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IBPS PO Pre PYP (Held on 19 Oct 2024 S2)

Q1. Fferfea # & 9 H it (Y I7@ &7

Rt ST FT eI qa® STeqad F< 3T A= U 0 7t & 3 <

FTag SATh &l FHEGE GRAT § 30 T 96 8 o T 96 § |19 A 95 81 BLQ R, S, T, U 3fiw Z ufxk 1
# 3 faem &t o @ F9 95 § A D, E, F, G, H, [ 3% | ufxh 2 & gferor e &t 4w 9@ e 95 &, Ao
ST Tl T ool & | gfl Ufth 1§ 9 =7t 4k 2 § 95 AR it T q@ Fh 95 g o o0 @udq
+fT

U, T 3 910 oY 19 9% 937 8 3T 398 & s off i< F oifaw e o2 7 931 81 G, H % 370 g8 19 9%
o7 € 3T H Uf=F % Sifqw X ax 937 g1 G 377 | & i 9 ==af<F 95 g1 P, Q F 10 gAY T T a1 81 F,
& &% 910 3T g1 S, H % o 78 931 81 S, Z % 21 <70 927 81 R, | & foha a=1 81 R % &% ard S=1
T<F D Fif AT 37E gl gl

(@) Z

(b)Q

(T

(dU

(e)B

Ans.(b)

Q2. Fwferfera & & &I R 974 qra< €19 9T 937 82

T ST &7 ST E® AeTaT F AT A= (&0 T 7 F I 4

ATag SATE &l UL Ghal | 20 YT oS 8 T o 9k § 979 ATk 95 gl BQ R, S, T, U 3w Zdfxh 1
H 3 faem &t oie @ &% 9 § A D, E, F, G, H, [ 377 ] Ufxh 2 7 {01 39 it A & F:ivh 95 8, Ao
ST A5l o =T %9 § il 9F 1 § 95 oF1xh Uih 2 § 9 SAThAT il T & Tk 96 g A T8 aaiq
+Tl

U, T 3 aT0 1Y T 92 937 & 3T 398 & his Wl Gich & STa7 B 92 T5! 987 21 G, H F 370 g T 92
o7 § 3T H 9f=F % Sifqd X 9T 937 g1 G 377 | & i 9 =ATw 95 g1 P, Q F ATT gAY #AH W a1 81 F
% 31 910 I57 21 S, H & Aoda 7af 921 81 S, Z 3 31 =10 937 g1 R, [ & 7T 9371 g1 R & i 910 527
=<k D T AT 3@ el gl

(@) E

VERISDEIEREREE

CEIRIEIEREREE

(d) (a) 9% (b) &TAT

(e)ﬁﬁ@fqﬁ%qﬁ

Ans.(c)
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Q3. G 3T F % &= fohaw =1t 9% 82

Aot ST F7 eI Ia® STeqad F< 3T 7= U 0 7t & 3 <

FTag SATh &l FHEGE GRRAT § 30 T 96 8 o Jou® 96 § |19 At 95 81 BQ R, S, T, U sfiw Z ufxk 1
# 3 faem &t oie @ F9 9 § A D, E, F, G, H, [ 3% | ufxh 2 & gferor f@em &t 4w 9@ 0 95 8, Ao
ST Tl T oo & | gfl Uitk 1§ 95 =7f<h 4~k 2 § 95 ARG it T @ Feh 90 g oie oieh @auq
ot

U, T % 970 19 T 92 93T § i 398 F & ot uf<h & sifaw % 9% 981 937 81 G, H % 370 g6 &1 1¥
o7 € ST H Uf=F % Sifqw X ax 937 g1 G 377 | & i i =af<F 95 €1 P, Q F 10 gL T T AT 81 F,
% 31 910 93T g1 S, H % faudia /gt &7 €1 S, Z % 31 a0 o7 81 R, [ & f&9da d1 81 R & 31 a0 927
T<h D il AT 3@ gl gl

(a) T=

(b) aT

(c) =

(d) =T

(e) T2 7EH

Ans.(b)

Q4. FHforiaT 919 & & =X UF [T aiih § Uah S¥ & S¥ ST UFh J9g a9 gl i 97 39 998 o
HaTerq qel g2 HToriad ST &7 eqTIa® STETTAT Fi¥ 3 A= 40 T T4 o I &

Alag SATh & AL GRETT H 0 T 96 & (o T Ui § 97d A 96 &l BQ R, S, T, U 3fiw Z 4fxh 1
# 3 faem &t oie @ F3 95 § A D, E, F, G, H, 1 3% ] ufxh 2 7 2feror [Rem it i @ Fivh 95 &, Ao
ST Al T THT w9 | ghl Uitk 1§ 9% =5t 4tk 2 § 93 2feai f s q@ &0 96 g & o0 [oda
+Tl

U, T % STT 16 TIT9 92 927 ¢ ST 394 | Hle 9T Ui<h & Tdq ST 92 Aal 937 g1 G, H 3 T10 TEL TIF 9
T § 3T H 9f=F % Sifqd X 9T 937 gl G 377 | & = 7 2ATE 95 51 P, Q % 1T THL #IH T a1 81 F
% 31 910 I57 21 S, H & Aoda 7al 927 81 S, Z 3 31 =10 937 gl R, [ & &9 937 g1 R & i 10 527
=<k D T AT I7@ gl gl

(a)H

(b)]

(9Z

(dQ

(e) E

Ans.(e)

Q5. Mwferfad & & FI9-91/% FI9 97 7ol a/a?
L. S, Z & THATT T 2|

IL. R % 9T AT 19 & 778 =7f=r 95 2

11 Z % 9TE 3% TS Al o7 gl
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AT ST #7 eI q@® STeqa < 3T 7= 30 0 7t & S &

FTag SATh &l FHEGE GRRAT § 30 T 96 8 o T 96 § |19 At 95 81 BLQ R, S, T, U sfiw Z ufxk 1
# 3 faem &t o @ F9 95 § A D, E, F, G, H, [ 3% | ufxh 2 & gferor e &t e 9@ &0 95 &, Ao
STt gl o = w9 H gh ufte 1§ 9% =fe dftw 2 § 8% st i o7 gm w0 93§ & s e
ot

U, T % 970 TTE 19 92 93T § 3 398 F &l ot 9f<h & sifaq S 9% 981 937 81 G, H % 370 g6 &1 1¥
o7 € ST H Uf=F % Sifqw X ax 937 g1 G 377 | & i 9 =A<k 95 g1 P, Q F a0 gAY T T a1 81 F,
% & a0 3T g1 S, H % faadia 78 &1 81 S, Z % 21 <10 927 81 R, [ % fodia a=1 81 R % &% ard S=1

T<h D Fif AT 3@ gl gl
(a) I 3T 11 <11

(b) 1< 11l ST

(c) Fa 111

(d) Fat 11

QEEIRRIE RS
Ans.(d)

Q6. FHTIaa & & i Ul | Ha1erd &?

T ST &7 ST a® AeqaT i AT A1+ (U T T47 F I 4

g ATH- A, B, C, D, E 31T F S-S Al HI- AT, A, 7L, A, S[ATS, IEq § AAATST Hearaqi § A7
BT 81 T SAT<h STAT-3TAT AG- FATAT, AR, TR, ATUET, ATHHE 3T O F gl HG Al I SIEhT a9r
SITRTT STERT gl 1oF SET /7 | 2T

ST = T<h ATl | 8, T8 99 &A1 a1l Agi= § ATTH galll A, A9Tet & Ha{ad Ak & Ugd THA gral gl A
q Uge ATTHA g0 ARAT il §&AT, D & d18 AT g0 ATHAT il 9&dT § Uk F¥ g ¥ D NI 7 g1 ST
T<F ATUST H g, a8 D & &1 Al Tgel AT AT gl F 3T ST =<k T § 8, IHE o q 19 A<h qTHA
gId 1 B, C | &7 =A(<h & Tgel ATHHA IaT gl ST AT AT14E 7 &, 98 C ¥ T T8 giaT gl C =T | T85!
el

(a)A

(b) E

(@C

(d)B

(e) F

Ans.(e)

Q7. T & FFTAT =AT<h T A % 1= fohae =af<h ermfier gu2faaferad STl & eaTqas sreqae &t
¥ = R 7T v F 97 S

g ARE- A, B, C, D, E 3T F SIeT-31aT He[Ai- 979, 39, HE, 5[, TS, e | AAATST FeAral § arae
EIT §| T ATh STTT-AT Qg - HATAL, ST, TR, ATTLT, AT 37T 00 § | FRiA1 &l SIghe Tl
ST ST gl 1o SHT HF | 2T
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ST S T<h FATAT | 8, T H QA1 a1l Hold | T gl A, FATA o H{&q Af<h § Tl THA gral gl A
H Ogel AT gU SATRAT i F&AT, D % 1S ATHA g0 ATHRIT i H&T H TF FH g ¥ D AR H g1 ST
f<F ATUST ¥ ¢, 98 D & &I Al Tgol oA grar gl F 3T ST i<F T2=7 & &, S o1 q 17 oAi<h et
gId 21 B, C | &7 =f<h & Tgel ATHHe graT gl ST 2AT<h A4 § ¢, 98 C ¥ Tgol T8 grar gl C 7RI | T81
el

(a) 1

(b) T

(c) g 72

(d) =T

(e) AX

Ans.(a)

Q8. Mol e & & 9% U [Afa aiis & U 99 g 3T =0 THE UH 998 a91d gl 3§ TH & AT
FIOTT ST T3 | Haferd agt g2 Meforierd STt 7 eay@s® T < 3T 4= 0 70 9o % 397 &
g ATH- A, B, C, D, E 31T F A3 HelHI- HTH, ST, 7L, S, S[ATS, T § AAATST Hearsqi § g1
B 81 T SAT<h STAT-3TAT AZ- FATAT, AR, TR, ATUET, ATHHE 3T 0 | gl HG Al 6l SIEhT a9r
STTHARTT STERT gl 1oh SET /7 | 2Tl

ST =A<k ATl | 8, a2 99 31 a1 Al § THe gl A, 79Tt | Sa{ed <6 & Tgol THA 2raT g8l A
q Ug ATHA gU ARRAT il §&AT, D & d18 AT g0 AhAT i 96T § U FH g ¥ D NI 7 g1 ST
FT<F ATUST H g, a8 D § &1 Al Tgel T AT gl F 3T ST =<k T 7 8, I8 o q 19 A<h ATHA
2T gl B, C ¥ a7 1<k o Igel STIH AT gl SIT ST<h A4 | &, 9g C H T8 ATH graT gl C T2 F A5l
2l

(a) A

(b) F

(0B

(d)D

(e) E

Ans.(c)

Q9. Fferfera & & &t |7 HTo Tl 82

et ST #7 eI Ia® STeqad Y 3T A= 30 T0 7t % 377 <

g G- A, B, C, D, E 3T F SIeT-31aT He[Ai- 919, 39, /e, 5[, TS, e | AAATsT Feqral § arae
I §| T ATh S-S Qg - HATAL, ST, TR, ATTLT, AT 37T O | | FalA1 6l SIghe Tl
ST ST gl 1o SHT HF | 2T

ST S T<h FATAT | 8, T 8 (a1 a1l Hold | T gl A, FATA | H{Aq Af<h § Tl 10 gral gl A
H Oge AT gU SATRAT sl F&qT, D % a1E ATHA g0 ATHIT i H&T  TF FH g A D AR | g1 ST
f<h ATUST ¥ &, 98 D & &I Al Tgol 1A giarl gl F 3% ST =6 TR & &, S 1= q 17 Af<h AT
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gId g1 B, C | &7 =f<h & Tgel ATHHe graT gl ST SAT<h AT14E 7 ¢, 98 C ¥ T2l A8 giar gl C HIYRT | T5!
el

(a) A- FTH

(b) B-To1

(c) D-3TTEd

(d) E-mAT=AT

(e) C-319<T

Ans.(a)

Q10. F=ferfed § & HH-A1/8 21 97 2/8?

I AU=T & HETAT AE 7 | FHET § THA grar gl

I1. C, D & Tgel eITiHet grar gl

I11. F 7ATSAT & Hated gl Fofered STt 7 e @ deda < 3T 119 [QU T0 47 & 37 &

g ATh- A, B, C, D, E 31T F A3 HelHI- {TH, ST, 7L, A, S[ATS, IEq § AAATST HeArsqi § g7
BId 8| T SAT<h STAT-3TAT AZ - FATAT, AR, TR, ATUET, ATHHE 3T 0 | gl HG Al I SIEhT a9t
STTRTLT STERT gl 1oh SET /7 | 2T

ST =A<k ATl | 8, a8 99 31 a1er Agi= § oTiHe gl A, 79Tt | Ga{ed <6 & Tgof THA 2rav 81 A
q Ug ATHA gU ARRAT il §&AT, D & 918 AT g0 AThAT il 96T § U FH g ¥ D NI 7 g1 ST
=<k ATUST ¥ ¢, a8 D & < Hald Ugel oA grar gl F 3T ST 7i<F T2RT & g, 39 o1 17 =ik i
gId g1 B, C | &1 =AT<h & Tgel ATHHA T gl ST SAT<h A11HE § ¢, 98 C ¥ T2 T8 giaT gl C YT | T51
el

(a) I 3 11 S

(b) I 3T I1I =TT

(c) Faer 11

(d) Faer 111

(e) &l I, 11 3T 11

Ans.(c)

Q11. 953 "MOVEMENT" ¥, I3 g7 91U 1< & T, T4, B AT 354 AT FT STINT Fd &, Al (Hoterrgd
H | T A7 AT TH THIC T aTel AT 0% o qT0 T T 6T AAT g AR Teh F AT UH G199
9% A &, AT X Fl 9 3T 6 & # =2Ad F| AT Fils AT 9% Agl a9d7 g, AT Z FHl I IAL 6 &
¥ fefeda w42

(@ o

(b) T

()M

(dX

(e)Z

Ans.(d)
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Q12. 9153 “EXPLAIN” ® STeq1 o UH ol I3 g oren &= 9re2 & oteqxi it €& Siistt avierer gadr §
S = AeATT T HEAT F T ¢, T JUTHTAT H AR 3% Ty 1 M Feaaq 82

(a) =

(b) TH

OEIERE]

()=

(e) =T

Ans.(b)

Q13. B, W ¥ Tohe TohT¥ ¥ Tad 8741 5 STl ol AT | 98 3¥ 39 9T AT T4 % 3¢ &

A difeat % v a7, oo g5 g, ™ & #re ot vae Arar-foar 98t 81 A, B T 99 § #i B /Raw
T AIgAT TG gl Z, | /T A g1 V, BT a8 g1 D, F &1 =T 81 W, D & 9% g1 Z, V T -2 a-dl gl V& I
EER]

(a) ez a-=1t

(b) FET-2A-AT

(c) st

(d) Tt

(e) =7H H FIs Aal

Ans.(c)

Q14.V, F ¥ g Y1 g¥atea g7

% TS SATARTLT 7 €479 § e 37 39 I AT T oF 3L &

T NTRTT & TF TR H, 3118 927 &, 58 | Fle 9T Tehel A1aT-19a71 T8 gl A, B & 992 g 3T B 7Raw
&t gfgaT 9257 g1 Z, | FT G 21 V, BT = 21 D, F&r Tt g1 W, D & AT 81 Z, V &l q&7-39-A1 gl V& &I
EEE

(a) Tret/ATiae

(b) |t

Gkl

(d) Tt

(e) st

Ans.(d)

Q15. uRa & fohast afgar aaea 8731 TS SAERT Hl 479 | I S 36 I I1d T4 6 I &

e difeat F v afar ¥, 9 gae 8, 5d & e off vwer arar-foar 91 81 A, B #1997 ¢ ¥ B uhanw
&t afgaT 9257 g1 Z, | FT [T 81 V, BHT =4 81 D, F &l T g1 W, D FT ATE 81 Z, V FT F&T-39-A1 gl VF &I
a9 &l

()=t

(b)
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() =X
(d) Ti=
(e) Rt a2t T ST =emar
Ans.(c)

Q16. G F v ¥ C For fRorm & wgar &2

AT ST T eqT\d® AeqTT HL AT A1+ QT T 07 3 3L &

A5 =A<k A, B, C, D, E, F, G 3fi¥ H U THTLT i AT SToT-3TT HIOTEAT ¥ TH YT T ¢ (TR ST&ET Agl
o == 0 ®) T saea it ae A=t /e &7 1 & Fwifed B 73T g o /5 13 SS9 arett §ire
T 2 | FHHIThA (AT AT 37T THT TR TaH UL WIS &l 4 & FHICHRT AT TAT g1 TeaF Hiorer 9¢ T2
o qd #T 3T I A ¢ - TAe 1 3T TS 2 TH T o Fole 1, TS 2 5 TI5W H g1 gL /i &1 Fie-1,
TEAT HIoTeT o FeAe 1 3 ST HUT g 3T 37T FIe | IHT g 8l

G, H % If%% § Tgar g fSreeht §iorer ST Y Fele &7 9919 g1 G i D &l ’ioredl & = U Hiorer &0
AT g\ F 3T C 3T Hiorer Se&arstt &7 I, E it Hiorer ST o aX0a¥ gl F 3T C FeT-3TeT FHiTohd Fole | dal
A 8l A, CF I3 | TgAT g oTehe D & THTH FHITohd Fele § Tgl TgaT gl B, C il Hiorer ¥ FU< T2aT gl
(@) T

(b) ufsre

(c) STT-ufery

(d) S- 74

(e) =feror

Ans.(e)

Q17. Ruferfea & & 19 B & AT THIT Hodl 9¥ Y@l g e el ied ST HT eqTIa® AeTqT e 31T
= fow 1wt % S |

oS =A<k A, B, C, D, E, F, G 3fi¥ H U SHLT il AT TAT-STAT HISEAT TL TH T LA ¢ (AT STELT Aal
o == %7 /) T sATT &t qag (A=t 7150 &l 1§ FHIhd AT T97 § 3T 7o 18 3% FO< ATt Jiord
T 2 | FHHIhA (AT AT g 31T ST TR TaH ST WIS Al 4 F FHHICRT 03T TAT g1 TedT Hiorer 9% Ti%9
q qd il AT I RIS § - Fie 1 3T TS 2 TH TR [ Fole 1, TS 2 F TIHT H gl AL Ao &l Fie-1,
Tt HISTA o FAe 1 3 HUT g 37T o1+ Fe off T a7g 3

G, H % af2r & vgar g Rrreht 9o §&a7 i Tl §&a7 9919 g| G 37T D &t Jioret & ofi=r e wiorer &t
AT gl F 3T C &t /STt FeArslt &1 AT, E it §isrer §edT & a¥1a< gl F 3% C SToRT-37eNT w1 1ehd T | Tal
A 8l A, CF I3 § AT g AT D o THIT HH1ohd T H Agl Lgal gl B, C FT #ioe & S9¥ TaT gl

(@A

(b) F

(c)E

(d)D

(e) T & FE T

Ans.(b)
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Q18. fFwferfera af=r ® & = w= fAfera ar & g9 8 3 30 YT UF 99g a9 &, a7 fAwforfaa § &
T AT ATh 39 THg T Hafad Tg! g?FMufeiad S 7 eqMya® qeqd H7 3 1= 70 10 317 &
I &

TS =A<k A, B, C, D, E, F, G 3fi¥ H U THTLT il AT SToT-3TT HISTEAT T TH YT WA ¢ (AT ST&T Agl
o == w0 #) T saa it aa et /e & 1 & Fwited B 73T g o /5 18 SS9 arett §iore
T 2 | FHHIThA (AT AT 37T THT TR TaH UL WIS &l 4 & FHICHRT AT TAT g1 TedF Hiorer 9¢ T2
o I3 #T 3T T A ¢ - T 1 3T IS 2 TH T o Fole 1, T 2 5 T5W H g1 gL /i &1 Fie-1,
TgeAt ST & Tele 1 % 3 39T g 3T o7 Fefe |7 3T 938 &

G, H ¥ aferm # vgar g et #foer 63T T vl §&a1 9919 g1 G 37 D &1 #ioret & o= U "iorer &7
Hq¥ g\ F 3T C 3T Hiorer S&arstt &7 A0, E it Hiorer ST o aa0a¥ gl F 3i¥ C eT-3TeT wHiehd Fole | dal
A 8l A, CF I3 | TgAT g oTehd D & THTH FHITohd Fele § qgl TgaT gl B, C il Hiore ¥ FU< T2aT gl

(@ H

(b) G

(0E

(d)D

(e)C

Ans.(e)

Q19. E 3T G i ot H&AT &1 TN 79T g AT e SIFaRTl 7 e ga® TeqTT e 3T A+ (&7 I7
AT % 3L &

oS =A<E A, B, C, D, E, F, G 3fIT H U THT &l AT TAT-3AT HISAT IL TH TR LA & (AT ST&Ll Aal
o =olt 9 ®) ToF SATA 67 aa® A=t Gt & 1 & w1 3T AT 8 3 /iorel 1 8 3 ST aTell Jiord
T 2 & FHHTTha (AT TAT & AT TET THIE TEH HIL HISTA T 4 H FHITHT AT TAT 5| TeAF Hiored 9T TI%w
q g4 &l 3T A e § - Fie 1 3T IS 2 39 TR [ Fole 1, T 2 % TH | gl AL Ao &l Fie-1,
Tt HISTA o FAe 1 3 3T HUT g 3T o+ Tl off IHT 72 5

G, H ¥ af%r\ # vgar g St #fre 93T 3T i §&a1 9919 gl G 37T D & #ioal & o= U Hiore &l
AT g1 F 3T C 3T HISTer §&aATall &7 AT, E T HTorer 84T & a27a< gl F 37 C AT-31T FH ohd Fole | gl
TEd 8l A, CF I3 § AT g AT D o THIT HH1ohd T H qgl Lgal gl B, CFT #ioe & S9¥ LT gl

(@) 5

(b) 6

(92

(d) 4

(e)7

Ans.(b)
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Q20. D #FT #orer i A T "o o &= Fehait wioret 82 Referierd ST &7 eq\ ga s FeqTqT HL ol 11
o o et % sae

TS =A<k A, B, C, D, E, F, G 3fi¥ H U THTLT i AT S-S HISTEAT T TH TR WA ¢ (AT ST&LT Agl
o == 0 H) T saea it aa A=t /e & 1 & Fwiterd BT 73T g & /5 18 St S arett wiore
T 2 | FHHIThA (AT AT g 37T THT TR T UL WIS &l 4 & FHICRT AT TAT g1 T Hiorer 9% T
q g T AT I A § - TS 1 30T T 2 TH T o W 1, Fie 2 F af| § 81 e 6t #°7 we-1,
TgeAt ST & Tele 1% 3 39T g 3T o7 Fefe |7 3T a8 &

G, H ¥ aferm # vgar g et #foer 63T v vl §&a1 9919 g1 G 37 D &1 #ioret & o= U "iorer &7
Hq¥ g\ F 3T C 3T Hiorer S&arstt &7 I, E it Jiorer AT o aa0a¥ gl F 3i¥ C FeT-3TeT wHiohd Fole | dal
I B A, CF T3 § 2T g AT D 3 THT FHIhd T | qai ¥gar g1 B, C it wiorer & 39 wgar 2

(a) FTE T2

(b) TF

(c) AT AT TF AT I

(A=
(e) =T & Frg T
Ans.(d)

Q21.Fg R& &g S (g P | 2 gU) & o= il T1 A FeharT g2 Aafiaa STaahl &1 e qas Aedae
F A A 70 T e % 3 S

R 9 g R | T it 3 =T & foham) [6g Q T Tg = & [o(T 15 Hied 9+ & a7g, 98 aT1% < 2aT g
e fog P O ag= & o 18 Hiex =arar 81 5 a7 212 3T q=a1 § 3% &g T a& 9= & v 10 Hiex
FaT g1 6 ag a1 i q=ar ¢ ofw &g S 7% 9=+ * v 19 Hiew 3ot 81 o §, a8 a1 e q=ar g i
g X @ ag=+ & forg 10 #Hiex Ferar 2

(a) 63 Hiex

(b) 62 Hiex

(c) 64 Hiex

(d) 61 Hiex

(e) 60 Hex

Ans.(b)

Q22. g Q & Avay & fag S it e 741 2

et ST #7 S Ia® STeqad Y 3T A1 30 T0 7t % 377 <

foror 7 fifg R & O Y 3w =rerar o o fifg Q 9% wg=e & forw 15 e =re  aTe, 98 a1 A q=ar 8
Y f6g P a% ag=q & forw 18 Hiex =«ar g1 Y a8 212 o J=a1 § X &g T aF 9=+ % forw 10 #iex
=T 21 e a8 a1 e q=ar § & fig S 7 7=+ ¥ w19 fiex =@ 81 39 &, 98 918 AR gear g &
&g X @ 9g=+ & forw 10 Hiex Fear &

(a) FfEror-g
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(b) =faror-ufarg
(c) 3L

(d) Se-afarm
(e) =T
Ans.(c)

Q23. Fefortad # & %19 a7 fdg, fdg R ¥ IT-13 # Aol g7 MAfiad SIaaril &l e das® STeqaqq i< AL
= foT 1o vt % 3Ae

foheor F fg R & @ T 3% a1 & 67| {65 Q TF Ig= ol 15 Hiex I & a1g, 9 a1% A< =T g
3 fg PO 9g=d & o0 18 Hiex =rerar g1 [ a8 312 A q=d7 ¢ o7 &g T a% 9g= & &y 10 Hiex
FAAT | [T a8 AT A =T @ AT (95 ST Tgad & (10 19 HieZ Foar gl (d #, 9 a1 A ST & 3T
fag X 7% ug= & forw 10 Her F=ar g1

@%zQ

(b)fSg P

@fEgT

(CIREER

(e) g X

Ans.(a)

Q24. G 3T H & &1 Tohael ATk I HATA g2 (M d ST T e Iah TeTAT e AT 714 («T I7
AT o IS

A5 ARE - G, H, 1, ], K, P, M 3T O - UF I AT 8, AR STl Agl 1oh 26T %7 H gil

G, ] | 981 IHE AATAT gl H 19 § I0d FAT a1l A<k & G16<T g1 K, H ¥ 31 98 38 741dT gl J, M
% 31 977 3 P | 313 98 3cqd 9AT1dT g1 H ST 0 % &= U =q{<h Ic0d JATaT 2l

(a) =

(b) T=

(c) T &t

(d) =T

(e) =X

Ans.(e)

Q25. Mwferfera # & for =af<r 1 sifqw & S aamam?Raferiad ST 7 eqTqa® TeddqT H< 3 A=
o o Wt % ST

s AT - G, H, I, ], K, P, M 3T 0 - UF 38T AATA &, ATohel ST&LT Al 1o THT %7 H 2l

G, ] & U8l S84 HATAT 5| H sifa" § S 79T a1t oAf<h § qT g1 K, H ¥ 31 98 Scaa aq1av 81 |, M
% 3T A1 3 P | 3 Ugel Icad J4TaT g1 H 3 0 & 1= U =7i<h I 7A71aT 2

(a)l
(b) K
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(P
(d)o

(e) TAH T FS T@
Ans.(d)

Q26. Mwferfea & & fore =f<h 7 =T w9 X Ioad A e foried ST #7 e\ qas® &3+ Hi3 3T
= foT Tyt % 3Ae T

A5 ARE - G, H, 1, ], K, P, M 3T O - T Ic0d HATA 8, ATohe STEl Agl o6 26 %7 H gf

G, ] & gl Ic°d HATAT 8| H 3Ta" § Ic0a AT aTer A1<h & el gl K, H T 3% 98« 3caq #arar gl J, M
% 31 917 3T P | 3% 98T 3cqd 9AT1dT gl H 3T 0 % 1= U =q{<h Ic0d JATAT ¢

(aM

(b) K

(AP

(d)o

(e)]

Ans.(c)

Q27. faww =1 === Frforu)
(a) MNO

(b) ABD

(c) QRS

(d) EFG

(e) TUV

Ans.(b)

o

Q28. FHfofad ® | %I R % 91 TaT g7

et ST #7 e Ta® STedaT < 3T A= &30 0 74 % 377 <

q1a =AE BQ R, S, T, U 3iI¥ V U HUT H FTH FXd gl o A1 SAT-3(T ML AT (aedt [, §as A 7o |
TZd gl Sve ATd TAT-3TAT W THE & SIF AT, FT, 71T, T, e, FTAT ST AT FH H FHF &l 71<h Teh af
g | T Bl

S T AT T T68 g ¥ ag faoe(t § Tgar gl V &l g7 M 980T § 3 98 Had Q & a1 as § wgal gl P&l
T qT AT 1 T6T ¢ 3T 7 &f ag faoe(t #§ wgar gl T &0 T 37 q6g § AT ag faoet | Agi wgar gl Ul
FTAT TN THE g AT ag faoeft § 71 gar g1 fieett #§ @ arar s oft =3f<F 7 a7 9% &1 19e a1 g
T T g ATGIT 3T

(a) Fa S

(b) Fa P33T T

(c) Fa U

(d) =<t P

(e)%ﬂﬁ@fﬁ%ﬁ

Ans.(a)
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Q29. Rufeifed & & &9 9% ® 75! w@ar g7

Rt ST #7 eI @ STeqad < 3T 7= U 0 7t & 3 <

qTq =A<k B, Q R, S, T, U 3T V U HUT H FTH FXd gl o AT SAT-3TT Mg AT faeetl, §as i A |
TZd gl Sve TTd STET-3TT W THE 8 ST AT, Z2T, AT, T, Tha, AT S AT FH o F7 &7 71k Ueh af
e | T Bl

S &I AT WM THE ¢ AT a8 Taoedl § gal gl V&l 41 WM THE g S a8 haed Q & a1 Has § TgaTl gl P#r
T T AT [ IHE § AT T Bl qg faoet § T@ar gl T &I T T 96 g AT ag faoeft #§ 78 wgar g1 Ur
FAT W THE g AT ag (ool § qgl Tgar gl &oett & Ta= arar Fire | =A<k 7 q7 T 7 969 Fdl g
T T ¥ AT T

(a) P

(b)R

(T

(dU

(e) P 3T RET

Ans.(b)

Q30. FHferfad ® o o 9% 37 99 87

T ST T ST E® AeqaqT T AT A1+ (U T 7 F I 4

AT AT P,Q R, S, T, U 3T V UF HUAT § FTH & gl & T AT AZT ITAT (Goet [, {aas i 735 |
TEd g Sve ATd TAT-3TAT T THE & SIE ATA, FT, AT, T, Hha, FHTAT ST AT FH H FHF &l A1<h Teh af
g | T Bl

S & ATA WM THE g AT qg Taoel § TgaT gl V&l 41 WM THE g 3 a8 $de Q % a1 Has § Tgar gl Pa#r
T qT AT 1 T6E g 3T 7 &f ag faoc(t | tgar gl T &l T W7 T86E g AT a8 Taeel H Al wgal gl Ul
FTAT T THE & AR 9g Taoe(l | dgl Y@ar gl faedt § TG« 1T Fls Al o<k 7 af % T I8¢ FdT 8
T T ¥ ATT AT

(a)u

(b)R

(T

(d)p

(e) Fatia 72t Fram ST ahar

Ans.(d)

Q31. Ruferfera ® & &ie |7 §FSI7 5l 872

Aot ST #7 SIIa® STeqaq < 3T A= 30 T0 7t % 377 <

Aq1q =AE P,Q R, S, T, U 3T V U HUT H FTH FXd gl o AT SAT-3(T MU AT (aeetl, §as 3 Ao |
TZd gl Sve TTd TAT-3TAT W THE 8 ST ATA, FT, VAT, T, e, FTAT ST AT FH F FH &7 71k Teh af
Mg H 77 &l
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S T AT T T8 g ¥ ag faoeft § Tgar g1 VFl 237 T 963 2 3fiT 98 Fao Q & a7 {as § ¥gar gl P #r
T AT AT 7 THE g i T & ag faeett # T@ar g1 T H T T[N 9698 ¢ oA ag faeet! # 78! T@ar gl U &l
FTAT 7 76T g A a8 fioeft § 981 wgar 81 faeett § waw arem i € =1k 7 a7 7% 7 96 Far g
T T FT ATGIT T

(a) R- AterT- Harg

(b) T- - 973

(c) P- FeT- 575

(d) P- 7ha- {1

(e) 3T & %€ T

Ans.(b)

Q32. FHfeiad ® | &= |97 W7 Q &l 997 g7

AT ST T &AM AT HY A A1+ QT T T 6 3L &

AT AT P,Q R, S, T, U 3T V UF HUAT § FTH FXd gl & T AAT-3(T AZT ATAT aoet [, {as i 735 |
TEd 2l Ivg AT S-S T THE g S AT, ZLT, ATeAT, U, THE, FHTAT AT AT FH F FH <l 2ATh THh ot
g | TEd Bl

S & ATA WM THE ¢ AT a8 Taoedl § gal gl V &l 41 W THE g 3 a8 Hae Q & a1 as § Tgarl gl P#r
T qT AT 1 T6E ¢ 3T 7 gf a8 faoeit | gal gl T &l I W7 T6T g AT a8 Taoet | Al wgaTl gl Ul
FTAT WT THE & AR 9g Taoe(l | A5l Ygar gl faecil § @ 1T Fls Wl A< 7 a7 9% T 968 FdTl g
T T B¥ AT AT

(a) AT

(b) TS

(c) =T

(d) =T AT [a] =T [b]

(e) =7H H FI< gl

Ans.(a)

Q33. FI:

A TG HUA, AHA &l

Fire WY AIH, ZTH el gl

3 g, Bl |

e

L. T IH, Bl T €

1L %S ft FUa, gie To! g1 QU 70 w1 § 31 Foe &1 v g, e a1e 37 e 17 117U 1w 81 sroar
R0 T FAAT T A AEAT €, T ST A FIHTA: AT a2t F 4 wefra g g el Aot iy o s fhe
T F< [ 3w v Aewat § § S 97 Fod a9 a3 # A9CeiE 3 gU QU T FAAT H
qTehe & F ATHLIT FLaT gl S &l

(a) Tf< Faer Ao [ a0 F2aT
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(b) T et feh 11 SIE<0T FXaT &
ORIERIEREECIRIRE R G
(d) 7T 7 7 FAed 19 & 11 S8 F2aT &
(e) Tt Ao [ 3% 11 TAT STqEL0T F:Xd &
Ans.(d)

Q34. Fu:

A T, T 2l

T T, ST 2|

F1E |1 319, g 7 2

e

I T T F AT g il G9TaAT 2

1. T2 AT Tord, 3% 781 2|

T 3T T o7 § @ FHI9 QU MU 8, e a12 &7 1oy 1 &7 11 7T 10 8| srosr U T w991 it 97
HTFAT 8, I g1 o "q19T=ad: 7 a2t 7 {9« wftq gra g a«dt fAewat @1 92 =i f5e a7 #¢ fF fRu
fAehet & § & a1 [AowT qrTead: JTa T2 B TGS Fd gU (90 T FHAFT FT qTiendh T F ATHLT
FLAT gl 3L <

(a) =TT e Ao [ SIE0r FdT §

(b) (= Faer AR 11 STTHTT FaT

(c) (< AT AT AT 1 3T 11 SIgEoT F2aT &

(d) =t 7 qT e 19 57 11 STH20 F2al g

(e) =fE TAohT [ 3 11 THT ATELT Fd &

Ans.(b)

Q35. FI:

A Feg o, AT 2

asft 7Ty, ot gl

T et w6 2|

e

1. T IHH & T g il TATAAT 5|

IL TS ot T, &1 el g1+ R0 0 w7 § Fg F9e 9w 10 &, B a7e a7 [ed 1877 11 70 10 81 ot
R0 T FAAT T A AEAT €, T ST A AIHTA: AT a2t F f4a wefia g g aeft Aot i1 g s fhe
TT F< T 3w U Aowat § § S 97 Foad e S a3 # A9eET 9 gu QU TT FAAT H
qTehe & H AL FLaT gl 3L &l

(a) Tf Faer Ao [ a0 F2ar g

(b) =TT et feh 11 SIqE<0T FXaT &

(c) Tf2 a7 7 Ao 1 97 11 &0 2T g

(d) Tt 7 7 Ao 19 & 11 S8 F3aT &



https://adda247.go.link/2CeOD
https://adda247.go.link/2CeOD

i

(e) Tt Ao [ 3% 11 T SIqEL0T F:Xd &
Ans.(a)

Q36. The judge's decision was based on evidence, legal preceedent, and the arguments presented by
both sides.

In the sentence below, four words have been highlighted which may be misspelt or inappropriate in
their usage. Mark the erroneous word as the answer and if all the words are correct in their spellings
and usage, choose ‘All are correct’ as the answer.

(a) evidence

(b) preceedent

(c) arguments

(d) decision

(e) All are correct

Ans.(b)

Q37. To comply with the new policy, all staff had to complete an online orientation, followed by a
proficiency assesment.

In the sentence below, four words have been highlighted which may be misspelt or inappropriate in
their usage. Mark the erroneous word as the answer and if all the words are correct in their spellings
and usage, choose ‘All are correct’ as the answer.

(a) orientation

(b) proficiency

(c) assesment

(d) comply

(e) All are correct

Ans.(c)

Q38. The company launched an aggressive marketing strategy to improve visibility and increase
consumer engazement.

In the sentence below, four words have been highlighted which may be misspelt or inappropriate in
their usage. Mark the erroneous word as the answer and if all the words are correct in their spellings
and usage, choose ‘All are correct’ as the answer.

(a) aggressive

(b) visibility

(c) consumer

(d) engazement

(e) All are correct

Ans.(d)

Q39. Her dedication and consistency were praised during the monthly performance eavaluation.
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In the sentence below, four words have been highlighted which may be misspelt or inappropriate in
their usage. Mark the erroneous word as the answer and if all the words are correct in their spellings
and usage, choose ‘All are correct’ as the answer.

(a) eavaluation

(b) consistency

(c) performance

(d) dedication

(e) All are correct

Ans.(a)

Q40. The entrepraneur presented a detailed proposal to secure investors for his innovative platform.
In the sentence below, four words have been highlighted which may be misspelt or inappropriate in
their usage. Mark the erroneous word as the answer and if all the words are correct in their spellings
and usage, choose ‘All are correct’ as the answer.

(a) entrepraneur

(b) proposal

(c) investors

(d) platform

(e) All are correct

Ans.(a)

Q41. (a) pressure-sensitive

(B) mattress designed to reduce

(C) the risk of bed sores in patients

(D) scientists have developed a

The following question gives a sentence which has been divided into four parts which may not be in
their correct order of narrative. The sentence is then followed by five options, one of which gives the
sequence of the rearranged parts to make the sentence meaningful. Choose the option which gives the
correct sequence of the parts. If the sentence is already arranged in the correct sequence, mark option
" No rearrangement required " as the answer.

(a) DBAC

(b) ABDC

(c) DABC

(d) ADBC

(e) No rearrangement required

Ans.(c)

Q42. (a) process for industrial projects

(B) integrating Al into the TG-iPASS industrial

(C) system aims to boost transparency and

(D) accelerate the approval

The following question gives a sentence which has been divided into four parts which may not be in
their correct order of narrative. The sentence is then followed by five options, one of which gives the
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sequence of the rearranged parts to make the sentence meaningful. Choose the option which gives the
correct sequence of the parts. If the sentence is already arranged in the correct sequence, mark option
" No rearrangement required " as the answer.

(a) CDAB

(b) BCDA

(c) BACD

(d) CBAD

(e) No rearrangement required

Ans.(b)

Q43. (a) the Shipki La pass holds strategic and

(B) tourism between India and China

(C) economic significance as it serves as a

(D) potential route for cross-border trade and

The following question gives a sentence which has been divided into four parts which may not be in
their correct order of narrative. The sentence is then followed by five options, one of which gives the
sequence of the rearranged parts to make the sentence meaningful. Choose the option which gives the
correct sequence of the parts. If the sentence is already arranged in the correct sequence, mark option
" No rearrangement required " as the answer.

(a) ACDB

(b) ACBD

(c) BACD

(d) BCAD

(e) No rearrangement required

Ans.(a)

Q44. (a) International Airport will be

(B) charged up to X1,225 as a

(C) passengers at Navi Mumbai

(D) User Development Fee (UDF)

The following question gives a sentence which has been divided into four parts which may not be in
their correct order of narrative. The sentence is then followed by five options, one of which gives the
sequence of the rearranged parts to make the sentence meaningful. Choose the option which gives the
correct sequence of the parts. If the sentence is already arranged in the correct sequence, mark option
" No rearrangement required " as the answer.

(a) ACDB

(b) CABD

(c) ACBD

(d) CBAD

(e) No rearrangement required

Ans.(b)

Q45. (a) with factories' reluctance to buy, have
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(B) increasing rental costs for farmers

(C) a surge in supply and falling prices, along

(D) caused delays for trucks and tractors,

The following question gives a sentence which has been divided into four parts which may not be in
their correct order of narrative. The sentence is then followed by five options, one of which gives the
sequence of the rearranged parts to make the sentence meaningful. Choose the option which gives the
correct sequence of the parts. If the sentence is already arranged in the correct sequence, mark option

" No rearrangement required " as the answer.
(a) CBDA

(b) DACB

(c) CADB

(d) DCBA

(e) No rearrangement required

Ans.(c)

Q46. Which of the following words will fit in the given blank (A)?

In the following passage there are blanks, each of which has been denoted by a letter. For each blank,

five options are given. Choose the most appropriate word from the options that fits the blank

appropriately.

In today's digital world, the spread of incorrect information has become a serious concern.

Misinformation is false information shared without the intent to deceive, while disinformation is

deliberately spread to (a) others. Social media platforms often act as breeding grounds

where such information goes (B) within minutes. People tend to believe and forward these

messages without checking their authenticity, often because the content aligns with their personal
(C). To fight this challenge, several organizations have developed tools that help to
(D) the truth behind viral content. Moreover, teaching digital literacy is important so that

users can think critically and spot (E) information. Only a well-informed society can reduce
the harmful (F) of misinformation and disinformation.
(a) inform

(b) diffuse
(c) educate
(d) deceive
(e) clarify
Ans.(d)

Q47. Which of the following words will fit in the given blank (B)?

In the following passage there are blanks, each of which has been denoted by a letter. For each blank,
five options are given. Choose the most appropriate word from the options that fits the blank
appropriately.

In today's digital world, the spread of incorrect information has become a serious concern.
Misinformation is false information shared without the intent to deceive, while disinformation is
deliberately spread to (a) others. Social media platforms often act as breeding grounds
where such information goes (B) within minutes. People tend to believe and forward these
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messages without checking their authenticity, often because the content aligns with their personal
(C). To fight this challenge, several organizations have developed tools that help to
(D) the truth behind viral content. Moreover, teaching digital literacy is important so that

users can think critically and spot (E) information. Only a well-informed society can reduce

the harmful (F) of misinformation and disinformation.

(a) unnoticed

(b) viral

(c) delayed

(d) hidden

(e) repetitive

Ans.(b)

Q48. Which of the following words will fit in the given blank (C)?

In the following passage there are blanks, each of which has been denoted by a letter. For each blank,

five options are given. Choose the most appropriate word from the options that fits the blank

appropriately.

In today's digital world, the spread of incorrect information has become a serious concern.

Misinformation is false information shared without the intent to deceive, while disinformation is

deliberately spread to (a) others. Social media platforms often act as breeding grounds

where such information goes (B) within minutes. People tend to believe and forward these

messages without checking their authenticity, often because the content aligns with their personal
(C). To fight this challenge, several organizations have developed tools that help to
(D) the truth behind viral content. Moreover, teaching digital literacy is important so that

users can think critically and spot (E) information. Only a well-informed society can reduce

the harmful (F) of misinformation and disinformation.

(a) meals

(b) schedules

(c) preferences

(d) hobbies

(e) beliefs

Ans.(e)

Q49. Which of the following words will fit in the given blank (D)?

In the following passage there are blanks, each of which has been denoted by a letter. For each blank,

five options are given. Choose the most appropriate word from the options that fits the blank

appropriately.

In today's digital world, the spread of incorrect information has become a serious concern.

Misinformation is false information shared without the intent to deceive, while disinformation is

deliberately spread to (a) others. Social media platforms often act as breeding grounds

where such information goes (B) within minutes. People tend to believe and forward these

messages without checking their authenticity, often because the content aligns with their personal
(C). To fight this challenge, several organizations have developed tools that help to
(D) the truth behind viral content. Moreover, teaching digital literacy is important so that
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users can think critically and spot (E) information. Only a well-informed society can reduce
the harmful (F) of misinformation and disinformation.

(a) initiate

(b) verify

(c) fabricate

(d) delete

(e) announce

Ans.(b)

Q50. Which of the following words will fit in the given blank (E)?

In the following passage there are blanks, each of which has been denoted by a letter. For each blank,

five options are given. Choose the most appropriate word from the options that fits the blank

appropriately.

In today's digital world, the spread of incorrect information has become a serious concern.

Misinformation is false information shared without the intent to deceive, while disinformation is

deliberately spread to (a) others. Social media platforms often act as breeding grounds

where such information goes (B) within minutes. People tend to believe and forward these

messages without checking their authenticity, often because the content aligns with their personal
(C). To fight this challenge, several organizations have developed tools that help to
(D) the truth behind viral content. Moreover, teaching digital literacy is important so that

users can think critically and spot (E) information. Only a well-informed society can reduce
the harmful (F) of misinformation and disinformation.

(a) valuable

(b) assigning

(c) misleading
(d) renovating
(e) complex
Ans.(c)

Q51.. Which of the following words will fit in the given blank (F)?

In the following passage there are blanks, each of which has been denoted by a letter. For each blank,

five options are given. Choose the most appropriate word from the options that fits the blank

appropriately.

In today's digital world, the spread of incorrect information has become a serious concern.

Misinformation is false information shared without the intent to deceive, while disinformation is

deliberately spread to (a) others. Social media platforms often act as breeding grounds

where such information goes (B) within minutes. People tend to believe and forward these

messages without checking their authenticity, often because the content aligns with their personal
(C). To fight this challenge, several organizations have developed tools that help to
(D) the truth behind viral content. Moreover, teaching digital literacy is important so that

users can think critically and spot (E) information. Only a well-informed society can reduce

the harmful (F) of misinformation and disinformation.

(a) benefits
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(b) affects
(c) outcome
(d) effects
(e) examples
Ans.(d)

Q52. ELEGANT

(I) She wore an elegant gown that flowed gracefully with every step she took.

(I1) His solution to the complex mathematical problem was elegant in its simplicity and clarity.
(IIT) The carpenter's tools were old and rusty, yet he called them elegant for their durability.

A word has been given in the question and used in the sentences below. Identify the statements where
the word has been used in a contextually and grammatically correct manner.

(a) Only (I)

(b) Only (1)

(c) Both (I) and (II)

(d) Both (1) and (III)

(e) All (1), (11), and (III)

Ans.(c)

Q53. PURSUE

(I) He decided to pursue a career in biomedical research after graduating from college.
(II) The chef asked the waiter to pursue the fish before grilling it.

(ITI) The detective continued to pursue the suspect across state lines.

A word has been given in the question and used in the sentences below. Identify the statements where
the word has been used in a contextually and grammatically correct manner.

(a) Only ()

(b) Both (1) and (1II)

(c) Only (II)

(d) Both (1) and (I1I)

(e) All (1), (1I), and (1II)

Ans.(b)

Q54. BOYCOTT

(I) The workers planned to boycott the meeting to express their dissatisfaction with management.
(IT) The activists called on the public to boycott products made with child labor.

(IIT) The team decided to boycott the trophy after winning the championship.

A word has been given in the question and used in the sentences below. Identify the statements where
the word has been used in a contextually and grammatically correct manner.

(a) Only (I)

(b) Only (11)

(c) Both (II) and (III)

(d) Both (1) and (II)

(e) All (1), (1I), and (1II)
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Ans.(d)

Q55. What can be reasonably inferred about the shift in marketing strategies in Virelia during the
recession?

Read the following passage and answer the given questions based on it.

Amidst the backdrop of a severe recession in the country of Virelia, consumer behavior has undergone
a profound transformation. The Consumer Confidence Index (CCI), a key measure used to gauge public
sentiment about the economy, plunged by nearly 23% over the last two quarters. As rising
unemployment and falling wages grip the nation, brands have been compelled to rethink their
marketing strategies. A comprehensive study conducted by the Virelia Institute of Consumer Research
in early 2024 revealed that 61% of consumers in urban areas now base their purchasing decisions
primarily on cost-effectiveness and brand trust, as opposed to pre-recession preferences such as
product variety and brand image. Interestingly, the study also introduced a new metric — the Consumer
Test Index (CTI) — to evaluate how consumers respond to different marketing stimuli during economic
downturns. This index showed that direct, personalized communication had a far stronger impact than
traditional media. Moreover, the research noted a growing tendency among consumers to favor brands
that conveyed empathy, reliability, and financial prudence—values aligned with the mood of the
recession-struck population.

In particular, mobile-based marketing strategies saw a notable resurgence. SMS campaigns recorded a
37% higher engagement rate than email marketing during the first half of 2024. While emails often went
unread due to digital fatigue and inbox overload, concise and well-timed text messages saw immediate
responses, especially in Tier-II and Tier-III cities. According to the same research, 72% of consumers
said they were more likely to open a promotional SMS than an email, with conversion rates also skewing
in favor of SMS. However, the findings also highlighted a critical caveat: frequency and timing were vital.
Overuse of SMS could result in opt-outs and customer disengagement. Thus, marketers have been
advised to strike a balance—Ileveraging consumer data ethically to craft relevant, time-sensitive
messages. In a recessionary climate, where consumer trust is fragile and attention spans are fleeting,
the ability to communicate value directly and swiftly is becoming not just advantageous but essential.
Companies that adapt with agility and insight are likely to not only survive the downturn but emerge
with stronger, more loyal customer bases in the long run.

(a) Marketers shifted to digital TV ads due to lower production costs.

(b) Marketers have moved entirely away from emotion-based branding.

(c) Companies increased spending on influencer marketing to boost visibility.

(d) Companies are relying more on personalized, empathetic messages aligned with consumer
sentiment.

(e) Brand trust and product packaging have become the sole deciding factors in consumer decisions.
Ans.(d)

Q56. Which of the following statements, if true, would MOST LIKELY contribute to consumer
disengagement during a recessionary marketing campaign?

(I) Companies send SMS messages frequently without considering timing or content relevance.

(II) Brands rely primarily on email marketing sent once weekly.

(IIT) Firms use free samples to strengthen customer trust and retention.
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Read the following passage and answer the given questions based on it.

Amidst the backdrop of a severe recession in the country of Virelia, consumer behavior has undergone
a profound transformation. The Consumer Confidence Index (CCI), a key measure used to gauge public
sentiment about the economy, plunged by nearly 23% over the last two quarters. As rising
unemployment and falling wages grip the nation, brands have been compelled to rethink their
marketing strategies. A comprehensive study conducted by the Virelia Institute of Consumer Research
in early 2024 revealed that 61% of consumers in urban areas now base their purchasing decisions
primarily on cost-effectiveness and brand trust, as opposed to pre-recession preferences such as
product variety and brand image. Interestingly, the study also introduced a new metric — the Consumer
Test Index (CTI) — to evaluate how consumers respond to different marketing stimuli during economic
downturns. This index showed that direct, personalized communication had a far stronger impact than
traditional media. Moreover, the research noted a growing tendency among consumers to favor brands
that conveyed empathy, reliability, and financial prudence—values aligned with the mood of the
recession-struck population.

In particular, mobile-based marketing strategies saw a notable resurgence. SMS campaigns recorded a
37% higher engagement rate than email marketing during the first half of 2024. While emails often went
unread due to digital fatigue and inbox overload, concise and well-timed text messages saw immediate
responses, especially in Tier-II and Tier-III cities. According to the same research, 72% of consumers
said they were more likely to open a promotional SMS than an email, with conversion rates also skewing
in favor of SMS. However, the findings also highlighted a critical caveat: frequency and timing were vital.
Overuse of SMS could result in opt-outs and customer disengagement. Thus, marketers have been
advised to strike a balance—leveraging consumer data ethically to craft relevant, time-sensitive
messages. In a recessionary climate, where consumer trust is fragile and attention spans are fleeting,
the ability to communicate value directly and swiftly is becoming not just advantageous but essential.
Companies that adapt with agility and insight are likely to not only survive the downturn but emerge
with stronger, more loyal customer bases in the long run.

(a) Only (I)

(b) Both (I) and (1I)

(c) Only (IID)

(d) Both (1) and (III)

(e) All (1), (1I), and (1II)

Ans.(a)

Q57. What is the most plausible reason the researchers introduced the Consumer Test Index (CTI) in
20247

Read the following passage and answer the given questions based on it.

Amidst the backdrop of a severe recession in the country of Virelia, consumer behavior has undergone
a profound transformation. The Consumer Confidence Index (CCI), a key measure used to gauge public
sentiment about the economy, plunged by nearly 23% over the last two quarters. As rising
unemployment and falling wages grip the nation, brands have been compelled to rethink their
marketing strategies. A comprehensive study conducted by the Virelia Institute of Consumer Research
in early 2024 revealed that 61% of consumers in urban areas now base their purchasing decisions
primarily on cost-effectiveness and brand trust, as opposed to pre-recession preferences such as
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product variety and brand image. Interestingly, the study also introduced a new metric — the Consumer
Test Index (CTI) — to evaluate how consumers respond to different marketing stimuli during economic
downturns. This index showed that direct, personalized communication had a far stronger impact than
traditional media. Moreover, the research noted a growing tendency among consumers to favor brands
that conveyed empathy, reliability, and financial prudence—values aligned with the mood of the
recession-struck population.

In particular, mobile-based marketing strategies saw a notable resurgence. SMS campaigns recorded a
37% higher engagement rate than email marketing during the first half of 2024. While emails often went
unread due to digital fatigue and inbox overload, concise and well-timed text messages saw immediate
responses, especially in Tier-II and Tier-III cities. According to the same research, 72% of consumers
said they were more likely to open a promotional SMS than an email, with conversion rates also skewing
in favor of SMS. However, the findings also highlighted a critical caveat: frequency and timing were vital.
Overuse of SMS could result in opt-outs and customer disengagement. Thus, marketers have been
advised to strike a balance—leveraging consumer data ethically to craft relevant, time-sensitive
messages. In a recessionary climate, where consumer trust is fragile and attention spans are fleeting,
the ability to communicate value directly and swiftly is becoming not just advantageous but essential.
Companies that adapt with agility and insight are likely to not only survive the downturn but emerge
with stronger, more loyal customer bases in the long run.

(a) To check if CCI remained effective for economic predictions.

(b) To track how mobile apps influenced purchase behavior.

(c) To monitor how people reacted to rural job programs.

(d) To replace GDP as a key tool in economic analysis.

(e) To assess responses to marketing during a downturn phase.

Ans.(e)

Q58. Which of the following statements logically follow from the passage's findings?

(I) Ethical use of consumer data is important to maintain engagement.

(II) Brand loyalty in Virelia is primarily driven by product aesthetics during recessions.

(IIT) SMS marketing is effective only if it is relevant and well-timed.

Read the following passage and answer the given questions based on it.

Amidst the backdrop of a severe recession in the country of Virelia, consumer behavior has undergone
a profound transformation. The Consumer Confidence Index (CCI), a key measure used to gauge public
sentiment about the economy, plunged by nearly 23% over the last two quarters. As rising
unemployment and falling wages grip the nation, brands have been compelled to rethink their
marketing strategies. A comprehensive study conducted by the Virelia Institute of Consumer Research
in early 2024 revealed that 61% of consumers in urban areas now base their purchasing decisions
primarily on cost-effectiveness and brand trust, as opposed to pre-recession preferences such as
product variety and brand image. Interestingly, the study also introduced a new metric — the Consumer
Test Index (CTI) — to evaluate how consumers respond to different marketing stimuli during economic
downturns. This index showed that direct, personalized communication had a far stronger impact than
traditional media. Moreover, the research noted a growing tendency among consumers to favor brands
that conveyed empathy, reliability, and financial prudence—values aligned with the mood of the
recession-struck population.
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In particular, mobile-based marketing strategies saw a notable resurgence. SMS campaigns recorded a
37% higher engagement rate than email marketing during the first half of 2024. While emails often went
unread due to digital fatigue and inbox overload, concise and well-timed text messages saw immediate
responses, especially in Tier-II and Tier-III cities. According to the same research, 72% of consumers
said they were more likely to open a promotional SMS than an email, with conversion rates also skewing
in favor of SMS. However, the findings also highlighted a critical caveat: frequency and timing were vital.
Overuse of SMS could result in opt-outs and customer disengagement. Thus, marketers have been
advised to strike a balance—leveraging consumer data ethically to craft relevant, time-sensitive
messages. In a recessionary climate, where consumer trust is fragile and attention spans are fleeting,
the ability to communicate value directly and swiftly is becoming not just advantageous but essential.
Companies that adapt with agility and insight are likely to not only survive the downturn but emerge
with stronger, more loyal customer bases in the long run.

(a) Only (I)

(b) Both (I) and (1II)

(c) Only (1I)

(d) All (1), (1), and (11I)

(e) Both (II) and (III)

Ans.(b)

Q59. Which of the following would most weaken the argument that SMS campaigns were more effective
than emails in Virelia in 2024?

Read the following passage and answer the given questions based on it.

Amidst the backdrop of a severe recession in the country of Virelia, consumer behavior has undergone
a profound transformation. The Consumer Confidence Index (CCI), a key measure used to gauge public
sentiment about the economy, plunged by nearly 23% over the last two quarters. As rising
unemployment and falling wages grip the nation, brands have been compelled to rethink their
marketing strategies. A comprehensive study conducted by the Virelia Institute of Consumer Research
in early 2024 revealed that 61% of consumers in urban areas now base their purchasing decisions
primarily on cost-effectiveness and brand trust, as opposed to pre-recession preferences such as
product variety and brand image. Interestingly, the study also introduced a new metric — the Consumer
Test Index (CTI) — to evaluate how consumers respond to different marketing stimuli during economic
downturns. This index showed that direct, personalized communication had a far stronger impact than
traditional media. Moreover, the research noted a growing tendency among consumers to favor brands
that conveyed empathy, reliability, and financial prudence—values aligned with the mood of the
recession-struck population.

In particular, mobile-based marketing strategies saw a notable resurgence. SMS campaigns recorded a
37% higher engagement rate than email marketing during the first half of 2024. While emails often went
unread due to digital fatigue and inbox overload, concise and well-timed text messages saw immediate
responses, especially in Tier-II and Tier-III cities. According to the same research, 72% of consumers
said they were more likely to open a promotional SMS than an email, with conversion rates also skewing
in favor of SMS. However, the findings also highlighted a critical caveat: frequency and timing were vital.
Overuse of SMS could result in opt-outs and customer disengagement. Thus, marketers have been
advised to strike a balance—leveraging consumer data ethically to craft relevant, time-sensitive
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messages. In a recessionary climate, where consumer trust is fragile and attention spans are fleeting,
the ability to communicate value directly and swiftly is becoming not just advantageous but essential.
Companies that adapt with agility and insight are likely to not only survive the downturn but emerge
with stronger, more loyal customer bases in the long run.

(a) A study reveals consumers often ignore promotional content in SMS unless it comes from a known
brand.

(b) Some companies found SMS campaigns more expensive than anticipated.

(c) Email engagement rates rose sharply in late 2024 due to improved targeting.

(d) Tier-I city consumers still preferred emails over text messages.

(e) Consumers often misinterpreted SMS messages due to lack of visual context.

Ans.(c)

Q60. Which of the following statements is INCORRECT according to the passage?

Read the following passage and answer the given questions based on it.

Amidst the backdrop of a severe recession in the country of Virelia, consumer behavior has undergone
a profound transformation. The Consumer Confidence Index (CCI), a key measure used to gauge public
sentiment about the economy, plunged by nearly 23% over the last two quarters. As rising
unemployment and falling wages grip the nation, brands have been compelled to rethink their
marketing strategies. A comprehensive study conducted by the Virelia Institute of Consumer Research
in early 2024 revealed that 61% of consumers in urban areas now base their purchasing decisions
primarily on cost-effectiveness and brand trust, as opposed to pre-recession preferences such as
product variety and brand image. Interestingly, the study also introduced a new metric — the Consumer
Test Index (CTI) — to evaluate how consumers respond to different marketing stimuli during economic
downturns. This index showed that direct, personalized communication had a far stronger impact than
traditional media. Moreover, the research noted a growing tendency among consumers to favor brands
that conveyed empathy, reliability, and financial prudence—values aligned with the mood of the
recession-struck population.

In particular, mobile-based marketing strategies saw a notable resurgence. SMS campaigns recorded a
37% higher engagement rate than email marketing during the first half of 2024. While emails often went
unread due to digital fatigue and inbox overload, concise and well-timed text messages saw immediate
responses, especially in Tier-II and Tier-III cities. According to the same research, 72% of consumers
said they were more likely to open a promotional SMS than an email, with conversion rates also skewing
in favor of SMS. However, the findings also highlighted a critical caveat: frequency and timing were vital.
Overuse of SMS could result in opt-outs and customer disengagement. Thus, marketers have been
advised to strike a balance—leveraging consumer data ethically to craft relevant, time-sensitive
messages. In a recessionary climate, where consumer trust is fragile and attention spans are fleeting,
the ability to communicate value directly and swiftly is becoming not just advantageous but essential.
Companies that adapt with agility and insight are likely to not only survive the downturn but emerge
with stronger, more loyal customer bases in the long run.

(a) The Consumer Confidence Index dropped by nearly a quarter in recent months.

(b) The CTI measures how consumers respond to different marketing efforts.

(c) Personalized messages are favored over mass advertising in a recession.

(d) Consumers in Tier-1I and Tier-III cities responded well to concise SMS marketing.
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(e) SMS campaigns had lower conversion rates than email campaigns.
Ans.(e)

Q61. What is the most appropriate synonym for the word “fatigue” as used in the context of the passage?
Read the following passage and answer the given questions based on it.

Amidst the backdrop of a severe recession in the country of Virelia, consumer behavior has undergone
a profound transformation. The Consumer Confidence Index (CCI), a key measure used to gauge public
sentiment about the economy, plunged by nearly 23% over the last two quarters. As rising
unemployment and falling wages grip the nation, brands have been compelled to rethink their
marketing strategies. A comprehensive study conducted by the Virelia Institute of Consumer Research
in early 2024 revealed that 61% of consumers in urban areas now base their purchasing decisions
primarily on cost-effectiveness and brand trust, as opposed to pre-recession preferences such as
product variety and brand image. Interestingly, the study also introduced a new metric — the Consumer
Test Index (CTI) — to evaluate how consumers respond to different marketing stimuli during economic
downturns. This index showed that direct, personalized communication had a far stronger impact than
traditional media. Moreover, the research noted a growing tendency among consumers to favor brands
that conveyed empathy, reliability, and financial prudence—values aligned with the mood of the
recession-struck population.

In particular, mobile-based marketing strategies saw a notable resurgence. SMS campaigns recorded a
37% higher engagement rate than email marketing during the first half of 2024. While emails often went
unread due to digital fatigue and inbox overload, concise and well-timed text messages saw immediate
responses, especially in Tier-II and Tier-III cities. According to the same research, 72% of consumers
said they were more likely to open a promotional SMS than an email, with conversion rates also skewing
in favor of SMS. However, the findings also highlighted a critical caveat: frequency and timing were vital.
Overuse of SMS could result in opt-outs and customer disengagement. Thus, marketers have been
advised to strike a balance—Ileveraging consumer data ethically to craft relevant, time-sensitive
messages. In a recessionary climate, where consumer trust is fragile and attention spans are fleeting,
the ability to communicate value directly and swiftly is becoming not just advantageous but essential.
Companies that adapt with agility and insight are likely to not only survive the downturn but emerge
with stronger, more loyal customer bases in the long run.

(a) burnout

(b) apathy

(c) confusion

(d) hesitation

(e) weakness

Ans.(a)

Q62.. Which of the following statements can be correctly inferred from the passage?
(I) Consumers have become more value-conscious in recessionary conditions.

(II) Traditional media is losing effectiveness during economic downturns.

(IIT) Marketers are advised to communicate frequently regardless of message timing.
Read the following passage and answer the given questions based on it.
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Amidst the backdrop of a severe recession in the country of Virelia, consumer behavior has undergone
a profound transformation. The Consumer Confidence Index (CCI), a key measure used to gauge public
sentiment about the economy, plunged by nearly 23% over the last two quarters. As rising
unemployment and falling wages grip the nation, brands have been compelled to rethink their
marketing strategies. A comprehensive study conducted by the Virelia Institute of Consumer Research
in early 2024 revealed that 61% of consumers in urban areas now base their purchasing decisions
primarily on cost-effectiveness and brand trust, as opposed to pre-recession preferences such as
product variety and brand image. Interestingly, the study also introduced a new metric — the Consumer
Test Index (CTI) — to evaluate how consumers respond to different marketing stimuli during economic
downturns. This index showed that direct, personalized communication had a far stronger impact than
traditional media. Moreover, the research noted a growing tendency among consumers to favor brands
that conveyed empathy, reliability, and financial prudence—values aligned with the mood of the
recession-struck population.

In particular, mobile-based marketing strategies saw a notable resurgence. SMS campaigns recorded a
37% higher engagement rate than email marketing during the first half of 2024. While emails often went
unread due to digital fatigue and inbox overload, concise and well-timed text messages saw immediate
responses, especially in Tier-II and Tier-III cities. According to the same research, 72% of consumers
said they were more likely to open a promotional SMS than an email, with conversion rates also skewing
in favor of SMS. However, the findings also highlighted a critical caveat: frequency and timing were vital.
Overuse of SMS could result in opt-outs and customer disengagement. Thus, marketers have been
advised to strike a balance—leveraging consumer data ethically to craft relevant, time-sensitive
messages. In a recessionary climate, where consumer trust is fragile and attention spans are fleeting,
the ability to communicate value directly and swiftly is becoming not just advantageous but essential.
Companies that adapt with agility and insight are likely to not only survive the downturn but emerge
with stronger, more loyal customer bases in the long run.

(a) Only ()

(b) Both (II) and (III)

(c) Only (IID)

(d) Both (1) and (II)

(e) All (1), (1I), and (1II)

Ans.(d)

Q63. In the question below, four sentences have been given. Out of four sentences, one sentence is error-
free. Find out which of the following sentence is error-free. If all the given sentences have errors, then
choose option ‘None is correct’ as the answer choice.

(a) The manager asked that every employee submit his or her weekly report by Friday without any
exceptions.

(b) No sooner the session ended, the participants started leaving the hall without collecting their
certificates.

(c) She has been working on this project since three months but hasn’t received any feedback yet.

(d) The results of the survey shows a significant change in consumer preferences over the past year.

(e) None is correct.

Ans.(a)
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Q64. In the question below, four sentences have been given. Out of four sentences, one sentence is error-
free. Find out which of the following sentence is error-free. If all the given sentences have errors, then
choose option ‘None is correct’ as the answer choice.

(a) Despite of being late, he managed to catch the train that left five minutes earlier than usual.

(b) The committee have decided to postpone the event due to insufficient participation from the
members.

(c) She not only completed the project on time but also managing the team efficiently during the crisis.
(d) Each of the documents require verification before they are sent for final approval by the manager.
(e) None is correct.

Ans.(e)

Q65. In the question below, four sentences are given. Out of four sentences, one sentence contains a
grammatical error. Identify the incorrect sentence. If all the given sentences are grammatically correct,
select option “None is incorrect” as the answer choice.

(a) The CEO, who was known for his innovation, received international recognition for the third time.
(b) They discussed the proposal in detail before presenting it to the finance department.

(c) If he would have studied harder, he could have passed the examination easily.

(d) The hotel offers not only free breakfast but also complimentary airport pickup for its guests.

(e) None is incorrect.

Ans.(c)

Q66. TT HHATT Fl a7 A H UL AT HigAT3Al & AT HHAM: 7:5 F AT o A AT &l T &HAT F JTAT
FAT g, AT AT Hl o A | FIEAT3Al i HEAT FTT i TorT| AT T arferent &l &7 | 9 3 i+ 70
T T % IAL 2| ATTOTRT AL AAT-T (ool | o7 A 3T B 3l U T Tl &I9AT ST oA B #hT 77T &7 197
FOTTaT gl

o 2 A ST B T U 97 T 77T | 7 B T &7w7aT &1 {97
TrraTe | 480 5/8
TaTe | 650 9/13
gaarr | 300 7/15
TeEae | 560 3/8
(a) 80

(b) 75

(c) 120

(d) 60

(e) 105

Ans.(b)

Q67. FIAATT AT FHATT &l 2 A Tl &THAT ST [EATL I o B T &HAT & 3f€d a0 shirorw| Aot
ATTreRT T &7 | U2 3f¥ 1= {0 70 wori & 39 )| arferst FTE AevT-3renT faai § 3 A i< B it us a1
T STHAT S oA B #hl &77AT &1 9 F907aT g
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o 2 A 3T B T UF 979 el AA9AT | I B T &Har v {9
qHETE | 480 5/8
AT | 650 9/13
AT | 300 7/15
T | 560 3/8
(a) 190

(b) 180

(c) 170

(d) 200

(e) 210

Ans.(a)

Q68. TFAT &l o A il T GHAT, HIAAATL &l 2 B %l FeT &77AT & Tohael TTaerd sTere a7 7 g2 eteriad
ATTTeRT T &FTH | UE i 719 {0 T Iof & AL | ATTereRT AT -3 Taei | o A 3T B T U a1
T AT AT oA B =l &7 HAT T 19 F207aT g

LG 2 A ST B T U AT T 7877 | 2 B T e7war &1 {97
qHEETT | 480 5/8

Y | 650 9/13

AT | 300 7/15

TEET | 560 3/8

(a) 9.09%

(b) 14.28%

(c) 8.33%

(d) 33.33%
(e) 22.22%
Ans.(e)

Q69. TFATT Tl o A FT Fdd 70% BT 9T oM B, ST aTehl @TAT g Tfs T oo &l Hiaa 15 799 &,
AT S FTT STH T T (T §) T oo Feferierd avferst #7 e & 9 & S f&7 0 woif % 397
F| ATTCTRT AT AAT-AT (&A1 | & A ST B T Teh AT T &HAT ST o B =l &77AqT &1 (9 I977aT 2

o 2 A 3T B T UF 979 T A9AT | o Bt ewar v o
qrHaTE | 480 5/8

AT | 650 9/13

FIAT | 300 7/15

TEa | 560 3/8

(a) 3675

(b) 3765

(c) 3575

(d) 3455
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(e) 3545
Ans.(a)

Q70. FHATY 31T FIMAATE &l U AT 2 B il el &7H7AT T AT AT [EATT Tl Tk 1T o A T Fof 77T
AT ST o0 | R ferferd arferst 1 &1 & 9 S A= {0 T 77 3 3L 3| qTIeTahT AT ST
&A1 & 37 A 3% B T U 9T Fef 9T 37 2 B ¥ & 7ar 7 {9 g9r7ar gl

LG 2 A ST B T U AT T 78T | 2 B T e79ar &1 {9
TrHaTe | 480 5/8
T4 | 650 9/13
Fa | 300 7/15
&A™ | 560 3/8
(a) 22:17

(b) 21:19

(c) 25:17

(d) 23:25

(e) 21:22

Ans.(c)

Q71. 97T A, B 3l C FHeT: 60 fHe, 40 fHe 3l 30 Hee § U @relt &l &l T a3g A Thd gl 2ol &
T @ret off 3 9T A F7 3reher 15 fAHe % forw |ver 97 3w e & 7 f33m Em 399 a1e 9127 B @) C
T U 97 10 T2 % o @rer 73m &t 1 e ST steft §2ar arehr 82

() 5/6

(b) 2/5

(c)1/6

(d)3/7

(e)%ﬂﬁ@fsﬁéqﬁ

Ans.(c)

Q72. AT 7 60,000 T = 9T o AT Tk HAAT & 4TI X A4 918, AT 90,000 w907 = Faer &
AT T &1 AT 2 a9 6 i |, TF ar9 120,000 707 o7, oA ¥ stfva Ar s A & G s = 7
75,000 =9 frer gaa F fraw agmt & o seam 7 st i Haer & of?

(a) 144

(b) 9.6

(c) 10.8

(d)11.2

(e) 8.4

Ans.(b)

Q73. T AT<h 7 &7 AT o o0 Fewd e ATl (AT T F FATOT) TT 4450 T4 7 fHaer fham e a7 a0t
¥ T8 6408 T &t T 9T Fihl =TS F¥ 7 AT fform)
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(a) 10%
(b) 20%
(c) 30%
(d) 5%

(e) 15%
Ans.(b)

Q74. 20 THET F Tl it AT TS 75 THT 1 T %, x+10, x + 20 3T x+30 FHT FTE ATl 4 7T T&al HI
STET STAT ¢, a7 3Ed SaTs 72 H9T g7 STt g1 x T {19 A7 Hirfor)

(a) 42

(b) 44

(c) 45

(d) 43

(e) 46

Ans.(a)

Q75. T FIT=T Hel H AZH sl HEAT, ASTRAT dl HCAT § 60% ATAF 81 80% ASTHAT T 50% A=H
ST OreaTall i qAT FY T8 g1 AT AT R GLreAtstt i qAml °F Fed arel Gl &l 9eqr 275 8, v
HIT=RT HeX § FTAT 0l o H&AT AT DT

(a) 755

(b) 800

(¢) 715

(d) 740

(e) 820

Ans.(c)

Q76. 3% B H T T arer bl it Fer §&AT, THA E ST 99 T bl il Tl G&AT AT fohaar qraerd
2 RH T aT¥ UTH T AT & 9€ 3T {1 190 T T 6 I < | AT ATH TN STT-3TAT TR 1T o
TR0 T e it T FAT (HFET §) 3T = T e HT AT F907aT &
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(a) 60%
(b) 75%
(c) 20%
(d) 50%
(e) 45%
Ans.(c)

Q77.THT A 3T D ZTT U AT o Toh T T el shl o H&AT T T D i E H U 7 7 el A1er vl
&1 T TEAT F FATT AT e Frferfera a1 arh i ea F 98 e A R T e F s | e urw
T STEART-3TEANT GTHT GIT oo oh T T ek il ool HEAT (At §) 3T o= T Feh T TTerd 9rar g

80
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40

30

20

10

A B C D E

B Cakes baked (In '00") EPercentage of cakes sold

(a) 70 : 33
(b) 73:35
(c) 71: 31
(d) 72 : 39
(e) TAH W AL Hgbf

Ans.(a)

Q78. TH F ZIT o (U T ekl il T HEAT, THIT B FIT o TR0 T Fhl il H&AT & 25% ATaeF g1 a1
T F &liT CH 7 o aTer el sl 9T 9T 7:15 % 979 § &, a7 A 3% F 510 U AT oA TT Hhl a0l
T HEAT AT ol tor0 | FHHTerfad 1< TTF &1 &1 F 9 37 A= 70 10 317 3 32 2| q ATH T4 (v
ST ZARTAT GIXT 9 [T ST ek sl Fof AT (SRSl |) Sl 9= T ek &1 FTqerd Z90av gl
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(a) 2575
(b) 2656
(c) 2556
(d) 2756
(e) 2246
Ans.(d)

Q79. 3% D BT o T T %ot %% H | 30% FATHeAe 6 &, ST ATl Fihl Fo% 2| Tfa o 67 10 For
FlFAT Fh H H 9/13 FAlFwole & 9% ATd 8, a7 g D H 7 o arr &y ¥ i g 7Ja
ST R Tererd 1< U7 il &7 8 9 3T A= (&0 70 47 % 3L &1 F1 ATH M= T3 ThAl Z10
% TR0 T e it T TAT (SFET §) 3T I T ek T T(qerd F907aT gl

80

70

60

50

40

30

20
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0

A B C D E

B Cakes baked (In "00") E Percentage of cakes sold
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(a) 1240
(b) 1060
(c) 1140
(d) 980
(e) 720
Ans.(b)

Q80. THTT D #i¥ B | U AT 7 [l aTer bl il Foed T&AT TAT 1 C 3T E G T AT oo T Fehl il
T TEAT o = AL AT hiforw | Awrferierd a1 am v e | 9% $iw A 3w 70 9t % e d| I arw
T STEART-3TEANT GTHT GIT oo oh T T ek il ool HEAT (At §) 3T o= T Feh T TTerd 9rar g

80

70

60

50

40

30

20

10

0

A B C D E

B Cakes baked (In '00) EPercentage of cakes sold

(a) 2590
(b) 2330
(c) 2250
(d) 2140
(e) 2620
Ans.(e)

Q81. TH TS il hi7d g% a9 10% FH &I SATAT g1 2 AT o A%, IH THA I AT q¢ 25 T 6l ATARTE ge
THL IH AFT AT AE A &0 T &7 F 1000 FFT F GG TAT AT, AT HA &l 997 & q1Z T g1 Traqerd
e gem?
(a) 25.5%
(b) 19.5%
(c) 20.5%
(d) 22.5%
(e) 21.5%
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Ans.(e)

Q82. ATAT 3T HAT 7 Tk AT F % FFAT| ‘0’ &1 3 a7, A ar 7 w9 e oA o 9T 9 9w v v
10 fo=T & 97 o ST o H14T steher Fwen: 20 & &Y 25 o # %187 @7 T 9FdT g1 ‘n’ &1 919 7
N

(a) 20

(b) 3

(c) 19/3

(d) 12/5

(e) 20/3

Ans.(e)

Q83. UF AT il AdTs T ATSTe | IRAT gl TT AT AT AFA 1152 a1 T 7, TT I a9 A7 AAFA
FT ZINTT TSTERT THHTT ST o THTT & 99T g (T 96T H)?

(a) 1296

(b) 961

(c) 900

(d) 1225

(e) 1089

Ans.(a)

Q84. TF Fad H T I ATAT TTHT il HIAT T 40% ATerH gl ST 0T FT 60 FArex Harel o/ aw Srar g 8T
A4 H 35 SeX Il o STar g, a7 TRomHT o § g9 ST 9 7 FqaTa 7:12 87 AT gl 39 A
T TTAT (e ®) I Fifor|

(a) 40

(b) 60

(c) 50

(d) 70

(e) 90

Ans.(d)

Q85. T T sl &TIT o ST I ST &TT =0T T BT STTAT HH: 5:1 | G T Tfdghet T AT T A
H AT Y AT F S F7 siav 4 Feefi/ser g1 7 fT gy & wtw § 2 fe/ser f ghy & S ¢, v = g
1T o Tidser 180 FohelT &t I e # o1 997 m?

(a) 10 =<

(b) 12 5

(c) 18 &<

(d) 15 =<

(e)ﬁﬁ@faﬁiﬁ

Ans.(c)
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Q86. A TTXT 120 H 9T B gT¥T 2% § 91U U [\ ¥ s11q i foru | fFerferfera st &7 eam= & 92 &%
Fr = U T oAt o 3T | TS ATHHRTET S SToRT-3Te (T2 d1 & a7 | 8 Sregiq v a9 # 8120, a9 3%
X HAT H T a0 ¢

2120: A T F9TU 7T 3T 300 &, 37T B T a¥T0 T IAT &1 C FIT TATT T AT H ST HT9q: 3:5 B
FAe: 2120 § B §TT I9TU U T, A T S4T10 TT T T 50% AT gl 2720 H A FIRT a9T17 U ¥, C =T
AT T T H 60% ST gl C FIT 91T T I A % A1 & 100 FH g

2 C G 941U U 3T 600 g, 37 T Faeri2 a1 g7 a970 77 3f9q ¥ 500 2

TTe: B GTT A1 T&AT § F977 77 I 850 &, 3% A T |1 ITEAT § T4 7 FrEd T 450 Bl

(a) 280

(b) 275

(c) 250

(d) 245

(e) 220

Ans.(b)

Q87.21-20 | AT AT AT FIXT FATY T FeA AT T C FIT AT ITEAT H AT T Fef TAT & AT A1
T | Reforfed ST &l &9 & 92 3T #19 fQU TT w7 % S 3| TG ATARIET i STeAT-3TeA
feerte=i % a o g fogiv U a9 & £20, a9 37 252 491 § T a977 2l

2120: A FTRT FATT 7T 7 300 &, 3 B §TT 991U T IHT &l C FTT IATT T AT & AT HHL: 3:5 5
Fae: 120 H B ETT a9 T ¥, A FIT TAT0 T IAT H 50% TTersk g1 2120 § A g7 9970 77 7, C FIT
AT T AT H 60% AT g1 C FIT a9T7 T I A % 1 7 100 FH g

2E: C ZTRT F9TU W 9 600 &, 3iT d=1 Rrerfe=t g7 9970 10 3fea 77 500 2

Te: B g1 191 YT&AT § 970 7T IF 850 €, 3% A T |1 ITEAT § 970 7 FrEd T 450 &l

(a) 11:13

(b) 14:23

(c) 15:19

(d) 18:23

(e) 20:29

Ans.(b)

Q88. 37 §= # B T a9 T4 Ff ¥, ok H= H C G I T FeT AT 1 ohae1 iaerd g2 aterad
ST &l &A1 F T2 ST A9 (&0 0 I=77 F 3L &1 Tg AR AT AAT-3eT g2 & a § g
Sregie v a9 § 20, a92 3% 25 #91 § T a0 2|

2120: A T F910 7T 39 300 &, 37T B T a910 T IAT &1 C FIT FATT TT AT | AT H79q: 3:5 B
A< 2120 § B §TT I9TU U T, A T d9T10 T T T 50% ATeF gl 2120 H A FRT d417 T ¥, C T
FATT T AT & 60% AT &1 C FTT I91C T TT A % T & 100 FH 5

2E: C g a9T0 T T 600 8, 3% 1= fyerf=at gmer =10 10 sitea 77 500 2

Te: B EIT A1 ITETT | 9977 77 ¥ 850 &, 3 A T did1 JT&dl § 417 T 3{Ed T 450 2
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(2) 55%
(b) 60%
(c) 80%
(d) 75%
(e) 90%
Ans.(d)

Q89. 2% H C ZTXT I9TT U e TAT 3T E120 § B ZTRT I9TT U e TAT F &1 37a< AT oo Ftertea
ST T €079 | 92 T Fi= {30 TT 747 o 3L 2| Tg ATHHRT q1 AN T-3TAT [FATSTT 6 a § g
gl v a9 § §20, a9¢ 3% 5 891 | T a970 2

2120: A FTRT FATT 7T 7 300 &, 3 B §TT 9417 T IAT &1 C FTET IATT T AT & AT FHHL: 3:5 g
Fae: 120 H B ETT a9TT T ¥, A FIXT I470 T THT T 50% 3TTersF gl 2120 § A g7 99710 77 7, C FIT
AT T T H 60% ATAF g1 C FIT 91T T I A % A1 7 100 FH g

2E2: C T F9TU W 9 600 &, 3T q=1 Rrerf2=t g7 9970 10 3fea 79 500 2|

TTe: B GTT 141 T&AT § F970 77 ¥ 850 ¢, 3% A T |1 ITEAT § T4 7 FrEd T 450 Fl

(a) 450

(b) 300

(c) 350

(d) 200

(e) 280

Ans.(a)

Q90. 77 = § AT FIATIAT FIXT TATY T Fef AT T TRT AT Sl o7 0| R TeT e SITARTET il 4T F &
A A= 30 T o7 o 3T E | T TATHHRT A A= (AT AT 6 91 | g [Sivgid U a9 | 2120, a9
T % BAT | T T477 B

2120: A FTRT FATU T 7 300 &, 3 B §TT 91T T IHT &7 C FTET FATT T AT & STITT FHHL: 3:5 5
Fa2: 120 H B g7 a0 T T, A FIXT 9470 T TA1 | 50% ATeeF gl 2120 § A gIT g910 77 7, C ZIT
FATT T AT F 60% ATerF g1 C FT T4 T TT A % 1 & 100 FH g

2Fe: C g a¥TU T T 600 8, 3i% A1 faerf2=i g1er =17 10 siea 77 500 2

TTe: B g1 191 Y&l § F977 77 ¥F 850 ¢, 3% A T |1 ITEAT § F977 77 Fred T 450 &l

(a) 1200

(b) 1150

(c) 1350

(d) 1300

(e) 1450

Ans.(b)




i

Q91. Fwforfaa wor & weram=e =i (?) o TA19 U< FA7 AqATAT JI9 ATUIT? (ATTH qeeh T a0l T0T
FEA T STTAT TRT T SATAT B)

31499 21591 _ 9 . (200 FT 9.98% )

6.99 42.99
(a) 4320
(b) 4500
(c) 5000
(d) 4850
(e) 6000
Ans.(b)

Q92. FHTEd Yo | WaaTae = (?) & TTH U< FAT ATATAT T SAUINT? (ATTEH FErh AT 0l T0MET
FLA T ATAT Al il SJTAT 8)

23.04% + 212.9 =7 - 599 T 55.04%

(a) 1023

(b) 1090

(c) 1072

(d) 1045

(e) 1067

Ans.(c)

Q93. MHATEd W | TaTaa = (?) & TATH U< FAT ATATAT T SATUAT? (ATTH FETF HIT %0l T
LA T ATAT Al il AT 8)

5.03% + 44 7 2/997 = 7 + 45.01

(a) 90

(b) 80

(¢) 50

(d) 70

(e) 40

Ans.(a)

Q94. Fwfrfad wor & weam=a = (7) o T % FAT AT T SUIAT? (3TH Freh HIT ol T
T T UEAT Al il ST B)

V675 x 3.99 + 7 = 450.12 T 80.01%

(a) 256

(b) 189

(c) 214

(d) 431

(e)90

Ans.(a)
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Q95. Mwforfaa wor & weram=eh =i () o ©AT9 9% FAT AGATAET T AUIAT? (TEH Terah FTT ahl T0ET
FEA T STULAT A2l T SATAT 2)

329790 + 19.12 =7 x 4.99

(a) 18

(b) 15

(c)12

(d) 10

(e) 6
Ans.(d)

Q96.

L2x24+13x4+21=0
ILy?+6y+9=0

At woIt #, x 3T y &7 R0 g1 AT R R0 0 g e 3T I <A 1o70-
(@aE x>y

() a=Ex<y

CRIEPEN

(TR x<y

(e) IR x = y T X AT y o o1 Fls G 7al g

Ans.(d)

Q97.
I 3x°—5x—28=0
ILy*—10y+25=0
THIHLUT T g HITOTU Sl Al e Sifehd iU
(a) x>y
(b) y>x
(c) yzx
(d) xzy
(e) y=xTT &I Ha e Aal
Ans.(b)

Q98. 3T FHIFHTOT (1) 3T (I1) I 7T 81 STThT I THIRTUT T g FLAT & 3T I <7 &-
(Dx*-12x+32=0

(IDy*-20y+96=0

(a) x>y

(b) xzy

(C) x =y AT x 3T y o 1 IS Harel TATUT Al hAT ST THhaT &

(d) y>x

(e) y=x



Y PREVIOUS YEAR & 7
z=z9 PAPERS PDF 4

—— W PRACTICE MORE, SCORE HIGHER!

i "
}Q Free

PDF 25,000"'
— PDF’s

High-Quality | Exam-Wise | Updated Regularly
ATTEMPT AS

Mock &

Turn PDFs into real exam experience.
Analyze. Improve. Succeed.

& Previous Year Papers PDF

Q. Search

Banking JAIIB & CAIlIB 55C Railways

April 2026
11th Apr (Shift: 1)

HINDI
RBI Assistant Pre 2026 Mem... (3 |

(2 100 Ques (D 60 Mins DOWNLOAD  ATTEMPT NOW

11th Apr (Shift: 1)

ENGLISH
(5]  rei Assistant Pre 2026 Mem...

3 100 Ques (& 60 Mins DOWNLOAD  ATTEMET NOW

11th Apr (Shift: 2)

HINDI
REI Assistant Pre 2026 Mem... g

4 100 Ques (O 40 Mins DOWNLOAD  ATTEMPT NOW

11th Apr (Shift: 2)
ENGLISH

(&  ReiAssistant Pre 2026 Mem, 8

3 100 Ques @ 50 Mins DOWNLOAD  ATTEMPT Now

February 202.5

ENGLISH
. BOB Office Assistant MBTY{.., ﬂ

il

Smart Analysis
& Performance

a Topic-wise & Download & Attempt as Mock
Exam-wise PDFs Study Offline & Track Score

AVAILABLE IN -
g
2 M € & O

Agriculture Nursing

H

AP & Telangana Haryana

SSC Railway Teaching UGC

WB Odisha TN

.........

lllllllll

| DOWNLOAD TEST PRIME


https://adda247.go.link/2CeOD

......

------

+ 153 | Prime qD

SUCCESS GAI.I.ERY'

* MEET THE ACHIEVERS *

"HALILUR LDP‘



https://adda247.go.link/2CeOD

i

Ans.(e)

Q99.
.2x2+5x-3=0
I.3y2+y-14=0

o o fgema aefieor (1) & (1) T g1 1T &Y o 392 & e oY @t fase 1 e fifsm
(@) x>y

(b)xzy

(A x<y

(d)x=y

(€) x AT y & o1 Fls g TATUAT A5l (hAT ST THAT &

Ans.(e)

Q100.1.12x% — 12x = 13x — 1211.12y% — 13y + 3 = 0

0 70 7 FHIRTOT T ZeT hIToTT 1< ST9 I o AT I el (aehed &l {foha shifory)
(a) IR x >y

RIS €N

(QafTx<y

(TR x<y

(€) TR x = y AT X 3T y & o1 s Gag TATUT gl (AT ST ThaT &

Ans.(b)




