together.

Read the following bar graph carefully and answer the questions given below. The bar graph shows the
total number of cakes baked (in hundreds) and the percentage of cakes sold by five different shops.

80

70

60

50

40

30

20

10

A B C D E

B Cakes baked (In '00") H Percentage of cakes sold

(2)70:33
(b)73:35
(c)71:31
(d)72:39

(e) None of these
Ans.(a)

Q78. The total number of cakes baked by shop F is 25% more than that of shop B. If the number of
unsold cakes in shops F and C is in the ratio of 7:15, respectively, then find the total number of cakes
sold by A and F together.
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Read the following bar graph carefully and answer the questions given below. The bar graph shows the
total number of cakes baked (in hundreds) and the percentage of cakes sold by five different shops.
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A B C D E

B Cakes baked (In '00") EPercentage of cakes sold

(a) 2575
(b) 2656
(c) 2556
(d) 2756
(e) 2246
Ans.(d)

Q79. 30% of the total number of cakes baked by shop D are chocolate, and the rest are coffee cakes. If
9/13 of the number of chocolate cakes are sold out of the total number of chocolate cakes baked, then
find the number of unsold coffee cakes in shop D.

Read the following bar graph carefully and answer the questions given below. The bar graph shows the
total number of cakes baked (in hundreds) and the percentage of cakes sold by five different shops.
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(a) 1240
(b) 1060
(c) 1140
(d) 980
(e) 720
Ans.(b)

Q80. Find the difference between the total number of unsold cakes in shops D and B together and the
total number of cakes sold by C and E together.

Read the following bar graph carefully and answer the questions given below. The bar graph shows the
total number of cakes baked (in hundreds) and the percentage of cakes sold by five different shops.
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(a) 2590
(b) 2330
(c) 2250
(d) 2140
(e) 2620
Ans.(e)

Q81. The price of a table decreases by 10% every year. After 2 years, it is sold at a further discount of
Rs. 25 on the price at that time. If the table was originally purchased for Rs. 1000, what is the total loss
percentage incurred after selling the table?

(a) 25.5%

(b) 19.5%

(c) 20.5%

(d) 22.5%

(e) 21.5%

Ans.(e)

Q82. Anita and Meena started a work together. After ‘n’ days, Anita left and Meena completed the
remaining work in 10 days. Anita and Meena alone can complete the work in 20 days and 25 days,
respectively. Find the value of ‘n’.

(a) 20

(b)3
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(c)19/3
(d)12/5
(e) 20/3
Ans.(e)

Q83. The length of a rectangle is twice its breadth. If the area of the rectangle is 1152 sq. cm, what is the
area of a square whose perimeter is equal to that of the rectangle (in cm?)?

(a) 1296

(b) 961

(c) 900

(d) 1225

(e) 1089

Ans.(a)

Q84. In a vessel, the quantity of milk is 40% more than the quantity of water. When 60 liters of the
mixture are taken out and 35 liters of water are added to the vessel, the ratio of milk to water in the
resultant mixture becomes 7:12. Find the initial quantity of milk (in liters).

(a) 40

(b) 60

(c) 50

(d)70

(e) 90

Ans.(d)

Q85. The ratio of the downstream speed of a boat to the speed of stream is 5:1 respectively. The
difference between the upstream speed and the speed of the boat in still water is 4 km/hr. If the speed
of the stream is increased by 2 km/hr, what is the time taken by the boat to travel 180 km upstream?
(a) 10 hours

(b) 12 hours

(c) 18 hours

(d) 15 hours

(e) None of these

Ans.(c)

Q86. Find the average runs scored by A in T20 and B in Test.

Read the following information carefully and answer the questions given below. The information is
about three different players who scored runs in T20, ODI, and Test matches in a year.

T20: The runs scored by A are 300, and the ratio of the runs scored by B to C is 3:5, respectively.

ODI: The runs scored by B are 50% more than the runs scored by A in T20. The runs scored by A are
60% more than the runs scored by C in T20. The runs scored by C are 100 less than those of A.

Test: The runs scored by C is 600, and the average runs scored by all three players is 500.

Note: The runs scored by B in all three formats is 850, and the average runs scored by A in all three
formats is 450.
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(a) 280
(b) 275
(c) 250
(d) 245
(e) 220
Ans.(b)

Q87. Find the ratio of the total runs scored by all three players in T20 to the total runs scored by C in all
three formats.

Read the following information carefully and answer the questions given below. The information is
about three different players who scored runs in T20, ODI, and Test matches in a year.

T20: The runs scored by A are 300, and the ratio of the runs scored by B to C is 3:5, respectively.

ODI: The runs scored by B are 50% more than the runs scored by A in T20. The runs scored by A are
60% more than the runs scored by C in T20. The runs scored by C are 100 less than those of A.

Test: The runs scored by C is 600, and the average runs scored by all three players is 500.

Note: The runs scored by B in all three formats is 850, and the average runs scored by A in all three
formats is 450.

(a) 11:13

(b) 14:23

(c) 15:19

(d) 18:23

(e) 20:29

Ans.(b)

Q88. The total runs scored by B in ODI is what percentage of the total runs scored by C in Test?

Read the following information carefully and answer the questions given below. The information is
about three different players who scored runs in T20, ODI, and Test matches in a year.

T20: The runs scored by A are 300, and the ratio of the runs scored by B to C is 3:5, respectively.

ODI: The runs scored by B are 50% more than the runs scored by A in T20. The runs scored by A are
60% more than the runs scored by C in T20. The runs scored by C are 100 less than those of A.

Test: The runs scored by C is 600, and the average runs scored by all three players is 500.

Note: The runs scored by B in all three formats is 850, and the average runs scored by A in all three
formats is 450.

(a) 55%

(b) 60%

(c) 80%

(d) 75%

(e) 90%

Ans.(d)
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Q89. Find the difference between the total runs scored by C on the test and the total runs scored by B
in T20.

Read the following information carefully and answer the questions given below. The information is
about three different players who scored runs in T20, ODI, and Test matches in a year.

T20: The runs scored by A are 300, and the ratio of the runs scored by B to C is 3:5, respectively.

ODI: The runs scored by B are 50% more than the runs scored by A in T20. The runs scored by A are
60% more than the runs scored by C in T20. The runs scored by C are 100 less than those of A.

Test: The runs scored by C is 600, and the average runs scored by all three players is 500.

Note: The runs scored by B in all three formats is 850, and the average runs scored by A in all three
formats is 450.

(a) 450

(b) 300

(c) 350

(d) 200

(e) 280

Ans.(a)

Q90. Find the sum of the total runs scored by all three players in ODI.

Read the following information carefully and answer the questions given below. The information is
about three different players who scored runs in T20, ODI, and Test matches in a year.

T20: The runs scored by A are 300, and the ratio of the runs scored by B to C is 3:5, respectively.

ODI: The runs scored by B are 50% more than the runs scored by A in T20. The runs scored by A are
60% more than the runs scored by C in T20. The runs scored by C are 100 less than those of A.

Test: The runs scored by C is 600, and the average runs scored by all three players is 500.

Note: The runs scored by B in all three formats is 850, and the average runs scored by A in all three
formats is 450.

(a) 1200

(b) 1150

(c) 1350

(d) 1300

(e) 1450

Ans.(b)

Q91. What approximate value will come in place of question mark (?) in the following question. (You

are not expected to calculate the exact value) SN (9.98% of 200)

6.99 42.99
(a) 4320
(b) 4500
(c) 5000
(d) 4850
(e) 6000
Ans.(b)
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Q92. What approximate value will come in place of question mark (?) in the following question. (You
are not expected to calculate the exact value)

23.04% +212.9 = ? - 55.04% of 599

(a) 1023

(b) 1090

(c) 1072

(d) 1045

(e) 1067

Ans.(c)

Q93. What approximate value will come in place of question mark (?) in the following question. (You
are not expected to calculate the exact value)

5.03%+2/9th of 44 =7 + 45.01

(a) 90

(b) 80

(c) 50

(d)70

(e) 40

Ans.(a)

Q94. What approximate value will come in place of question mark (?) in the following question. (You
are not expected to calculate the exact value)

V675 x 3.99 + 2 = 80.01% of 450.12

(a) 256

(b) 189

(c) 214

(d) 431

(e) 90

Ans.(a)

Q95. What approximate value will come in place of question mark (?) in the following question. (You
are not expected to calculate the exact value)

V29790 +19.12 = 7 x 4.99

(a) 18

(b) 15

(c) 12

(d) 10

(e) 6

Ans.(d)
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Q96.

L2x?+13x+21=0
ILy2+6y+9=0

In the following questions, there are two equations in x and y. You have to solve both the equations and
give answer

(a)ifx>y

(b)ifx<y

(gifx=y

(d)ifx<y

(e) if x =y or there is no relation between x and y

Ans.(d)

Q97.
[ 3x*—5x—28=0
ILy* —10y+25=0

Solve the equation and mark the correct relation.
(a) x>y

(b) y>x

(c) y=x

(d) xzy

(e) y=x or no relation

Ans.(b)

Q98. In two equations (I) and (II) are given. You have to solve both the equations and give answer
(Dx*-12x+32=0

(INy*-20y+96=0

(a) x>y

(b) x=y

(c) x =y or no relation can be established between x and y.

(d) y>x

(e) y2x

Ans.(e)

Q99.

.2x2+5x-3=0

IL.3y2+y-14=0

Solve the given quadratic equations (I) and (II) and mark the correct option based on your answer.
(@) x>y

(b) x>y

() x<y

(d)x=<y
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(e) No relation can be established between x and y.
Ans.(e)

Q100.1.12x2% — 12x = 13x — 1211.12y%? — 13y + 3 =0

Solve the given two equations and mark the correct option based on your answer.
(a)ifx>y

(b)ifx=y

(g)ifx<y

(d)ifx<y

(e) if x =y or no relation can be established between x and y.

Ans.(b)



