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Q1.

Q2.

V& e safrafe §?

T 1T At 7 SE & o R e T s E s e i

TF §F # THIT ARRAT F FAT-31T T&ATH &, A T3, T, SN, TSeH, A9 3T F| IREaT T %7 951 § ST
SUT T T § A, dEe a99 aiy 19 § oK a9 999 #9981 T o a9 w1 wria |Reat f el sus SE
TS g &t 9T TF ATF Gt &1 TG F [oIg- AT T AP TSHUH F €7 | H1d Fd & 97 A ARS A9 F €T H
FE A & A TH TR

P, T 3fX W 99T 98 IX F1d % 81 S, WH aRF g1 X, UF IRT §, U ST THTH & &7 | 109q A8 g1 R T VIHH 98 I
FE LT g T AT B X T & H AN F €7 § 1 Fd § ATPT 41 T gt 98 I F1F Fd g1 D, E 3T H TF & 78 W HE
FAE AT QAR TAFATEI Q UA AT I TN TET A TR QMR TH IR I X, NA FRZAFT RIINRT B A, L
I M THT 98 T FE Fd 81 W, 99K & €T § F14 81 a7 g1 RT ¥ A9 & i T & b 23R Y, G 3 0 & aRm
&l

A I ATHAT &1 A & T, AT & STTHT AT [ATRI AT A1 SETe, oo si gt § sareiaRa &R srar

&

. ot <7 93T ¥ g 1S SHiaor 781 § 3% 3 S JUIThT T & Aqars w9 T qareT, o sfiT ST %
HeT a9 T 8

I1. 3 =qT<F TOreT A7 SIS qUThd § M & 989 S 9T Si & 05 g1aT &, HT9d SaTe § SMiaid gl Sid g

11 I AT 6T AT AUITGHRT & M % 1S 39 q1 499 F € 1T §, 3 9o § Seiaia g o 2l

IV. ST ST framr & ST

(a) =

(b) o=

(c) =X

(d) ==

(e) T ¥ FIE Aol

FIAT FOsRT 7 e SRR ST SIaor graT 872

R 1T i 7 SO 3R ¥ o Aot S #1 samgEs sreaae fifr:

TF S § SHIT ARGAT b AAT-3AT UG &, A Hieell, THEST, SISIUH, TSHTH, ARSI 3 Feh| afsdT 1 %7 qgl g ST
U foar war & A, H<e aad gy ug § SR Fod e Ay ug &) R o aw w) wnia aReat f der s dw
FRY 9% T 9T § TF ATAF AT 81 SITELT & - A T AF TSHTH & €9 § F1F Hid & qf AT AP AL 6 TR
F HQ § A T A<zl

P, T3 WIHH 98 X F& #%d 31 S, WH aRI g1 X, UT qRY g, U ST USIITH % €9 # 1A 781 g1 R AT VA 98 9
F Hd &1 T AT BT T & H AT & & H 1 Fd g Afh 1 U gl 98 9 F Fd g1 D, E i HUHF 8T 98 I Fd
FA LA QIR TAFAT I Q UAFAT I T T H U QIR TA IR I X, NaA s g A RAIaRT R1 A L
T M TH U8 T HTE 0 &1 W, ARSI 6 T J F1F 75 w7 gl RT qT AR g iR T & | ZAR Y, G ik 07 ARy
gl

S I ARBAT &0 A= &T TS QAT 3 AT STRT-STNT [AHNT AT A e, fAqor sfi< Fiet § smiaia e sar

&

L. ot QY W&l ¥ g 1S S 751 § 3K 9 SIS AUIGHH @At & SqaTe FHT: A q9re, e s St &
e T oA B

I1. 3 = TF TSRt AT SRS auihd § M & 989 S a1t &SI 8 K gIAT &, 9T9d G918 § SHIaRa b Sid gl

1L S ST 7 71 qUid § M & 978 S AT S & 05 81T &, 9 [0 § SR gf oid gl

IV. SThT AT FmT & Saa
(a) =
(b) ®Ta
(c) W=
(d)
(e) TH & FIE A7l
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Q3.

Q4.

ety & & F a1 Fa a7 T8 82

1. Faqure faremT & sreiaRa Sfedl $F G T FIAT [AHET § SIEiaiRd g aral S 9 T § A9 g

IL.T,0¥®AS§

INLPATIN ZH aRg §

T 1T At 7 SE & o R e T s E s e i

TF 4% # THIT SARKAT F FAT-31T T&ATH &, A di<al, TS, AU, TSeH, A9 3T Fh| IREaT T %7 951 § ST
SUT T T § A, dEe a99 ay 19 § oK 9 999 S 99 §) AT a9 w1 wria |t f el sa9s SE
TS g it 9T TF ATSF Gt &1 SIEI F Y- AT T AP TSHUH F €7 | H1d Fd & 97 A ARS A9 F ST H
FE F & A TH TR

P, T 3k W 99T 98 IX F1d #d 81 S, WH IRF g1 X, UF IRT §, U ST TSHTA & &7 | 11HT A8 g1 R T Vau™ 99 )
FE LT g1 7T AT B A T & H AN F € § 1 Fd § ATPT 41 T gt 98 I F1F w7 g1 D, E 3T H TF & 98 W HFE
FAE AT QAR TAFATEI Q UA AT B TN T A TR QIR TH IR I X, NA FRZAFT RIINRT Z1 A, L
I M THT 98 T FE Fd 81 W, A9 & €T § F14 81 HaT g1 RT ¥ A9 & i T & b 23R Y, G 3fix 0 & aRy
&l

A T ATHAT &1 A1 & T, AT 3 ST TS [ATRI AT A1 SETe, oo si gt § saeiaRa &R strar

&

1. <fif =7 o=t F forg 1 wreiaeer 7€ § o7 3 sl quiEn et ¥ Sga wHer: aEe darae, R s st
HeT a9 T 8

I1. 3 =qT<F TSreT AT SIS qUThd § M & 989 ST a1 SSi & S0 g1aT &, HT9d SaTe § SMiaid gl Sid g
11 I AT 6T AT AUITGHRT & M % 1S 39 q1 499 F € AT §, 3 9o § Seiaia g o 2l

IV. ST ST framr & ST

ORERS G

(b) Fae II

(c) II3f¥ 111 Z=t

(d) Fae 111

(e) =sfY I 11 3f 111

FReffed § @ /A FRyaRel $1 899 F €9 | rea @ @ ee?

T 1T At 7 S & & o Referfed STHert & eamgEs stedd T g

T 9 H SH AR b AT TG &, FE HI=30, THET, SISHTH, TSHTH, AT $iiX Feh| IREAT & HH qgl § ST
ST T 4T § AT, Wil w99 afig g g ST 7 999 S8 ug 3| el W 9% 9% F1A AR i 4@ T 39 3E
FRY 9% FT 9T § TF ATAF T g1 SITEL & oT- AT T A TSHTH % 9 § F1F Hid & ql AT AP AL 6 TR
F HQ ¢ A T A<l

P, T3 WdHE 98 IR S8 #d g1 S, WH aRT g1 X, UT IRF g, U ST TS ITH & €9 # ATHAT A8l g1 R AT VA 98 9
F HAd &1 T AT BT T & H AT & T H F Fd g AP I U gl 98 9 w1 Fd g1 D, E i HUHF BT 98 I Fd
FAEART QIR TAFAT I Q UA AT TN dem H T QIR TA TR { X, N¥ sRg g AR/ RAINRT {1 A L
T M THT 9% T FF F §1 W, A9 & &7 § F71F 751 a1 gl RT AV AR g i T S aerh| 23R Y, G 0% afm
gl

S I ARBAT &0 A= &T TS QAT 3 AT STRT-STNT [AHNT AT A e, fAqor sfi< Fiet § smiaia e sar

&

L. ot QY W&l ¥ g 1S S 751 § 3K 9 SIS AUIGhH S@dT & SqaTs FHT: A q9re, e s St &
e I AT B

I1. 3 = TF TSRt A1 SRS auihd § M & 989 S a1t &SI 9 K gIaT §, 9T9d S9Ted § SMiaRa gt 91 gl

1L S ST 7 71 qUid § M & 978 S AT S & 05 81T &, 9 [0 § iR gf oid gl

IV. SThT AT FmT & Saa

(a) QW
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Q5.

Q6.

Q7.

FRafefa & & 39 M* a9 #0 FT @7

T 1T i 7 S S % R Ao St T eamEE steaaw o

TF 4% # THIT SARKAT F FAT-31T T&ATH &, A di<al, TS, AU, TSeH, A9 3T Fh| IREaT T %7 951 § ST
SUT T T § A, de a99 ay 19 § oK 9 999 S 99 §) AT a9 w1 wria |Reat f el sa9s SE
TS g it 9T TF ATSF Gt &1 SIEI F Y- AT T AP TSHUH F €7 | H1d Fd & 97 A ARS A9 F ST H
F A & A TH TR

P, T 3fX W 99T 98 UX F1d % 81 S, WH IRE g1 X, UF IRT §, U ST THUA & &7 | 1099 T8 g1 R T VawH 98 X
FE FLT g1 T AT B X T & H AN F €7 § 1 FLd § ATPT 41 T gt 98 I F1F w4 g1 D, E 3T HTF & 98 WHFE
FAE AT QAR TAFATEI Q UA TR I TN T A TR QR TH IR I X, NA TR AT RIINRT B A, L
I M THT 98 T FE Fd 81 W, 99K & €T § F14 81 a7 g1 RT OV A9 & i T & b 23R Y, G 3 0 & IRy
&l

A T ATHAT &1 A1 & T, AT 3 ST AT [ATRI AT A1 SETe, oo s gt § sameiaRa &R strar

&

I o <7 9=l ¥ g &1 SHiaRor 781 § 3% 9 S JUIGhT T & AqarR wAT: a9 qare, o s ST %
AT a9 T §)

I1. 3 =qT<F TSreT A7 SIS qUThd § M & 989 S a1 Si & S0 g1aT &, HT9d SaTe § SMiaid gl Sid g
11 I AT 6T AT AUITGHRT & M % 1S 39 I A9 F € T 8§, 3 oo § SAiaia g o 2l

IV. ITRY ST famr § s

(a) Z

(b) H

(a0 W

(d) Y

(e) Z3f¥ Y=t

“Press” & T #7182

R T i 7 SO IR ¥ o Ao S #1 samgEs sreae fif:

T e Fie amr

“All tree Pass here” &l “S@* Mg+ A8 A #m#aﬂﬁaﬁm—mw%

“Boys toss equal bowl” I gD A B@* MY ﬂ?mﬁaﬂﬁaﬁmw%
“We are true people” FI e S@+ M+ % %mﬁaﬁﬁﬁmw%

“Vowel groups side there” I RE* %H? M+ &#+ S T H HISd fehar ?I?]Ta
(a) &#?

(b) &@?

(c) $#+

(d) &@+

(e) = & FrE T

“Blue” % forw st =T €7

T 1T i 7 SR & % o Refera STt T sqmgEs® sTeqae Hiforg:
w At s W A

“All tree Pass here” @l “S@* M+ M?  AMi+" Hh ST H Plfsd AT AT &

“Boys toss equal bowl” I gD A B@* MY ﬂ?mﬁaﬂﬁaﬁmw%
“We are true people” FI e S@+ M+ % %mﬁaﬁﬁﬁmw%
“Vowel groups side there” I RE* %H? M+ &#+ S T H HISd fehar ?I?]Ta

(a) $@?
(b) &@+
(c) "#+
(d) "@+
(e) TH & FIE A7l
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Q8. =T “&@+" fFu+ o wie famar T @7
T 1T At 7 SR & o R e & e E s sTeaad o
s fAfSa wie amr
“All tree Pass here” &I “S@* M+ MY A" T H hifsd TRAT IR
“Boys toss equal bowl” ol “Ag? A &@* MY *Wﬁﬁ%ﬁ%m%
“We are true people” I “l#+ S@+ ™Mb+ %+ F T H PISd AT IATE
“Vowel groups side there” I “8#* %#? M+  &#+" HF T J Fifeg fFammamg
(a) Iron
(b) Europe
(c) Erase
(d) Trail
(e) Jail
Q9. ufifew & & #iv ar =g G4+ 8?7
R 1T i 7 SO a9 ¥ o Fefiea S #1 samgEs steaae fifr:
s fAféa wie s
“All tree Pass here” &I “S@* M+ M? M ST H ST Rarng
“Boys toss equal bowl” Pl “ri? M &@F MY ﬂ;?ﬁqﬁﬂﬁﬁﬁmw%
“We are true people” Pl S@+ Mt %H+” %mﬁaﬂﬁaﬁﬁmm%

“Vowel groups side there” PIURE* WH? M+ &i” T H pIfsd fohar ?I?]T%
(@) Trail - &#*

(b) Real - M#*

(c) June - &#7?

(d) Jungle - %#+

(e) Freeze - %tt+

Q10. I EUHHT ITE F FHARAT ST L& FLG & S ot Sl AUHHET FrFara el & S AT il 75 o &
11 292 Tt & & oy T 225 e g 7 ofiq o=t 6 § ik fiorft Ry s A i g mE Rl
SEIEEA
ST | 8 AU & AT & q1S, 2 HS Tl QAT GH 21 AT g1 FEAHAT HHAT SAS(1 6 Aged ATt TTHAT Tl A9Eq f@Qqe
WA AT ITET & STaS[@ ST 919 | a1 T4 Hd § qhadT (Heit gl MF Hharg A0 Sl qreT anfea Tt &
Hegw AT ° ot Wt & RBear foram Sum =3 a1d 8% F 91 gie=d 9 937 diat & forg et e A8t gt a9t ol
At G F sha grfaer 1 iz 7 awefat si Sroaeht F gt v
(a) T FAT [ FTIOT & 37T FA 11 THHT T97F 2
(b) =X FAT 11 FTIUT & AT FIT [ THHT T9TH
(c) =t FAT 1 30T 11 ST T HT0T 2
(d) =f% TET FAT 1 3 1] T FHTLO 6 TATS 2
(e) T FHI 1 3% 11 IAT Fg ATHTT FILOT 6 TATT B

Q11. Fufvfem & o wiv Sruwet ol gy shia it e it A war 82
(D) s FY T gle el A T uw Il A a7 SremEr Ay 1952 A g far .
(11) forget o &t qEmT § FSrdt FT 9ie AT 25% T TEF 32% BT AT 5l
(111) 292 et 7 F Sruwet 7 225 Hiet 93 st grfie fit s v Rl g=ar gl
TS & 8 AL & AT & TS, 2 AE H 'GAT GH T SATAT &l TSAHAT HHAT ST & AJcd ATt STTHET HT ASGQ [AqeT
WA a7 ITET & STaS[@ ST 919 | FA T4 FA § qhaar wet gl A e @Rt i qrer o asat &
sl 7 St Mo & e Pram 7w arae a1d 4% % 9 sgieeaT 9 a3t da) & o et srar € gv awdy o
AT S F s grieer 1 sz 37 awefat six ot F guft 7l
(a) & 11 32 111
OEEERERSI!
(c) Faet [T 11
(d) Fae I
(e) FaaII
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Q12.

Q13.

Q14.

v 747

T 1T et 7 SR & o R e T e E s sTeaad o

I T4 P 3T Q 79 fRur & fAfSr=r wiq=ai ¥ g st I = <t &1 a9 P feror § 12 ffy =T & a8 sk fig 1
TR qgadt {1 FRT i gt § i fifg 2 o) ag=m ¥ o 13 Bt st &1 e gt § o fifg 3 w= og=m ¥ o 14
et =t }1 399 9T 98 9T Rt € iR g 4 ax ug= ¥ fag 18 Rt =Y 1 v s p g et & shx sifdw w=iv 5
9 qgA & forw 9 et it am=m et €1 99 Q RuT F g # 16 TRt it amaw ek foig 6 9X ag=dt &1 19 A4 qEdT § S}
g 7 ax ag=e & g 11 Bl it 2= wedt 81 fhe ard g § i fig 8 ux ag=  forg 22 [t 3erdt €1 fohe amg gt
& ol fifg 9 R g ¥ o 14 fefy srorcft €1 ofw & a1 et & = fifg 10 = ag=m % o 39 ey srereft &

= & 1< AT ATAR 3T @ & 9 [ U

T T FARTT Tageit % S T T ST9TST AT &1 ar IgdT el ‘A’ Fgerar gl

*qfe ety (fig) a9 BT & ST ofix efRr-gd 7 €, a1 3 65 'B' Fga1d &

wfy aa RWr F Sue-@ & wiv (Fg) § T g ' Feoa &

T T FARTT fagent % S & T a9 9&T g1 aF IgaT €9 'D' Fgarar gl

(a) TIT 2 3T ¥2(T 4 % = 6 T

(b) T 7 3T ¥=i7 9 % = T T

(c) T=i7 3 3w a9 fouy & g fir gy

(d) T 8 3T ¥=i7 9 % o= T T

(e) T=IT 6 3T awe =Bav & == it

93 1 3 foig 6 & o= i =graw & et 87

R 1T i 7 SO 39 ¥ o Fefeiea S #1 samgEE steaae fifr:

T 9 P iR Q 7w oy & A= gt % forw sraeft AT & HiTat g1 99 P 2feror # 12 ey 9T & wedt g ik g 1
IR qEAAT 1 T AT et & o g 2 9 ug=m F o 13 Rt 9<rdt 81 o 3l qedt @ ik Mg 3w ug=m F o 14
oft St 81 S99 918 g I10 TR § of% g 4 9 ug=a F forg 18 fnefy 9wt &1 v 1 P <] 2ot § s sifaw weiw 5
TR qga & forw 9 foft it A= et €1 99 Q RUT F g | 16 Tt it aman ek foig 6 9X wg=dl 81 17 ¢ qEAT § S}
g 7 T wg=e % g 11 Bl it 2= et &) fhe ard g § iR feig 8 9 ag= & forg 22 [t ==t €1 fohe aTe et
& 3% 515 9 9 v§= & T 14 fedt =t 81 ofq & 91¢ =t € 7 &g 10 < vg=m & e 39 et ==t €1

= < L AT % SATHTE 37 €| & 41 ¢ T &

*{Q Y HATTT Tawgell o o1 6T T AT TC&AT gl Al TgelT €1 ‘A’ FigaTdl gl

+f3 ey (fig) = RuT & Swe-afEm six sfEr-gd 7 €, A ¥ fifg 'B' Fgwa &

{3 a9 fRuT % Sue-gd A Ty (W) § A A &g ¢’ Fgeama &

*{Q Y HATTT favgell o 19 T g G97 |&AT gf al Igoll €9 'D' Figerdr gl

(a) 28 fFfr

(b) 20 fFfr

(c) 24 ffy

(d) 32 f=Ffr

(e) =H & I T

ot 9 oy & S-Reperr Aar § s afSmr fem # 8 ft straw § e ad weam § o) smvm == a9 wg=m % g 6 Rt s
81 39T F 9 IR =T 1% S f 9@ D o 719 Fivm)

T 1T i 7 ST 3 & o R ST & s mqa s sTeqae Hiforg:

3T T4 P T Q 79 fRur & fAfs siqeat F g saeit am=m = F<at 81 a9 P aferor § 12 ffy =emr & Ft g sk fdg 1
TR qgadt &1 T ard geft § i &g 2 o= ag=m ¥ o 13 Rt sedt &1 R 3 qeeit § ok fig 3 7= o= ¥ o 14
et =t }1 S99 9T 98 AT0 Rt § 3R g 4 < o= ¥ fg 18 Rt =t 1 f sw p AT et @ shx sifdm w=iw 5
TR qga ¥ forg 9 et & amem et {1 39 Q R F @ & 16 et it 7= ek fig 6 TR ag=cdt &1 o7 <€ gt & s}
g 7 7 ag=m ¥ g 11 Gl it 7 et 81 R and gt § v fig 8 Roug=m ¥ forg 22 Rt =t &1 fee amd gt
& 3R fig 9 W vg=w F o 14 fefy st 81 ofw & a0 geft @ o= g 10 = ag=m F R 39 fney srereft &)

5 www.careerpower.in | Adda247 App

Addal24[7)


https://applink.adda247.com/d/XhqWf9lSap
https://applink.adda247.com/d/XhqWf9lSap
http://www.careerpower.in/
https://play.google.com/store/apps/details?id=com.adda247.app&hl=en

A

Google Pla
Adda2417

Q15.

Q16.

Q17.

H=r < T2 AT F AT 37 =g w9 [ T E:

*7f AT fagell o i F T srerTo7 SeAT g v IgeT €T A FgATar gl
+afy Tty (fig) a9 RO F Sae-aftm i afr-d & § v ¥ g 'B' Fgama &
i a9 RuT F IA-qg # Ty (W) § AT &g ¢ Fgama g

*7f I AT favgell o = T T a9 |eaT g 91 ggdT €Y D' FZHATaT gl
(a) 12 ffr

(b) 10 ey

(c) TRatia @&t T ST ashar

(d) 14 f=fr

(e) 20 ey

Q3 X & e ard & =AfRF F i =y fFa =ARe 3 &2

R 1T i 7 SO 3 ¥ o Fefifea S #1 samgEs sreaae fifr:

T ARP- M, N, 0, P, Q, T, U, V, W 3T X TF FATHIT A & ATU AL A5 § AT T Al 19 6T § gl SR & T Fl
@ $a Ht AR g 3R AW FT T@ TG AT AL g1 SFUSH AT § AT Bl W T FHET AR Toh AL & E Tl 86 6
I § AT TR HT @ GHI Q9 it ST G712

W R N & 7eg ¥ fp 95 61 M, N F I3 § S 16 ST X A3T g1 M & Faveaw I8l TF q@x # fAada feem it a1 =@
&1 X 3T V UH-g@< & S 91 55 §, AT N F Feedq =16 721 g1 O I P UH-q@X F MU § QLM LIS UF
Aereaw TSIRET T @ a0 9T it i § Al U F a0 781 81 0 3% X F 77 et oft Ua |qolr q< FiE 751 So1 81 W
3T Q HT foerr Y Sl S7y@ g1 X T H& gL il AL TEl 2l

(a) =

(b) =T

(c) =t

(d) =

(e) fRatia 7t o ST Tehar

frafafaT o= § & =91 o= ffda % & a0 § o) 3o o g a9 §) Reffea § & w0 39 g & §&6f8T 78
a7?

T 1T At 7 ST & & o R ferferd STl &1 s ga s STeaae it

g AH- M, N, 0, P, Q, T, U, V, W 3liX X T TRTHIX HST & AT ST A6 & AT STE Agl 19 61 HH § gl SR & T &l
HE ST ! A 3 ST AT T TG TTEL Al S gl SUSHT AUITLHA & ATTHA i W QT HHRIT SATh Teh UL 6 A A5l 96 gl
I SATEH TSIl T @ GAT Q9T i A 751 5l

W 3R N & 7 Y e 45 g1 M, N F 313 & 1< T IR 43T g1 M % Raeaw a8t w qur # faada feem it e s= @
BAXIRVTFE-ER T AT IR E AT NF R S T g O P THE-ER F WA R HE RIS UF
Rrereaw a1 4@ 99 R fH AR g AT UF a0 78 gl O XF Aeg i i gw T e A Agi sor g1 W
AT Q HT 9T it M S=@ §1 X FT H& ATg< i A 5l 5l

a) X

) W

(c) Q
(A Vv
(e) M

W F 9 A & e 92 N sk W3 i & o arer safeat i g,
TS AR Hit T&AT F TH gt gl

T 1T i 7 ST 3 & o R ST & s mqa s sTeqae Hiforg:

9 =RP- M, N, O, P, Q, T, U, V, W 3T X T JTHIX A & AT A 4 § ATy et A1 o T2t 771 & gh S F oy 7
G SIET il AT g 3T AT T TE@ TG At T g SUSH FUITLHT & ATTHT IS WY QT HHRG SATE TH AL $ A4 Tl 96 gl
I F TS TSR T @ GAT Q9 6 A 781 gl

Faff AR ___ R Ffiwde
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Q18.

Q19.

Q20.

W 3T N % A2 I A 1<F 4 g1 M, N T3 & S99 219 9 337 g1 M ¥ fAsheaw I8l UF g@} & fAuda e & a7 s=p@
B XA VIF-TRFIFAM IS E, AT NF Ffcad T T €| O P UH-TR F A A TR A WIS UF
Aerean IR FT @ aaE Rerfr R A uF aam af @ o X Fam R s s afi St w
I Q T e T A I@ §1 X T TE gL T AT &

(@ X T

(b) QU

() 4,0

(d V.Q

(e) =8 & FIE Aol

fatfag & a s arFom a2

L ViR T ST a1 e & s @ &

1L 0 3R T FAereaw vt 7T &

1LV, W% 973 § S SI9 9T ST 8

R 1T i 7 SO 3 ¥ o Fefifea S #1 samgEs sreaae fifr:

T FRP- M, N, 0, P, Q, T, U, V, W 3T X TF FATHIT A & AT AT A5 § AT TEL Al 1% 6T 9 § gl S8 & T F(
G 35 Ht A § R AW FT TE@ TG T AL g1 FUSH FUICHT & AT HI5, W &1 FHET TR Toh AL 6 SE TGl 96 6
I § AT TR HT @ GHI Q9 it ST G712

W 3 N & 7 ¥ Ah 95 61 M, N F I3 § S 16< S I 3T g1 M F Faveaw I8 TF q@x # fAada e it a1 =@
&1 X 3T V UH-g@< & S 91 55 §, AT N F s =6 721 g1 O P UH-qEX F AU § LM WIS G U F
fArereaw w21 7 T quT e Y R § AfF T US a0 78 21 0 iR X F ey et i F T R A T Fergl w
T Q T e T X @ &1 X 7T [ FT8< hl A &1 &

(a) I3f¥ I =T

(b) Fae 111

(c) II3f¥ 111 Z=t

(d) Faer 11

(e) Fae I

FA: G o 99 98 ICATSH ol ST A ST BH TAATT | Giohd TS HT I AT, TAATH N SCATEHI 3 (1T GIRAFT AR
T B

fau w1 e @ Frefafeaa & & &9 |7 91g Saresi H geit T H107 87 96T 52

(1) STTET YT FHU | G FIA A AGK ST (6 TRUTHEEET BEA 6l dgd< dia ghil, Sras TRmmEET 39 |
T BRI

(I1) =ATH ATHTH St = 31 797 § ST I A FEA 6 (T ST=a71 g R Ig 6 i 9T § 79T gl

(111) FTST S I AT FH FA A 78E BT S AET it TH HY qA1C @ H AT 73T Haf

(IV) 9f% A 3= B 39T TS 999 98 O SATEH § i a9 & &7 § ¢4 9@ & @t % fisfx §, ol ey s =
TITH |TAT | STRET I g geft it a1a gl

(a) Fa [ 32 11 siaf=fea &

OEEERNEIRIESE

(c) @t I 3T IV siafifad &

(d) =+t siaFRT &

(e) Fael I, 11 ST Il siqf=fga &

FAT: G TSI LRI AT ATTSF €T & Hol T R THAT S AHATH & T A STRIEHAT 4T F 3 Ig ot gRra
F % Forg g7 1 g T 5= g fimrh F FEh ot v & o ¥ e awte e ik @@ d)

o st e @ e § @ 9 91 /W S a9t 82

(1) HIN1 SFR{UST (AT ST W) THA FT T SAATEH GHWE o 17 G690 T g

(I1) ST Y F qTAH AT €T F TIAT Hl GHAT 75l L gl
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Q21.

Q22.

Q23.

(111) T T ST gt v ofF ST R FT TS 69T )
(a) Faet [ ¥ I siaffed &

(b) Fa« Il afEad g

(c) Fa« Il 37 | siafAfea &

(d) =+t safAfea g

(€) SULh & & Frg ALt

T & &% e =ae ¥ fFaa e S §?

R 17wt &7 SO a9 ¥ o Fefiea S 1 samgde sterad S

AAT-FAT AL F 9ARE P, Q, R, S, T, U, V, W 3R X i1 SIeT-3(eT TSAT it o1aH, AR i g & waifea §, At
ST AE 6 26 B A g A B SR AR & srfee safe fd oft o & wefda &

e afe a5 T 1T | & A ok ag St g 12 9 § U & Uo7 | |96i8q § a1 9T o g & A oy 12 a9 7% /)
W SR g ST 51 99 &7 § T & Tod 8 9619 81 Had Q 3 g Orahi oy 18 ¥ g TF & TS & Ha4q §1 P 3 V I T-
T T F GAT &I W, VE 738 RN 81 S, Q & IAT 9T 21 P 3R S SeT-37T T & Haifga g1 VI srg 619
A rEeht 1 64 99 g, THTT TS § G T8q 81 ST ¥ 76w X 7 g BqQ & 9afaq g1 a8 e S A 35a0 g a8
BT & getaa g1 et F ST 18 3 & 9 Sl 68 W & SATRT &1 gill T iR 98 ATk SEahi ML 64 TCE, TH T T5T &
"t g1 W B & S=faa w81 81 U six 98 Sreeht g 29 9 & TF & U9 § 919 &1 P 599 & g 19q 7ai &l R, 29
af T8 MR QA 3 SeT g1 XFa& FeT ) P, U 299 q=T 81 P Y o1 5 Y [0 § 77 2

(a) At

(b) =T

(c) d=

(d) o=

(e) |TT & ATaF

FAefafed ® @ F 7itqe & 9<fEq 82

R 1T i 7 SO 3R ¥ o Aot S #1 samgEE sreaae fifr:

AT Y & 9ARF P, Q, R, S, T, U, V, W SiIX X T SART-31eRT TSAT o1 iar o1& H, AL X By & g&fea §, dfhe
STEL g1 o THT 60 | gl QT & 6 S AT | ATH ATh el St o ° G 1ad Aal gl

e I 75 foar AT 3§ T A 8iiX ag St oy 12 a9 g T & TS § Gafiq g a1 3997 o1 & O Al i 12 99 751 gl
W ST 9% ST 51 a9 &1 & T &f 1T § Ga18d gl Hae Q i g Sreeht sy 18 9W g T ol Tsd & €&18d gl P X V AT
HAT TS 9 GefAq §1 W, VE 799 BIeT g1 S, Q & IR[AT AT gl P 30X S HT-3(eT TS & Ga 8 &l VI sy 61as &
A et S 64 99 §, G0 ST 8 GETT g1 S v oT6H i 7 g B & Gafaq g1 a8 AT<h forashl g 3599 § 98
B & gataa g1 et it ST 18 99 & F i 68 I & SATET A1 gl T Sl a8 = t<n fSreeht MY 64 99 &, TH & T5q &
Tafaa g1 W B & g&fara w8l 81 U six ag reeht sy 29 ot & o & oo & 96faa €1 P oW & geifea 78 81 R, 29
FEFT R AT QH 3 a9 FeT 8l X F99 er &l B U T 2 a9 FT g1 P FT 3 5 F¥ 0T # 7T g

(@) B 37aATFT ¢

(b) U

(9) I FreT

(d T

(e) T3 UMl

T, P i< W T 3 7 07 Tohaar g7

T 1T i 7 SR 3 & o R ST & samga s sSTeaae Hiforg:

FAI-SAT L F 93ARE P, Q, R, S, T, U, V, W 3T X A7 SEFT-31eT TSAT STATal 1w, AL X By & gafea §, At
e AGH T THT 687 | il T & HH Sl A1 | S8 A [t st To7 & Gaferd gl gl

e Ffe 75 o AT § T A ok ag e sy 12 a9 § o & Uo7 9 9afea § 97 97 ot @ O A it s 12 a9 =151 81
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Q24.

Q25.

Q26.

W ST 9% ST 51 99 &7 8 T &f ST § H18q &1 Faa Q X ag et oy 18 ¥ g UF & TS & e d g1 P 3 V AT
HAT TS T GTAT &1 W, VE 7 98 T 1 S, Q & IRAT TET g1 P 3T S ST-3T T & Gaifeaq g1 Viomd smg61a5 8
A et A 64 99 &, G0 ST § Gt &1 S ¥ or6H X 7 & B & weifda 81 ag =i Safr g 35 a4 g ag
B & "efaa g1 et 6t ST 18 99 & # ofiX 68 a9 & TATET A1 gl T 3iX ag Af<h P ML 64 a4 &, TH G o5 A
Heter 81 W B & Hefaa agt |1 U ok a8 et oy 29 a9 § UF & U9 & afaq g1 P o/ 9 9afd 7gi 81 R, 29
Y T g M QH 3 W WieT {1 X Tad Frer gl B UH 2 a9 98T 1 P Y o 5 6T 0T | =1 gl

(a) 13439

(b) 14239

(c) 14739

(d) 98 &

(e) =8 & &S Aal

fatfag & a s arFom a2

LU W SRTg

1L R AR & H&faq 7l

11 Q 3 T &Y & T I1T 35 I & stfdr &

R 1T i 7 SO 39 ¥ o Aeffea e 7 samgEs steaa fifrg:

AAT-STT AL F 9 ARF P, Q R, S, T, U, V, W I X 1 STAT-31e+T Tl seriar orerd, Wivrqe sz By & weifer &, after
STE TE 6 26T A g T o AR & i safte fft oft o & weifda wE #

e afs a8 T 73T | & A o) a8 et g 12 9 & U &7 U5 & |<8q & 97 <97 o g & A S oy 12 a9 787 /)
W SR a8 ST 51 99 &7 § TF &f Tod § 96194 81 Had Q 3 I8 Orahr sy 18 ¥ g TH & TS & H& 14 §1 P X V (-
AT T | HHTAT 81 W, VE 7 I GeT 21 S, Q & AT =T 81 P 3R S STAT-3(eRT U7 & &aiferq g1 VISt smg 6199 &
A rEeht A1 64 99 &, THT ST § G T8q &1 ST T o@w X 7 & Bqy & 9<fad g1 g A St A 35a0 § a8
BT & getaT g1 et F ST 18 3 & & ik 68 W & SATRT &l gill T 3R 98 SATF SO AL 64 TCE, TH G TT &
TetaT g1 W Brqa & =t w8l 81 U si< 9 Sreeht g 29 99 & TF & U9 § 913 §1 P 599 & §<f9q 7ai &l R, 29
a7 2 T Q& 3 FAer ] XTad HNeT 81 B, U T 2 99 9T &1 P AT 30 5 1 0T | 717 2

(a) I3f¥ 11T

(b) Fae 111

(c) =T 1,11 3/ 111

(d) 113 ==t

(e) Fae I

TS A T<H T TATHIT AT & AT A 9 § L A3 Dl AL 3@ &l MHEd § § i Q& ad & o &1 I 931 872
FI I: P 3T O fRefeaw tsiEft 81 PR QF fiw U ARF ST &1 R, 0 % T & @ T 4L G| AoT 81 T qr QAT AN S,
T % fAshea# T2 8

TSR THF T F AT I SR RF AT AARF IS E QT A SAIRTATRFIE TR Q TR 0F I
F2T R, O Q ¥ i AT T 37 B

F=r {7 T w@F w7 § TE W SS9 A & w1 SR 1 R rw §) straehy a8 a9 A g o wue ® R i Ser wy
T IAL 3 & T IATH § AT ST T FoAT HT 9T i Mot o % s @)

(a) =T Fa [ ° 3T 747 227 othed AT B

(b) =T Faer FAF [ H AT =T ST 947 &

(c) =fe 2T AT AT 3Tohcl FAF 1 AT 3Tl A 11§ 3L & o forg 977y g

(d) =t 1377 11 TT & 33T 737 27 U 97 9477 T8l ©

(e) =fE T 1 3% 11 AT | 33T I3 27 U |7 3% o o U saes §

Tq SARE A-G TF G1Rh & ST 6T AT ST AL & § AT ALTF gl (o 6T HF § I AT § § HT BSACEF
FF T A Y212

FAT I: C, G T THATH [Foheqq TSl gl F, B ¥ STU & 0L 9 I 47T &1 E, A" T &+ R AT 8

I I1: D, B ¥ 13 § o< v X Fo7 § A feft sifdw sk o adi o1 81 ¢, A% a8 & @R e\ iR T 81 B3R G
[RETS LI S G FU]
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Q27.

Q28.

Q29.

o AT T @ o § U W i Sk A I FAA 1, 30 1 Ry g 1 o 78 a7 w7 ¢ T i ® R e wy
FT I 3 F g wata § av 71 gt w1 afzy o Futrie v F sa< afvw

(a) =fE et 1/ fo= 197 227 ket TATH §

(b) =fE Faer e 1§ =T T Ter oA 8

(c) =T 32T AT T 3Tehct AT 1 AT 37l 2 11§ 3T 3 % o0 921y §

(d) =fE 13 [ S § =T 7T 227 U |91 94ty T8 g

(e) =fx o= 1 30T 11 T=T § T 747 2T UF &7 I <A o [0 e qeh g

e awmE ¥ At el 1 STR TETE F A AaE w9 A satead R w1 Rl 7 @ #i9 dea aew
T E?

FI [: Q3T R ¥ 1= v =alRe g1 P, S & =rer § A Stk Rer A81 81 R 30X S F o= sxfedl i &4 Q 3 R % <= =af=pal
#T €47 F FHIT g T3 U, ST N ol 61 P 3 UF &9 a1 & sifers =afe €1 T, R¥ FiaT &)

FAT 11: Fa 2t AP Q& A gl T ARF QIR VF fiT &1 VIR RF fiw FE 7t & R QF fw=afeai fHrae T
q S ARAET T HATF UG U, TH T 8 A ST SNar gl

f=r I 17 @ o7 # U T i Sk A 4 FUA 1, 30 11 Ry g 1 srae g a7 Fr ¢ T e ® R e wy
FT I 3 F g wafe & av 71 Tt AT Y afze ok Rwfried o F sae v

(a) =T =T 1§ o 197 227 ket TATH §

(b) =T et e 11§ =T T Ter oA 8

(c) =T 32T AT T 3Tt AT 1 AT 3l 2 [ § 3T I % o0 93977 &

(d) =T 130 [ ST § T2 74T 327 U |91 947q T8l

(e) =tz o [ 3f¥ 11 T=T § T 747 T2T U &7 I < 6 [0 =97 ¢

AT FT REFHN AN AT I TH-ER AT U IR R A F T oF arf A T RFT Rar 7 2

FA 1: i< R, g P ¥ 15 Hie af3 & 1 T M, T R % 6 HeX IRor § 81 i T, i Q% 12 Hex ST H &)

FITILITS, T PF 15 HRX IRUH I A0, TINF 6 HX IRUTH I AT T, AT 0F 18 HX IR A I TN, AT SH
9 @ H |

= AT 1T w@F T 7 U 7 o STk N 4 FA 1, 30 11 R g 1 straey 78 a7 FAr ¢ T we ® R e vy
T I a7 & g wate & a1 7 ot F=et 1 afpu sk Pafafaa v & s df

(a) T FA [/ AT T97 227 kel TATH B

(b) =TT Faer FAF 1§ =T AT ST I 8

(c) T 2T AT AT STehcl FAT 1 AT Tohed AT [ § 3T & % o0 qa17 ¢

(d) =@ 130 11 T § =T 74T 22T UF 1 9479 el &

(e) =fx o [ 30T 11 T=T § AT 747 2T U AT I < o [0 9T §

Ffe o =T = “AME+D; L+G __ ML’ §¢ § aY IR<h &1 | 3T ST S % |ater “E, M &t /AT 87 9 |12
e ITFHRt T SawEs sreaae < i i A 10 3l & S S
'P@Q FTATZT 'PQFT (AR

'PAQ FTHAE 'P, QAT AT S

P:QFTAFE'PQATHE F

"P+Q' FT S g 'P, QFT AT R

'P-QFTHAR'P, QAT ATATE'

'P=QHFI4 Y 'PQH TET Y

'"P%Q" FT 7 § 'P, QFT AT &'

(@ @

(b) +

(o "

(d) =

(e) 37H & FTS el
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Q30. Rufieas ® o Fi7 arF97 aa g & 'E, AFr A g7
Raferiee STt # 1 samgEe sregae w2 3l i i 10 3 F S s
"P@Q FTATE'P,QFT(AE
'PAQ FTSFE P, QFT AT '
"P+QFAFE'PQFT AL
'P+Q FT I § P, QT Tt &
'P-QFTHIE'P, QAT ATATE'
P=QFAFZ'P QAT IZgT g
"P%Q' FT A § 'P, QFT UM &'

(a) A-B+C"D=E
(b) A-B+C"D"E
(c) A-B+C"D=E
(d) A=B+C+D+E
(e) A+D=C@B%E

Q31. I = 'Q+0-K+D X N+M-Q@L ¥ g, aY Mwfafea & & &I+ |71 A% &0 & a7 &2
IEEIRICRIIEERE ARSI E R CER 2 b Gl T R i AU LUl 1 I A R
'P@Q FTIFFE'P,QF AR
"PAQ FTHAE 'P,QFT (AT g’

P+QHTAFE'PQATAE
P+Q F AT P, QI T &
'P-Q & FIE P, QAT ATATE'
P=Q&HATE PQATTZTE
"P%Q FT S & 'P,QFT AN T’
(a) M, D # freerza-ar g
(b) N LFT A

() LoFrHaAmarg

(d) Q DT F&T-TA-AT &

() NKFTTAE

Q32. A% fUqr ik TH it & wewr o AR 98 87
3T 1T AT 7 ST 2 & T Referfed STl & s gas STeqa= it
TRAR & T TG A GG GIedl § T4 A 919 o410 56 THIR 98 § (% SRI-a31el 6 AT<hA1 b a1 GHH g4 gl qi<h-
1% A, B, C, D 3% ESS § 3 39 a9ft 7 @ S it A 31 fRF-2 ® P, Q R, S 3R T &% € sf= 377 ovft o 7 zferor fy e
21 TATT, &F TS Fo Y a7 § T U § &S TAT G T {@ O G & gHL 957 Sl A< gl
P T @ 39 =AF T AR g ST 3777 AR F 918 F 8L T I A7 {1 P F A o< P Y A71a71 % fiw 7 ==f<e ST 81 A, D
# ReeT-ga-at §, D s fa=nfaa 721 81 S, Bt Fesiex &, B PHY A1at & arff i< 427 § A s arff e =i 81 R, D
T THATAT ATS &, D ST B I &7 s tar Reveaw 75 g1 Q, SHT I § SR RF AT F ad ¥ g@ WM 1R T 31 A,
EH Tft § o SHar @ Q Y 7t F o A gk W W A AP AT MG B RAFT A T AT g, RS CHFT fav g1 Tr
T, C F FIL-ZA-AL & 319 314 93T g1 A FT gL et T sifaw S ax 97 g1 D X A 1 G901 7 & § Afa CF Rivr &
B &1 B, R fUar 7t 1
(a) @+
(b) TF
(c) =7
(d) s T
(e) Tatha 7t frar ST wefar
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Q33.

Q34.

Q35.

4fRp-1 % 3 i & ¥ =af<w § R o v defeg &7

T 1T et 7 SR & o R e T e E s sTeaad o

TRER % T TG I UG dfhdl § TAF § 919 ATh 56 THR 93 § 6 SRA-a771 % ARAT 5 a1 G0 4 g1 Gi<e-
1% A, B, C, D 3 E &% € i S a+fY %7 7@ I it A &1 URF-2 § P, Q, R, S 3l T &% § 3w 37 el =1 7@ <ferom ot e
&1 zafor, €t T do7 Y sgaear # uF uftE # § Tl a5 FT 1@ @ uftE F s g f A7 gl

P &T 7@ 39 ARG it AT & T 199 TR F 18 F g I I A3T 1 P F A9 3T P FT ATqT & 19 UF ARE S31 81 A, D
#T fRreeT-za-at &, D st Ry 71 &1 S, Bt Hesiex €, BT P 7mar % arft o< do1 & af s areff e T &1 R, D
T THATAT ATS §, D ST B T IAT T SHATT Mehead T2l g1 Q, S T Ifd g 3 R fUaT & ¥ & X S X AST 81 A,
E T T & 3R Sa&r @ Q FY =T & I ¥ O T I & RF FiT A g1 P, RFT FIL Z7 A1 &, RS CF1 foar &1 T v
T, C F AE-SA-AT % S T8 93T g1 A FT a9 et T sifaw G ax &7 81 D 3l A T a9 o % € @fshey CF /T 6
oo €1 B, R fUar 7t &

(a) T=T-ZA-AT

(b) T

(c) |HT

(d) foar

(e) sHI=

ot A s e aa g?

R 1T i &7 SO 39 ¥ o Feforiea S 1 samgE s seaae firg:

TREAR % T 99ET & U Giedl & T § i Afh 560 TR 9 § (% SRI-aRTeT & AThAT & 19 9 g4 gl Ti<h-
1% A, B, C,D 3R E % € o 37 avft &7 4@ ST &l A 81 4fF-2 7 P, Q, R, S 3R T &S § i I a+ft &1 @ g it e
&1 SAMT, 37 T F37 it HTeAT | TF Gip § 5 TS a6 &7 9@ A 4RA F AL 967 Fil A B

P T @ 39 ATF T AR ST AT A F 918 F L S G AT 81 P F A i< P T 71aT 6 9 TF Af<w 3T 81 A, D
#r ReT-gm-at &, D 5t {arfea 751 81 S, Bt desiex g, B P i ATAT & i ST 937 & AT i a1t < gt 8| R, D
FT IHATAT AT &, D ST B T IAT T SHATAT Mehea® T2l g1 Q, S T Ifd & 3 R % fUar F I & @ | X AT 81 A,
E ft T & o= ST @ Q #i vt 3 1 & q@R T UX ¥ e FT AT R B RFT A I A1 g, RST CHT AT 81 THT
T, CF AS-S-AT % ST 318 F3T g1 A FT GG fhelt T ifaw S 92 do7 81 D ik A T a9 o % § «fshey CF /T 6
T g1 B, R#T1 far A5t €

(a) A, P ufa/adt g

(b) A% THL 3T E ¥ afq v go¢ & fRwoia: Poda §5 ¢

() DF AR QF T T =alF a5 &

(d) S, DFT T E

(e) FE AT TE &

ReferfEr ai= & & ¢ T R ol @ 390 § ik 3@ i O 99 9914 ) Refiea 3 & #1759 9 9 g«fda T8
%’)

T 1T i 7 S & % o R ST T sqmgEs® sTeqae Hiforg:

TRAT ¥ T 9a&T &1 GHTIGE GIRAAT § T H 919 1<h 39 THK 9 § 6 Se-av1e & A ndl & a9 a7 g gl qie-
1% A, B, C, D S ES% § Sl S Y &7 @ I it i 81 URh-2 / P, Q, R, S X T % § i< I T &t @ qf2ror ot ;e
21 TATT, &F TS Fo Y a7 § T U § &S TAT G T {@ O G & gHL 957 Sl A< gl

P T 7@ 39 ARG it AT § ST 99 TR/ & q& F g S I AT g1 P F AHY ST P FT ATAT & $19 TFH AE 12T g1 A, D
# ReeT-ga-at §, D s fa=nfaa 7€t 81 S, Bt Fesiex &, B PHY A1a7 & arff i< 271 § Al s arff =i 81 R, D
FT ITHATT WIS §, D ST B FY IAT &1 AT Maheas TS gl Q, S FT Uit § X RF AT & I & AL T X 3T 21 A,
E &7 T § 3K Sa%7 @ Q Y Il & T4 ¥ O T X & e At A gl P, RFT FIX 37 A1 &, RS CHT foar &1 T v
T, C & AIL-TA-AT & S I8 98T gl A FT g et T sifaw S a< 827 1 D ik A1 q91 7 F § At CF oivr &
B &1 B, R fUar 7t 1

(a) P

(b) S

(c) R

(d) B

(e) T
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Q36. FI: gEATEAT AW FT T AT F qeaaw #t smart & Faiia F+0 & ggrar s@ F R, 35 F Jusg #§ s
TN dear & e TARAT st garfrfry 1 S w08 T Ugiee O e Rl e
g 1T o & Al & & 19 91 SgAT ST ST geRar 827
(1) FEF T2 & T F of) qoT gegast wr FRuiia 0 % g e 97 e e o Rkdaamd snfae &)
(I1) THST TETEAT 3T TATTer e giRatea Jm % forg AeeT< Tt g
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AT Z° —2 gad T=T WOHF [UITE 2 R z>1 2, 79 ReRiRm ¥y A aram 2 —a+X six yx wieE )
(a) 21
(b) 18
(c) 26
(d) 24
(e) (a) 3T (d) ==t
Q60. T TS P 3T Q FHHET: I SIA-3TET ATGAT X 3T Y F o T g1 AT Q TN & o T 15 W | F H T T 71 Hfrw)
(i) X 3T Y & gy it i =61 aeT 12 fei/ser @)
(i) 7T Q FTRT &TT F ATx Z =e H T it T T 71a Q TIRT &TRT & TTAEHA (Z+2) W | a7 it T 0 & 120 et srfars
&
(iii) AT P &TRT F ST 8 5 A 420 At it T 97 FX GdT g S A1 Q T He | gRT F Wiagar 120 FfFr g aw
FT g T g
(a) (ii) 3 (iii) T=T
(b) Fae (iii)
(c) (i) 3 (ii) =T
(d) (i) 3 (iii) =T
(e) FrE 7Ll
Q61. 2012 30X 2016 & THIFAT FRIAL ol H&AT T ATATT (Y-3) : 3Z g1 R 2016 H THIAT FEIAAT Hit H&AT 2016 H THIAT
Fiaqrell sfiT FEIAAT 6T FT G&AT FT 40% 8, AT 2011 F THRIAT FiAATSA 6t H&AT, 2016 F THIAT FiATN hl T
o wirera sTfere 82
et arfrT 7 samgEs iy ok 9 R 1g wai & ST @)
2011 % 2013 T THIIAT FA HiAATA ST FENAIT | & THIIAT HradqTe 7 Tra<ra fAa<or Feridt g1 qrfersr 2011 % 2013
T THTIAT FHfAqTAT 6T G&AqT T 9T 3
EL T USRI WP
Hiaareit ok | Hfaarei
FEa H A W=
TSI
wiaanait a1
I GRIG]
2011 X% 702
2012 T Y% 1640
2013 % 7% 1910
Hre:
(a)Y + X =115
Z=Y-X
(c)Y+Z =095
(a) M1X-(25v+91)] %
(@ [0.12Y—4]%
(@) (@ 3R () &Hi
()
Q62. 2012 3f< 2013 H THTAT FETHAT Hit T&AT & = A<
R arfersT #t samgEs IR siT H9 R 1o vt & s< i)
2011 ¥ 2013 TF THRILAT FA HIATTS ST FMEAT § & THIIAT HIAATI T TALrd FAq<or FLqidt gl qriersr 2011 & 2013
T TR FHfAATA it FEAr { F9ridt g1
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EL Hd USRI USRI
Ffaarei o | Sfaret «t
FEA A L
'
wigarsi &1
LIGRIG]
2011 X% 702
2012 95 Y% 1640
2013 9% 7% 1910
Ale:
(@)Y + X =115
Z=Y-X
(c)Y+Z =05
(a) 9X+15
(b) 6Y-12
(c) 17Z-12

(d) (a) 3 (c) T
(€) (b) 3T () 3T

Q63. IR 2015 A werTfAq sfAareit Y T=r '7X+9' oft, A 2015 F Tfrq wiAarstt i @=aT, 2013 F FH1ida FiRAarsit i g
T Torae witera sifers &7
fReforfea aferr i samgEs vfew s A= Re g it & sw i)
2011 % 2013 qF THIIAT FA HiAATSA ST FETAIT R o THIAG FiadqTe 7 Tra<ra fAa<or Feridt g1 qrfersr 2011 % 2013

T THTIAT FHfAqTAT 6T G&AqT T 9T 3
EL T PR TSI
wiaareii oy | ®faarsi #t
FEa A A it
USRS
wHiaaredl &1
I GRIG
2011 X% 702
2012 9% Y% 1640
2013 9% 7% 1910
Hie:
(@)Y + X = 115
(b)Z=Y—X
(c)Y+Z=095
Eia

(@ °
(b) 04V (027 + 3)

¥
(© *
(e) (b) 3R (a) il

Q64. I AT i, BHY fT & 25% FH §, A7 A e g7 A vy < wg= 147
(A) B¥ 2 w2 40 =< stfersn
(B) A 8:10 ST I I(qeq I IGH ST
(C) 7= T g & T A 3R B gRT foram =2 Ft 99 19 5 40 e ]
e e F i samgEs 9fze st i Re o e & sae &)

Z
ts
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fi =fr A, Bk ¢ 7 g X & Y 3% #9en 9:30 qated, 11:30 qated sfiT 2 STILEd 9 S[uAl ITT & Al B H¥

e V625 Wi/ § 3R B viqer e uX 3T R 7:30 SURTET TR TESAT 21 B G I § o C g offwr €t &1
(a) (A) i (B) =T

(b) Fa (B)

(c) (B) ¥ (C) ==t

(d) Fa (C)

(e) (A) i (C) A1t

Q65. fwfafaT & & =i qU/a Fo a1 &/87
(A) C 6 =& H 37T 9L A AT 3T A 4.5 5 § Iqeq I g4 =T
(B) C 5 = # 3iqeq 9 Y IT 3 A 9 5e H I(qeq X agH 4TI
(C) afz & # 180 At it gfax Eret | sfie ¢ iy B a1fd it 1/6 %, AT A 4:20 STITET 9T Y qeq I I SAT4T B
et e w1 sagEe 9izy sfix = Ry T e % Sae @)
f =t A, Bk ¢« g X & Y O FHer: 9:30 q@ted, 11:30 qaTed X 2 SMIIed U< (Ut I & Sl B &t

afr V625 e & o BiaST @I T SHY R 7:30 STORTER T TESAT &1 B A9 & % e e e 2
(a) (B) & (C) At

(b) =TH & IS ALF

(c) (A) i (B) Zmt

(d) ¥4 (B)

(¢) ¥4 (A)

Q66. x,y,z 30X p & T2 AT HT TLAN TUTIAA AT HIOT
et e g f1 samgEs 9ieT $fix A= R e i F Sa iim
() xxx—3x—/(4x2) = -6
(i) y2 - /(81y3) = —a x5

z2/625z¢8

(i) 525 4+ (4% 7) =39z
(iv)p* = (3% 5)p=7x—(8)
(a) 840

(b) 650

(c) 780

(d) 980

(e) 1010

Q67. THIFI (iv) ¥ T2 7 I T (iii) F B T F = 1 siaqe J1a Hifvrw)
et R g i samgds oy six A= R e e F soxcdflm
(Dxxx—3x—,(4x¥) = -6
(i) y2 — /(81y?) = -4 x 5

(i) 2224 (4% 7) = 392
(iv) p> — (3% 5)p =7 x —(8)
(a) 10.4

(b) 9.5

(c) 4.3

(d) 7.2

() 5.9

Q68. fafwfas & & frg aefiaor # a8 sl T 9 F 1 T FAX TH &
e e g #1 sagEs afre six A= R T e F S dfm)
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Q69.

Q70.

Q71.

Q72.

() x x x —3x —/(4x2) = -6

(i) y? — /(81y?) = —4 x5
z2\/625z%

(i) T+ (4% 7) =392
(iv) p2 —(3x B)p =7 x —(8)

(a) Fa= (i), (i) 3% (iii)

(b) & (i), (ii) 3T (iv)

(c) Fa (i) 3T (iv)

(d) Fae (i), (iii) (iv)

(€) A (i) 30 (ii)

3 fraqor P &R Q FWeT: 3:2 F quTa & g1 o PH a% T 3R b% T & R fArsror Q # d% 3 3K e% it 81 AR
o7 Q T frsror P & AT AT ST €, A7 g i Sifaw AT g FHsIor 1 23% Y AT 81 Y i iAW AAT A9 FA F
T F19 91/8 FIF AGTF g5 (IR a + d = 45))

(1) a-d=10

(11) Fr=ror P ot e 91T 60 #ieX & o & 15 Hex @ 2|

(1) TfE Frsror P& & 15 wftex fsror Aerer 2 frsror Q & e AT Strg, v fror Q & wieit &t 351 AT 40 w1eX g1 ATt
2l

(a) @ (1) ST (110)

(b) =t (IN)

(c) Fae (1) =T (1)

(d) et (1)

(e) Fa (1)

J9 it SATS (T ) stra Fifvw

et e w1 samgEes 9izy sfi e Ry 1T i % ST dim)

14 ¥ <A1 7 TF GrEaT S A T & 97 o & S 7 ST FBsam a1t O 319 999 B & @i 9o & i< STt Srav
&, q1 a1 T T 7T 9240 i3 §| AT aww1 Y SATE 9 B

a) 18

& 12

(c) 20

(d) 25

(e) 10

g a9 B ® s A g S 0.5 §Hi3 /A% & Tfq ¥ 9T FT GTAT 6 GhdT § , AT 9 fha" G0 § QTAT ZT SITTIT?
(R /)
Raferie e F sawgEs 9ize st i e 7o v & 9w dfm)
14 &+ <A1 7 TF GrEaT 999 A qTHT & 97 G & S 7 SHT BedT 9191 U 319 99 B & @ras 99 % i< ST Srav
&, v arelt Y Qw 7T 9240 A3 {1 DAY AT AT TS T B
1122 e
E)) 5
) 1122 fe
(¢) 102 forme
@ 102§ﬁf|:rc’
. 102 e

g S B fY Brear 3.5 ¥t 987 < STt 8, TV 99T A T SoAHh AT THT Y AT RIR AT F7q hiforg)
e e F i samgEs 9fze st i Re o e & sae &)
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14 G Frsam 7 T @r@a 999 A ITHT & A gol g S 7 961 FBsaT a1t UF 319 999 B & @ras S & Q< ST Srav
&, 0 T Y ST /AT 9240 3 &1 T SWAT T HATS GHI B

(a) 3050 THY®
(b) 4870 TH®
(c) 3800 TH}?
(d) 3850 TH}?
(e) 4550 THy®
Q73. F& Y * Omg goa o I X ¥ 3ifoha 4o & i < A1q FIfog) 3a< 19 F & AT SiF-a1 F99 aeq s &/21
(A) FE X Y A qoq a5q YR @1 § 140 T04 1fae g i aeg X Fa 7 264 T3 Hr glg M1 31
(B) a&q Y IX & T G2 I X IR A AT & 56 T oTfe &)
(C) T=T Y T o e a5 Y & FF ToF & 224 TIF ATYF | T8 X T TS F& 30% g 3R T Y I ARG ATH 40% &)
(a) F (A)
(b) (A) ST (C) =TT U |
(c) = (C)
(d) (B) ¥ (C) <141 W &
(€) (A) ST (B) &I T &1
Q74. RS & a1d H¥ A T G1=T HiY AT & ATATT ATT FLA 6 T FF-1/A FIT IAT/AGLIF &8
1T % TIAHA ITAT LT THA A7 ¥ TS 24 /5T 81 719 &RT F TiAwe AT 4 §C Yu § X et i & & s
ITAT HIJ THT Y 5 F 144 BT 7 I3 X ot 81 19 TR 917 F Tiager 216 B 6 T a7 F 7 forar 41w quy,
1T % ATHA GHT U 9T FLA § O T 9 § Z 5 e 2
(A)X —v3+2% =102
(B) ATd gRT '7% fhHl & YRT & 3P d a9 B4 H 18 U &I T8 I |
(a) =TT (A) 7T (B)
(b) = (C)
(c) g &
(d) =T 4T (B) ¥ (C) U AT
(e) #=< (B)
Q75. X, Y3 ZFHT: J@T A, B X C Y T9q &7 gl X, Y 3% Z F fi= ey F1aq@ S
T G | T TAG GCAT gl & TS FEAT i Tord S AT SiI< et & 9a1 A9TE ST 9 [T 1w st o S iforwy
s[&T A: 24, 31.5, 46.5, 69, 98, 136.5, 181.5
s{@wT B: 5926, 886, 166, 46, 22, 18, 14
sf@aT C: 11, 18, 44, 107, 231, 445, 788
(a) X>Y<Z
(b) X>Y>Z
(c) X<Y<Z
(d) X>Y=Z
(e) X=Y<Z
Q76. ITE F@WAT D, FEAT C F Ge T SITHAL F¥ Gl gl A< F@AT D FT 98T 9% 23 § < S@AT D T FHLA: TET X T 95 P
T Q &, ar P 3= Q ¥ &= =t 3w sma Sy
T JEATIA | T TAT AT gl & TS F@AT it T G&AT ST Fe=t 7 7a7 AT i H= iR 1w it o s diforw
QAT A: 24, 31.5, 46.5, 69, 98, 136.5, 181.5
s@wT B: 5926, 886, 166, 46, 22, 18, 14
F@dT C: 11, 18, 44, 107, 231, 445, 788
(a) 540
(b) 195
(c) 298
(d) 402
(e) 338
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Q77.

Q78.

Q79.

P 3T Q FH: FEAT A i QAT BF TET U< g A< R, THIHN x2 -15x = -92 +52 F 9 A & a9 & a€< g, a1 At
H 9 AT G/ T Gl a/e?

(JQ+R=P

(i) s+15=R—Q

((ilVvR+P=Qx7—5

T AT | T Teq g g & T HEer it Torq et i de+t w7 ar g sfi7 A= R T ws F s S
F@dT A: 24, 31.5,46.5, 69, 98, 136.5, 181.5

g@dT B: 5926, 886, 166, 46,22, 18, 14

5@« C: 11, 18, 44, 107, 231, 445, 788

(a) e (i) &I (ii)

(b) @ (ii) 3T (iii)

(c) Fa (i)

(d) F=e (i)

(e) Fa (iii)

AIET 1:30 S T RFT 999 9T THM X TR AT AT TAqT 42.5% B I THAF G- qq8< 2:30 T g€ T FH F99
R AW e sra Fifem)

fReforfera aferr i samgEs vfew s A= Re g 3t & sw i)

T T X 3R Y I (R &R T) S-S qeq0 S9d1 g A AT qeq Al hiHd § gig it It & I ww At ge =
F 91K AT AT §) TIRT 7 9o, S Tha qo7 ol ST ghMT & [ 'a’ ST b’ 9 F 19 G 3 I G AT-AT
TR T AT TE FE HT 9T R

e T T % 1 'a’ i< 'b’ T F S qelel ST gl

T T e (FU) %&w

R 5000 + a 12b
T 8000 + a 25b

Feanl A 3 b ¥ I TEy
X a=3b
Y 3a=10b

4
293
341

3R 1:30 99t
qTeT 2:30 9
qUeT 3:30 99

+|l ol = ;e

o

=]

w

(a) 125.45%
(b) 110.50%
(©) 92.33%
(d) 87.50%
(e) 115.25%

THEE Y a T H Q982 3:30 1 (2a+b -120) T F AT 9T 3971 AT 37 Frwat & = 7 i< B gy aeg RAX T
T G Y I Sifeha Foam T o, 'C' g, Y Mo & & 1 |91/8 9 95l ofa?

(A) 7b<C<3a-b + 2150

(B) 2a+b < C < 3a-2b + 3250

(C) 3a-b+2000>C>8b + 1050

et arfer Ft e afee s = R T st F s difsm
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Q80.

Qs1.

A TFM X 3T Y I (R 3 T) SIeT-31eT gy a9t § iR s aeg A g A glg AT g i s Pt ge =
F 1T AT AT &1 T 77 0T, 3iTha Ge i A1 AT & [T 'a’ 31T 'b' 9% & i qae o< I G AT
T T T Fe HT TSN 3

AIe: AT THMT % [T "2’ 37T 'b' I F F= Holel AAT-31AT g

T PO (IUL) |  3ifha goa
(Fu)
R 5000 + a 12b
T 8000 + a 25b
I A 3R b F 99 TEy
X a=3b
Y 3a=10b
g I gt
FRI S &
areht ge (Fu)
huey 1:30 91 %
JIUER 2:30 T b
5
huey 3:30 It a+b
5

(a) = (A) ¥ (C)
(b) = (A) 37 (B)
(c) = (B) 37 (C)
(d) = (A)
(€) = (B)

T AGHT T AH (& AT TX X% T a7 3T & ¥ quF % ¢ 7500 TG FT 3w fBFam i T 3300 08 T A 6
R SO ASHT A | 4800 T3 FT ey Foham, ST <1 a1 & W 0% Wid o it &< F 9reTer AT IS FT § AT
S AT BA WY F9 &1 [Aaer [, ST 12% wia aw it &< & &7 97t 6 forg areer sarst Y& et gl TSHET A
H ITH A TSI, ST B WTH o AT & &9 (8 gl 7o & § #19 q1/4 fFsheq R &= 9 s

(i) (X-5), 200X, 480

(ii) X, 4800, 360

(iii) 1.5X, 4000, 500

(a) =H | FE TRl

(b) =< (i)

(c) & (iii)

(d) Fae (i) 30T (i)

(e) &t (i) 3 (iii)

Why is the work of seventeenth-century Dutch artist Rembrandt a matter of scrutiny?

Read the passage and answer the following questions based on that

It has recently been discovered that many attributions of paintings to the seventeenth-century Dutch artist
Rembrandt may be false. The contested paintings are not minor works, whose removal from the Rembrandt
corpus would leave it relatively unaffected: they are at its very center. In her recent book, Svetlana Alpers uses
these cases of disputed attribution as a point of departure for her provocative discussion of the radical
distinctiveness of Rembrandt's approach to painting.

Alpers argues that Rembrandt exercised an unprecedentedly firm control over his art, his students, and the
distribution of his works. Despite Gary Schwartz's brilliant documentation of Rembrandt's complicated
relations with a wide circle of patrons, Alpers takes the view that Rembrandt refused to submit to the prevailing
patronage system. He preferred, she claims, to sell his works on the open market and to play the entrepreneur.
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Q82.

Q83.

At a time when Dutch artists were organizing into professional brotherhoods and academies, Rembrandt stood
up. In fact, Alpers portrait of Rembrandt shows virtually every aspect of his art pervaded by economic motives.
Indeed, so complete was Rembrandt's involvement with the market, she argues, that he even presented himself
as commodity, viewing his studio's products as extensions of himself, sent out into the world to earn money.
Alpers asserts that Rembrandt's enterprise is found not just in his paintings, but in his refusal to limit his
enterprise to those paintings he actually painted.

(a) The authenticity of major portion of Rembrandt work is being disputed and believed to be counterfeits.

(b) The relatable of Rembrandt arts have raised series of questions over their originality.

(c) The huge age gap between the art, when arranged chronologically, has questioned the validity the artwork of being
the original Rembrandt.

(d) Only (b) and (c)

(e) None of these

Which of the following is /are the argument(s) given by Svetlana Alpers about Rembrandt?

Read the passage and answer the following questions based on that

It has recently been discovered that many attributions of paintings to the seventeenth-century Dutch artist
Rembrandt may be false. The contested paintings are not minor works, whose removal from the Rembrandt
corpus would leave it relatively unaffected: they are at its very center. In her recent book, Svetlana Alpers uses
these cases of disputed attribution as a point of departure for her provocative discussion of the radical
distinctiveness of Rembrandt's approach to painting.

Alpers argues that Rembrandt exercised an unprecedentedly firm control over his art, his students, and the
distribution of his works. Despite Gary Schwartz's brilliant documentation of Rembrandt's complicated
relations with a wide circle of patrons, Alpers takes the view that Rembrandt refused to submit to the prevailing
patronage system. He preferred, she claims, to sell his works on the open market and to play the entrepreneur.
At a time when Dutch artists were organizing into professional brotherhoods and academies, Rembrandt stood
up. In fact, Alpers portrait of Rembrandt shows virtually every aspect of his art pervaded by economic motives.
Indeed, so complete was Rembrandt's involvement with the market, she argues, that he even presented himself
as commodity, viewing his studio’s products as extensions of himself, sent out into the world to earn money.
Alpers asserts that Rembrandt's enterprise is found not just in his paintings, but in his refusal to limit his
enterprise to those paintings he actually painted.

(a) Alpers had a firm belief in the originality of each Rembrandt artwork.

(b) Alpers argued that Rembrandt submitted to the prevailing patronage system.

(c) Alpers argued that Rembrandt’s art was largely determined by his view of the art’'s marketplace.

(d) Only (a) and (b)

(e) Only (b) and (c)

In the given passage a phrasal verb is given in bold, which may or may not be correct to its position. Choose the
alternative that is most appropriate with the context of the statement. If the highlighted phrasal verb is correctly
placed, choose ‘no replacement is needed’ as your answer choice.

Read the passage and answer the following questions based on that

It has recently been discovered that many attributions of paintings to the seventeenth-century Dutch artist
Rembrandt may be false. The contested paintings are not minor works, whose removal from the Rembrandt
corpus would leave it relatively unaffected: they are at its very center. In her recent book, Svetlana Alpers uses
these cases of disputed attribution as a point of departure for her provocative discussion of the radical
distinctiveness of Rembrandt's approach to painting.

Alpers argues that Rembrandt exercised an unprecedentedly firm control over his art, his students, and the
distribution of his works. Despite Gary Schwartz's brilliant documentation of Rembrandt's complicated
relations with a wide circle of patrons, Alpers takes the view that Rembrandt refused to submit to the prevailing
patronage system. He preferred, she claims, to sell his works on the open market and to play the entrepreneur.
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Q84.

Q85.

At a time when Dutch artists were organizing into professional brotherhoods and academies, Rembrandt stood
up. In fact, Alpers portrait of Rembrandt shows virtually every aspect of his art pervaded by economic motives.
Indeed, so complete was Rembrandt's involvement with the market, she argues, that he even presented himself
as commodity, viewing his studio's products as extensions of himself, sent out into the world to earn money.
Alpers asserts that Rembrandt's enterprise is found not just in his paintings, but in his refusal to limit his
enterprise to those paintings he actually painted.

(a) stood away

(b) stood apart

(c) stood by

(d) stood in

(e) noreplacement is needed

By this law a tenant-farmer is able to his farm, that is to say, he holds his lease in

COLUMN I

(i) perpetuity

(ii)bequeath

(iii)legitimize

COLUMN II

(iv) transience

(v) aberration

(vi)perpetuity

In each of the given question two blanks are given and with respect to that two columns each containing three
words are provided. Choose the correct set of words from the given options that can correctly fit into those
blanks.

(a) (i) and (v)

(b) (ii) and (vi)

(c) (i) and (iv)

(d) (iii) and (vi)

(e) (iii) and (v)

Since Trump lost to Biden in November, he, and his allies have spent more than two months
widespread voter fraud despite repeated failures to their claim.

COLUMN I

(i) corroborating

(ii)retaining

(iii)alleging

COLUMN II

(iv) substantiate

(v) culminate

(vi) abate

In each of the given question two blanks are given and with respect to that two columns each containing three
words are provided. Choose the correct set of words from the given options that can correctly fit into those
blanks.

(@) (i) and (v)

(b) (ii) and (vi)

(c) (i) and (iii)

(d) (iii) and (vi)

(e) (iii) and (iv)
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Personally, Daniel was reserved and somewhat , preserving in his habits a strange mixture of
and monk.

COLUMN I

(i)austere

(if)treacherous

(iif)taut

COLUMN II

(iv)bourgeois

(v) eerie

(vi)perverse

In each of the given question two blanks are given and with respect to that two columns each containing three
words are provided. Choose the correct set of words from the given options that can correctly fit into those
blanks.

(a) (i) and (v)

(b) (ii) and (vi)

() (i) and (iv)

(d) (iii) and (v)

(e) (iii) and (iv)

The indications of will were obeyed, or translated by the worshippers as their own

or interest indicated.

COLUMN I

(i) judiciously

(if)implicitly

(iii) succinctly

COLUMN II

(iv) convenient

(v)caprice

(vi)accretion

In each of the given question two blanks are given and with respect to that two columns each containing three
words are provided. Choose the correct set of words from the given options that can correctly fit into those
blanks.

(a) (i) and (vi)

(b) (ii) and (v)

(c) (i) and (iv)

(d) (iii) and (v)

(e) (ii) and (iv)

When Alexander invaded the interior of the Eastern world, which had remained ,
he came as the champion of Hellenism.

COLUMN I

(i)hitherto

(ii)whereby

(iii)elsewhere

COLUMN II

(iv) fallible

(v) exercisable

(vi)inviolable

In each of the given question two blanks are given and with respect to that two columns each containing three
words are provided. Choose the correct set of words from the given options that can correctly fit into those
blanks.

(a) (i) and (vi)

(b) (ii) and (v)

(c) (i) and (iv)

(d) (iii) and (v)

(e) (ii) and (iv)
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How new generation consumers are different from traditional ones?

Read the given passage and answer the questions based on that

Marketing is all about connecting with the customer. And in today’s marketplace, customers are changing. Their
needs, demands, wants, attitudes, mindsets, behavior, habits, consumption are changing. Especially given the
rapid change not only in technological development and tools, but also their adoption into normal everyday life,
marketing is — or needs to — change along with the times. It has been seen that the traditional consumers are
more predictable a creature of habit. The new ones are more socially aware, and thus often more responsive to
socially responsible consumption of goods and services. Having more information at their fingertips, many
customers are much more judicious giving them more confidence — and also less inclined to blindly consume
spoon-fed information from brands and companies. This means they are the new for growth.
Millennials may seem like an overused term nowadays, but there is no denying the importance these customers
have on the way companies do business. Keeping this in mind, brands should be more conscious and wiser in
the way they interact with their clients and customers. Part of this is developing marketing that does not lose
touch with customers; marketing that the customers of today can relate to. Companies’ survival will thus be
contingent on better understanding this new crop of customers, as well as how the current environment — one
that is largely digital in nature — factors into how these customers think, behave and consume. And thus,
Marketing 4.0 was born.

But you cannot talk about Marketing 4.0 without tackling what came before. Marketing 1.0 was largely
productional based and the most basic, born out of the manufacturing boom in the 1950’s. But the crisis in the
70’s and 80’s created Marketing 2.0, which is also called relational marketing. Here, consumers started
becoming more smarter in their spending (given the economic hardship prevalent at that time), meaning
companies needed to find things customers could relate to in order to prompt a positive, beneficial response.
Marketing departments now classified customers through basic profiling, and companies were beginning to
understand the importance and impact of customer loyalty, engagement, and advocacy. The evolution of the old
approach gave birth to Marketing 3.0, where the objective was to meet both the rational and emotional needs
of customers. It’s also called the “appeal to emotion,” or “emotional marketing.” As opposed to the two previous
approaches where the market was seen as product driven (Marketing 1.0), mass market with smarter
customers (Marketing 2.0), Marketing 3.0 saw customers as people, instead of just segments.

(a) The current generation of consumers is less predictable in comparison to the traditional ones.

(b) The new consumers are more mindful and sensible than the later ones

(c) The new consumers are more informed and discerned comparative to their previous ones

(d) Only (b) and (c)

(e) All of these

How brands should interact with the new aged customers?

Read the given passage and answer the questions based on that

Marketing is all about connecting with the customer. And in today’s marketplace, customers are changing. Their
needs, demands, wants, attitudes, mindsets, behavior, habits, consumption are changing. Especially given the
rapid change not only in technological development and tools, but also their adoption into normal everyday life,
marketing is — or needs to — change along with the times. It has been seen that the traditional consumers are
more predictable a creature of habit. The new ones are more socially aware, and thus often more responsive to
socially responsible consumption of goods and services. Having more information at their fingertips, many
customers are much more judicious giving them more confidence — and also less inclined to blindly consume
spoon-fed information from brands and companies. This means they are the new for growth.
Millennials may seem like an overused term nowadays, but there is no denying the importance these customers
have on the way companies do business. Keeping this in mind, brands should be more conscious and wiser in
the way they interact with their clients and customers. Part of this is developing marketing that does not lose
touch with customers; marketing that the customers of today can relate to. Companies’ survival will thus be
contingent on better understanding this new crop of customers, as well as how the current environment — one
that is largely digital in nature — factors into how these customers think, behave and consume. And thus,
Marketing 4.0 was born.
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But you cannot talk about Marketing 4.0 without tackling what came before. Marketing 1.0 was largely
productional based and the most basic, born out of the manufacturing boom in the 1950’s. But the crisis in the
70’s and 80’s created Marketing 2.0, which is also called relational marketing. Here, consumers started
becoming more smarter in their spending (given the economic hardship prevalent at that time), meaning
companies needed to find things customers could relate to in order to prompt a positive, beneficial response.
Marketing departments now classified customers through basic profiling, and companies were beginning to
understand the importance and impact of customer loyalty, engagement, and advocacy. The evolution of the old
approach gave birth to Marketing 3.0, where the objective was to meet both the rational and emotional needs
of customers. It’s also called the “appeal to emotion,” or “emotional marketing.” As opposed to the two previous
approaches where the market was seen as product driven (Marketing 1.0), mass market with smarter
customers (Marketing 2.0), Marketing 3.0 saw customers as people, instead of just segments.

(a) Brands should position their marketing strategies according to new-age customers’ evolved needs

(b) Brands should recognize the consumer behavior and their digital presence

(c) Brands should be decisive and aware of their interaction and behavior with their consumers.

(d) Only (a) and (c)

(e) All of these

Which of the following options is FALSE with respect to the data given in the passage?

Read the given passage and answer the questions based on that

Marketing is all about connecting with the customer. And in today’s marketplace, customers are changing. Their
needs, demands, wants, attitudes, mindsets, behavior, habits, consumption are changing. Especially given the
rapid change not only in technological development and tools, but also their adoption into normal everyday life,
marketing is — or needs to — change along with the times. It has been seen that the traditional consumers are
more predictable a creature of habit. The new ones are more socially aware, and thus often more responsive to
socially responsible consumption of goods and services. Having more information at their fingertips, many
customers are much more judicious giving them more confidence — and also less inclined to blindly consume
spoon-fed information from brands and companies. This means they are the new for growth.
Millennials may seem like an overused term nowadays, but there is no denying the importance these customers
have on the way companies do business. Keeping this in mind, brands should be more conscious and wiser in
the way they interact with their clients and customers. Part of this is developing marketing that does not lose
touch with customers; marketing that the customers of today can relate to. Companies’ survival will thus be
contingent on better understanding this new crop of customers, as well as how the current environment — one
that is largely digital in nature — factors into how these customers think, behave and consume. And thus,
Marketing 4.0 was born.

But you cannot talk about Marketing 4.0 without tackling what came before. Marketing 1.0 was largely
productional based and the most basic, born out of the manufacturing boom in the 1950’s. But the crisis in the
70’s and 80’s created Marketing 2.0, which is also called relational marketing. Here, consumers started
becoming more smarter in their spending (given the economic hardship prevalent at that time), meaning
companies needed to find things customers could relate to in order to prompt a positive, beneficial response.
Marketing departments now classified customers through basic profiling, and companies were beginning to
understand the importance and impact of customer loyalty, engagement, and advocacy. The evolution of the old
approach gave birth to Marketing 3.0, where the objective was to meet both the rational and emotional needs
of customers. It’s also called the “appeal to emotion,” or “emotional marketing.” As opposed to the two previous
approaches where the market was seen as product driven (Marketing 1.0), mass market with smarter
customers (Marketing 2.0), Marketing 3.0 saw customers as people, instead of just segments.

(a) Many consumers now demonstrate marked differences in their shopping style from the traditional customer.

(b) Marketing 1.0 was based and revolved around the concept of product and production

(c) Marketing 1.0 was born before the onset of 1950 manufacturing revolution.

(d) Marketing 2.0 was the service that capitalized through understanding the behavior and nature of users to which the
products were selling to

(e) None of these
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What hardships marketing 2.0 had brought to the brands?

Read the given passage and answer the questions based on that

Marketing is all about connecting with the customer. And in today’s marketplace, customers are changing. Their
needs, demands, wants, attitudes, mindsets, behavior, habits, consumption are changing. Especially given the
rapid change not only in technological development and tools, but also their adoption into normal everyday life,
marketing is — or needs to — change along with the times. It has been seen that the traditional consumers are
more predictable a creature of habit. The new ones are more socially aware, and thus often more responsive to
socially responsible consumption of goods and services. Having more information at their fingertips, many
customers are much more judicious giving them more confidence — and also less inclined to blindly consume
spoon-fed information from brands and companies. This means they are the new for growth.
Millennials may seem like an overused term nowadays, but there is no denying the importance these customers
have on the way companies do business. Keeping this in mind, brands should be more conscious and wiser in
the way they interact with their clients and customers. Part of this is developing marketing that does not lose
touch with customers; marketing that the customers of today can relate to. Companies’ survival will thus be
contingent on better understanding this new crop of customers, as well as how the current environment — one
that is largely digital in nature — factors into how these customers think, behave and consume. And thus,
Marketing 4.0 was born.

But you cannot talk about Marketing 4.0 without tackling what came before. Marketing 1.0 was largely
productional based and the most basic, born out of the manufacturing boom in the 1950’s. But the crisis in the
70’s and 80’s created Marketing 2.0, which is also called relational marketing. Here, consumers started
becoming more smarter in their spending (given the economic hardship prevalent at that time), meaning
companies needed to find things customers could relate to in order to prompt a positive, beneficial response.
Marketing departments now classified customers through basic profiling, and companies were beginning to
understand the importance and impact of customer loyalty, engagement, and advocacy. The evolution of the old
approach gave birth to Marketing 3.0, where the objective was to meet both the rational and emotional needs
of customers. It’s also called the “appeal to emotion,” or “emotional marketing.” As opposed to the two previous
approaches where the market was seen as product driven (Marketing 1.0), mass market with smarter
customers (Marketing 2.0), Marketing 3.0 saw customers as people, instead of just segments.

(a) Companies were given challenges in terms of a more aware and discerned market base.

(b) In order to sustain, companies were forced to synchronize their products according to the market requirement

(c) The nationalization of various private entities had created a cloud of uncertainty for the small companies.

(d) only (a) and (b)

(e) All of these

Which of the following words will fit into the blank given in the passage?

Read the given passage and answer the questions based on that

Marketing is all about connecting with the customer. And in today’s marketplace, customers are changing. Their
needs, demands, wants, attitudes, mindsets, behavior, habits, consumption are changing. Especially given the
rapid change not only in technological development and tools, but also their adoption into normal everyday life,
marketing is — or needs to — change along with the times. It has been seen that the traditional consumers are
more predictable a creature of habit. The new ones are more socially aware, and thus often more responsive to
socially responsible consumption of goods and services. Having more information at their fingertips, many
customers are much more judicious giving them more confidence — and also less inclined to blindly consume
spoon-fed information from brands and companies. This means they are the new for growth.
Millennials may seem like an overused term nowadays, but there is no denying the importance these customers
have on the way companies do business. Keeping this in mind, brands should be more conscious and wiser in
the way they interact with their clients and customers. Part of this is developing marketing that does not lose
touch with customers; marketing that the customers of today can relate to. Companies’ survival will thus be
contingent on better understanding this new crop of customers, as well as how the current environment — one
that is largely digital in nature — factors into how these customers think, behave and consume. And thus,
Marketing 4.0 was born.
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But you cannot talk about Marketing 4.0 without tackling what came before. Marketing 1.0 was largely
productional based and the most basic, born out of the manufacturing boom in the 1950’s. But the crisis in the
70’s and 80’s created Marketing 2.0, which is also called relational marketing. Here, consumers started
becoming more smarter in their spending (given the economic hardship prevalent at that time), meaning
companies needed to find things customers could relate to in order to prompt a positive, beneficial response.
Marketing departments now classified customers through basic profiling, and companies were beginning to
understand the importance and impact of customer loyalty, engagement, and advocacy. The evolution of the old
approach gave birth to Marketing 3.0, where the objective was to meet both the rational and emotional needs
of customers. It’s also called the “appeal to emotion,” or “emotional marketing.” As opposed to the two previous
approaches where the market was seen as product driven (Marketing 1.0), mass market with smarter
customers (Marketing 2.0), Marketing 3.0 saw customers as people, instead of just segments.

(a) stumper

(b) yielder

(c) grinder

(d) drivers

(e) collectors

Why had marketing 2.0 seen a transition in customer behavior?

Read the given passage and answer the questions based on that

Marketing is all about connecting with the customer. And in today’s marketplace, customers are changing. Their
needs, demands, wants, attitudes, mindsets, behavior, habits, consumption are changing. Especially given the
rapid change not only in technological development and tools, but also their adoption into normal everyday life,
marketing is — or needs to — change along with the times. It has been seen that the traditional consumers are
more predictable a creature of habit. The new ones are more socially aware, and thus often more responsive to
socially responsible consumption of goods and services. Having more information at their fingertips, many
customers are much more judicious giving them more confidence — and also less inclined to blindly consume
spoon-fed information from brands and companies. This means they are the new for growth.
Millennials may seem like an overused term nowadays, but there is no denying the importance these customers
have on the way companies do business. Keeping this in mind, brands should be more conscious and wiser in
the way they interact with their clients and customers. Part of this is developing marketing that does not lose
touch with customers; marketing that the customers of today can relate to. Companies’ survival will thus be
contingent on better understanding this new crop of customers, as well as how the current environment — one
that is largely digital in nature — factors into how these customers think, behave and consume. And thus,
Marketing 4.0 was born.

But you cannot talk about Marketing 4.0 without tackling what came before. Marketing 1.0 was largely
productional based and the most basic, born out of the manufacturing boom in the 1950’s. But the crisis in the
70’s and 80’s created Marketing 2.0, which is also called relational marketing. Here, consumers started
becoming more smarter in their spending (given the economic hardship prevalent at that time), meaning
companies needed to find things customers could relate to in order to prompt a positive, beneficial response.
Marketing departments now classified customers through basic profiling, and companies were beginning to
understand the importance and impact of customer loyalty, engagement, and advocacy. The evolution of the old
approach gave birth to Marketing 3.0, where the objective was to meet both the rational and emotional needs
of customers. It’s also called the “appeal to emotion,” or “emotional marketing.” As opposed to the two previous
approaches where the market was seen as product driven (Marketing 1.0), mass market with smarter
customers (Marketing 2.0), Marketing 3.0 saw customers as people, instead of just segments.

(a) In 90’s Indian market started flooding with indigenous goods which had also attracted attention of the local
consumers

(b) Adverse economy of that time had sparked a sense of monitorial awareness among people

(c) Newly introduced concept of globalization had triggered curiosity among people to try different things.

(d) The era of internet has shortened the world thus letting consumers to have many alternate options.

(e) None of these
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What was/were the characteristic(s) of Marketing 3.0?

(A) This focuses on the customer as a human being in its entirety

(B) This marketing strategy had imbibed emotion driven approach into the other preexisting characteristics of
previous marketing strategies.

(C) This strategy customized products for every segments thus make a ground level change to the previous
marketing strategies.

Read the given passage and answer the questions based on that

Marketing is all about connecting with the customer. And in today’s marketplace, customers are changing. Their
needs, demands, wants, attitudes, mindsets, behavior, habits, consumption are changing. Especially given the
rapid change not only in technological development and tools, but also their adoption into normal everyday life,
marketing is — or needs to — change along with the times. It has been seen that the traditional consumers are
more predictable a creature of habit. The new ones are more socially aware, and thus often more responsive to
socially responsible consumption of goods and services. Having more information at their fingertips, many
customers are much more judicious giving them more confidence — and also less inclined to blindly consume
spoon-fed information from brands and companies. This means they are the new for growth.
Millennials may seem like an overused term nowadays, but there is no denying the importance these customers
have on the way companies do business. Keeping this in mind, brands should be more conscious and wiser in
the way they interact with their clients and customers. Part of this is developing marketing that does not lose
touch with customers; marketing that the customers of today can relate to. Companies’ survival will thus be
contingent on better understanding this new crop of customers, as well as how the current environment — one
that is largely digital in nature — factors into how these customers think, behave and consume. And thus,
Marketing 4.0 was born.

But you cannot talk about Marketing 4.0 without tackling what came before. Marketing 1.0 was largely
productional based and the most basic, born out of the manufacturing boom in the 1950’s. But the crisis in the
70’s and 80’s created Marketing 2.0, which is also called relational marketing. Here, consumers started
becoming more smarter in their spending (given the economic hardship prevalent at that time), meaning
companies needed to find things customers could relate to in order to prompt a positive, beneficial response.
Marketing departments now classified customers through basic profiling, and companies were beginning to
understand the importance and impact of customer loyalty, engagement, and advocacy. The evolution of the old
approach gave birth to Marketing 3.0, where the objective was to meet both the rational and emotional needs
of customers. It’s also called the “appeal to emotion,” or “emotional marketing.” As opposed to the two previous
approaches where the market was seen as product driven (Marketing 1.0), mass market with smarter
customers (Marketing 2.0), Marketing 3.0 saw customers as people, instead of just segments.

(a) Only (A)

(b) Only (B)

(c) Only (C)

(d) Only (A) and (B)

(e) Only (B) and (C)

Which of the following is the synonym of ‘rational’ as is highlighted in the passage? Read the given passage and
answer the questions based on that

Marketing is all about connecting with the customer. And in today’s marketplace, customers are changing. Their
needs, demands, wants, attitudes, mindsets, behavior, habits, consumption are changing. Especially given the
rapid change not only in technological development and tools, but also their adoption into normal everyday life,
marketing is — or needs to — change along with the times. It has been seen that the traditional consumers are
more predictable a creature of habit. The new ones are more socially aware, and thus often more responsive to
socially responsible consumption of goods and services. Having more information at their fingertips, many
customers are much more judicious giving them more confidence — and also less inclined to blindly consume
spoon-fed information from brands and companies. This means they are the new for growth.
Millennials may seem like an overused term nowadays, but there is no denying the importance these customers
have on the way companies do business. Keeping this in mind, brands should be more conscious and wiser in
the way they interact with their clients and customers. Part of this is developing marketing that does not lose
touch with customers; marketing that the customers of today can relate to. Companies’ survival will thus be
contingent on better understanding this new crop of customers, as well as how the current environment — one
that is largely digital in nature — factors into how these customers think, behave and consume. And thus,
Marketing 4.0 was born.
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But you cannot talk about Marketing 4.0 without tackling what came before. Marketing 1.0 was largely
productional based and the most basic, born out of the manufacturing boom in the 1950’s. But the crisis in the
70’s and 80’s created Marketing 2.0, which is also called relational marketing. Here, consumers started
becoming more smarter in their spending (given the economic hardship prevalent at that time), meaning
companies needed to find things customers could relate to in order to prompt a positive, beneficial response.
Marketing departments now classified customers through basic profiling, and companies were beginning to
understand the importance and impact of customer loyalty, engagement, and advocacy. The evolution of the old
approach gave birth to Marketing 3.0, where the objective was to meet both the rational and emotional needs
of customers. It’s also called the “appeal to emotion,” or “emotional marketing.” As opposed to the two previous
approaches where the market was seen as product driven (Marketing 1.0), mass market with smarter
customers (Marketing 2.0), Marketing 3.0 saw customers as people, instead of just segments.

(a) analytical

(b) lethargically

(c) cynical

(d) abysmal

(e) None of these

Cooperative banking in India was initially (A)started as a movement to credit (B)issues of rural cooperative
(C)and the Cooperative Societies Act, 1904 gave a shape to the handle (D)movement.

In each question a blank and five highlighted words are given, which thereby are needed to be rearranged.
Choose the correct order of rearrangement and the correct word that will fit into the blank by satisfying the
intended meaning.

(a) CDAB, repressive

(b) ADBC, defined

(c) ACDB, fugitive

(d) BDCA, gradual

(e) Norearrangement needed, legitimize

Even when a telecommuting employee is to provides (A) to fixed work hours, the arrangement
still significant (B)a/an socializing (C)savings in time spent dressing for work, commuting, and adhere (D)with
other employees.

In each question a blank and five highlighted words are given, which thereby are needed to be rearranged.
Choose the correct order of rearrangement and the correct word that will fit into the blank by satisfying the
intended meaning.

(a) DBCA, exercised

(b) ACDB, adapted

(c) BCDA, forced

(d) DABC, expected

(e) Norearrangement needed, flourished

Some fashion stickler (A)still white in winter, so if you're not a/an traditionalists (B)for style
rules, instead (C)winter white, cream or ivory tops consider (D).

In each question a blank and five highlighted words are given, which thereby are needed to be rearranged.
Choose the correct order of rearrangement and the correct word that will fit into the blank by satisfying the
intended meaning.

(a) BADC, eschew

(b) No rearrangement needed, glued

(c) ACBD, provoked

(d) CDBA, embraced

(e) BCDA, shunned

After hundred and fifty years of foreign war and civil , at ardently (A)when order and unity
were aspirations (B)desired, an absolute monarchy had appeared the only power period (C)of realizing
such capable (D).
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In each question a blank and five highlighted words are given, which thereby are needed to be rearranged.
Choose the correct order of rearrangement and the correct word that will fit into the blank by satisfying the
intended meaning.

(a) Norearrangement needed, conclusion

(b) BDCA, fragility

(c) ABDC, revolution

(d) ACBD, discern

(e) CADB, discord

Colors bounced around in her head. They mixed and threaded themselves together. Even colors that had no

business being together. They were all one, yet distinctly separate at the same time. Her mind was forming
vision on her head.

In each question a paragraph is given ad based on that paragraph a question is asked. Choose the correct answer

from the given options that best describes the passage.

(a) delusional

(b) transfusion

(c) kaleidoscopic

(d) emmetropic

(e) astigmatic

The wave crashed and hit the sandcastle head-on. The sandcastle began to melt under the waves force and as
the wave receded, half the sandcastle was gone. The next wave hit, not quite as strong, but still managed to cover
the remains of the sandcastle and take more of it away. The third wave, a big one, crashed over the sandcastle
completely covering and engulfing it. When it receded, there was no trace the sandcastle ever existed and hours
of hard work disappeared forever. The above-mentioned event symbolizes the nature
of things.

In each question a paragraph is given ad based on that paragraph a question is asked. Choose the correct answer
from the given options that best describes the passage.

(a) illusive

(b) ephemeral

(c) obtrusive

(d) bizarre

(e) boundless

She nervously peered over the edge. She understood in her mind that the view was supposed to be beautiful,
but all she felt was fear. There had always been something about heights that disturbed her, and now she could
feel the full force of this unease. She reluctantly crept a little closer with the encouragement of her friends as
the fear continued to build. The girl seemed to have
In each question a paragraph is given ad based on that paragraph a questlon is asked. Choose the correct answer
from the given options that best describes the passage.

(a) microphobia

(b) entomophobia

(c) androphobia

(d) technophobia

(e) acrophobia

The headphones were on. They had been utilized on purpose. She could hear her mom yelling in the
background, but couldn't make out exactly what the yelling was about. That was exactly why she had put them
on. She knew her mom would enter her room at any minute, and she could pretend that she hadn't heard any of
the previous yelling. The girl decided to on her mother’s order.

In each question a paragraph is given ad based on that paragraph a question is asked. Choose the correct answer
from the given options that best describes the passage.

(a) Play dumb

(b) see eye to eye

(c) cutcorners

(d) bite the bullet

(e) callitaday
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In the given passage, a word is omitted and replaced by a blank and (I) written before it. Choose the word from
the given options that can logically and grammatically fit into the blank (I) and also the two sentences that are
given in this question.

(A) The dark sky stretched far , no sign of morning yet visible

(B) The system was powered by transmission of 3500 volts dc with power taken from the
public electric service.

Read the given passage and answer the questions based on that

Online has become the “New Normal” in the world hard hit by the Covid pandemic where every part of the life
including work, education, and play has been impacted in some manner. In this new normal, online work and
education have not only saved many jobs but also helped in continuous study progress of millions across the
world.

Online learning has proved to be a paradigm-shifting revolution in the field of education. It has not only
improved the education(A)/ and learning process during the Covid-19 period, (B)/yet has also helped in
introduction of numerous(C)/ fresh concepts and inventions in the field (D). It has significantly improved the
standard of education and has also helped in skills development in rural and isolated regions. Additionally, it
has guaranteed that getting quality education is affordable, (II) and easier to access. But now
in the post-Covid era, many are wondering what to pick -- online or offline studies -- or balance the both.

The blended learning can overcome one of the biggest obstacles in the India's inaccessible education system.
India’s higher education system is the third-largest after China and the US, but access to higher education,
especially equitable higher education, remains difficult for reasons ranging from unaffordability to lack of
opportunity. The blended learning can provide quick solution to this problem. In terms of benefits, students not
only saves course fees, but also on numerous other benefits like physical relocation and
other (I)
(a) overhaul
(b) overhead
(c) impediment
(d) accede

(e) undercut

In the given passage a sentence is given in bold which is divided into four parts. Choose the segment that has
the error, if any.

Read the given passage and answer the questions based on that

Online has become the “New Normal” in the world hard hit by the Covid pandemic where every part of the life
including work, education, and play has been impacted in some manner. In this new normal, online work and
education have not only saved many jobs but also helped in continuous study progress of millions across the
world.

Online learning has proved to be a paradigm-shifting revolution in the field of education. It has not only
improved the education(A)/ and learning process during the Covid-19 period, (B)/yet has also helped in
introduction of numerous(C)/ fresh concepts and inventions in the field (D). It has significantly improved the
standard of education and has also helped in skills development in rural and isolated regions. Additionally, it
has guaranteed that getting quality education is affordable, (I1) and easier to access. But now
in the post-Covid era, many are wondering what to pick -- online or offline studies -- or balance the both.

The blended learning can overcome one of the biggest obstacles in the India's inaccessible education system.
India’s higher education system is the third-largest after China and the US, but access to higher education,
especially equitable higher education, remains difficult for reasons ranging from unaffordability to lack of
opportunity. The blended learning can provide quick solution to this problem. In terms of benefits, students not
only saves course fees, but also on numerous other benefits like physical relocation and
other (I)
(@) A
(b) B

(c) C

(d D

(e) No Error
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Which of the following words can fit into the blank numbered (II) given in the passage?

Read the given passage and answer the questions based on that

Online has become the “New Normal” in the world hard hit by the Covid pandemic where every part of the life
including work, education, and play has been impacted in some manner. In this new normal, online work and
education have not only saved many jobs but also helped in continuous study progress of millions across the
world.

Online learning has proved to be a paradigm-shifting revolution in the field of education. It has not only
improved the education(A)/ and learning process during the Covid-19 period, (B)/yet has also helped in
introduction of numerous(C)/ fresh concepts and inventions in the field (D). It has significantly improved the
standard of education and has also helped in skills development in rural and isolated regions. Additionally, it
has guaranteed that getting quality education is affordable, (II) and easier to access. But now
in the post-Covid era, many are wondering what to pick -- online or offline studies -- or balance the both.

The blended learning can overcome one of the biggest obstacles in the India's inaccessible education system.
India’s higher education system is the third-largest after China and the US, but access to higher education,
especially equitable higher education, remains difficult for reasons ranging from unaffordability to lack of
opportunity. The blended learning can provide quick solution to this problem. In terms of benefits, students not
only saves course fees, but also on numerous other benefits like physical relocation and
other (I)
(a) rational

(b) reliable

(c) convenience
(d) prudence
(e) analytical

How did online learning change the dynamic of education system in the covid hit world?

Read the given passage and answer the questions based on that

Online has become the “New Normal” in the world hard hit by the Covid pandemic where every part of the life
including work, education, and play has been impacted in some manner. In this new normal, online work and
education have not only saved many jobs but also helped in continuous study progress of millions across the
world.

Online learning has proved to be a paradigm-shifting revolution in the field of education. It has not only
improved the education(A)/ and learning process during the Covid-19 period, (B)/yet has also helped in
introduction of numerous(C)/ fresh concepts and inventions in the field (D). It has significantly improved the
standard of education and has also helped in skills development in rural and isolated regions. Additionally, it
has guaranteed that getting quality education is affordable, (II) and easier to access. But now
in the post-Covid era, many are wondering what to pick -- online or offline studies -- or balance the both.

The blended learning can overcome one of the biggest obstacles in the India's inaccessible education system.
India’s higher education system is the third-largest after China and the US, but access to higher education,
especially equitable higher education, remains difficult for reasons ranging from unaffordability to lack of
opportunity. The blended learning can provide quick solution to this problem. In terms of benefits, students not
only saves course fees, but also on numerous other benefits like physical relocation and
other (I) .

(a) Ithad penetrated even to the furthest and most obscure region of the country

(b) Ithad imparted quality education in an affordable rate

(c) Many debutant concepts and learnings are being introduced through online education mode.

(d) Only (a) and (b)

(e) All of these

Which of the following will be the antonym of ‘equitable’ as is highlighted in the passage?

Read the given passage and answer the questions based on that

Online has become the “New Normal” in the world hard hit by the Covid pandemic where every part of the life
including work, education, and play has been impacted in some manner. In this new normal, online work and
education have not only saved many jobs but also helped in continuous study progress of millions across the
world.
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Online learning has proved to be a paradigm-shifting revolution in the field of education. It has not only
improved the education(A)/ and learning process during the Covid-19 period, (B)/yet has also helped in
introduction of numerous(C)/ fresh concepts and inventions in the field (D). It has significantly improved the
standard of education and has also helped in skills development in rural and isolated regions. Additionally, it
has guaranteed that getting quality education is affordable, (II) and easier to access. But now
in the post-Covid era, many are wondering what to pick -- online or offline studies -- or balance the both.

The blended learning can overcome one of the biggest obstacles in the India's inaccessible education system.
India’s higher education system is the third-largest after China and the US, but access to higher education,
especially equitable higher education, remains difficult for reasons ranging from unaffordability to lack of
opportunity. The blended learning can provide quick solution to this problem. In terms of benefits, students not
only saves course fees, but also on numerous other benefits like physical relocation and
other (I)
(a) discriminatory
(b) judicious

(c) jubilant

(d) sporadic

(e) None of these

Why mathematics is considered as a language by some experts?

Read the given passage and answer the questions based on that

What it means to "explain” something in science often comes down to the application of mathematics. Some
thinkers hold that mathematics is a kind of language--a systematic contrivance of signs, the criteria for the
authority of which are internal coherence, elegance, and depth. The application of such a highly artificial system
to the physical world, they claim, results in the creation of a kind of statement about the world. Accordingly,
what matters in the sciences is finding a mathematical concept that attempts, as other language does, to
describe the functioning of some aspect of the world.

At the center of the issue of scientific knowledge can thus be found questions about the relationship between
language and what it refers to. A discussion about the role played by language in the pursuit of knowledge has
been going on among linguists for several decades. The debate is on whether language corresponds in some
essential way to objects and behaviors, making knowledge a solid and reliable commodity; or, on the other
hand, whether the relationship between language and things is purely a matter of agreed-upon conventions,
making knowledge tenuous, relative, and inexact.

Lately the latter theory has been gaining wider acceptance. According to linguists who support this theory, the
way language is used varies depending upon changes in accepted practices and theories among those who work
in particular discipline. These linguists argue that, in the pursuit of knowledge, a statement is true only when
there are no promising alternatives that might lead one to question it. Certainly, this characterization would
seem to be applicable to the sciences. In science, a mathematical statement may be taken to account for every
aspect of a phenomenon it is applied to, but some would argue, there is nothing inherent in mathematical
language. Under this view, acceptance of a mathematical statement by the scientific community--by virtue of
the statement's predictive power or methodological efficiency--transforms what is basically an analogy or
metaphor into an explanation of the physical process in question, to be held as true until another,
more compelling analogy takes its place.

(a) Similar to a language, mathematics uses syntax and sign within a discipline

(b) Mathematics can accurately describe real-world problems and abstract concepts.

(c) Mathematics is widely used subject, universal to everyone.

(d) Only (a) and (b)

(e) All of these

What is the reason of contention among the linguists?

Read the given passage and answer the questions based on that

What it means to "explain” something in science often comes down to the application of mathematics. Some
thinkers hold that mathematics is a kind of language--a systematic contrivance of signs, the criteria for the
authority of which are internal coherence, elegance, and depth. The application of such a highly artificial system
to the physical world, they claim, results in the creation of a kind of statement about the world. Accordingly,
what matters in the sciences is finding a mathematical concept that attempts, as other language does, to
describe the functioning of some aspect of the world.
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At the center of the issue of scientific knowledge can thus be found questions about the relationship between
language and what it refers to. A discussion about the role played by language in the pursuit of knowledge has
been going on among linguists for several decades. The debate is on whether language corresponds in some
essential way to objects and behaviors, making knowledge a solid and reliable commodity; or, on the other
hand, whether the relationship between language and things is purely a matter of agreed-upon conventions,
making knowledge tenuous, relative, and inexact.

Lately the latter theory has been gaining wider acceptance. According to linguists who support this theory, the
way language is used varies depending upon changes in accepted practices and theories among those who work
in particular discipline. These linguists argue that, in the pursuit of knowledge, a statement is true only when
there are no promising alternatives that might lead one to question it. Certainly, this characterization would
seem to be applicable to the sciences. In science, a mathematical statement may be taken to account for every
aspect of a phenomenon it is applied to, but some would argue, there is nothing inherent in mathematical
language. Under this view, acceptance of a mathematical statement by the scientific community--by virtue of
the statement's predictive power or methodological efficiency--transforms what is basically an analogy or
metaphor into an explanation of the physical process in question, to be held as true until another,
more compelling analogy takes its place.

(a) The debate is centered around language’s reachability in providing a reliable communication over being just an
agreed-upon convention.

(b) The discussion is over whether language is an effective medium of connecting all section of society irrespective
financial status.

(c) The debate is on giving mathematics the universal language status.

(d) The discussion is on creating a single language effective in all countries.

(e) None of these

Which of the following can be best inferred from the third paragraph of the given passage?

Read the given passage and answer the questions based on that

What it means to "explain” something in science often comes down to the application of mathematics. Some
thinkers hold that mathematics is a kind of language--a systematic contrivance of signs, the criteria for the
authority of which are internal coherence, elegance, and depth. The application of such a highly artificial system
to the physical world, they claim, results in the creation of a kind of statement about the world. Accordingly,
what matters in the sciences is finding a mathematical concept that attempts, as other language does, to
describe the functioning of some aspect of the world.

At the center of the issue of scientific knowledge can thus be found questions about the relationship between
language and what it refers to. A discussion about the role played by language in the pursuit of knowledge has
been going on among linguists for several decades. The debate is on whether language corresponds in some
essential way to objects and behaviors, making knowledge a solid and reliable commodity; or, on the other
hand, whether the relationship between language and things is purely a matter of agreed-upon conventions,
making knowledge tenuous, relative, and inexact.

Lately the latter theory has been gaining wider acceptance. According to linguists who support this theory, the
way language is used varies depending upon changes in accepted practices and theories among those who work
in particular discipline. These linguists argue that, in the pursuit of knowledge, a statement is true only when
there are no promising alternatives that might lead one to question it. Certainly, this characterization would
seem to be applicable to the sciences. In science, a mathematical statement may be taken to account for every
aspect of a phenomenon it is applied to, but some would argue, there is nothing inherent in mathematical
language. Under this view, acceptance of a mathematical statement by the scientific community--by virtue of
the statement's predictive power or methodological efficiency--transforms what is basically an analogy or
metaphor into an explanation of the physical process in question, to be held as true until another,
more compelling analogy takes its place.

(a) Mathematics isn’t so much a precise statement, as an imprecise metaphor or analogy that will work until a better
one comes along.

(b) Some linguists argue that the intrinsic nature of mathematics does not corresponds the conclusive idea of language.
(c) Mathematics lacks the syntax and logic that a general language hold.

(d) only (a) and (b)

(e) All of these
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Which of the following is the main idea of the passage?

Read the given passage and answer the questions based on that

What it means to "explain” something in science often comes down to the application of mathematics. Some
thinkers hold that mathematics is a kind of language--a systematic contrivance of signs, the criteria for the
authority of which are internal coherence, elegance, and depth. The application of such a highly artificial system
to the physical world, they claim, results in the creation of a kind of statement about the world. Accordingly,
what matters in the sciences is finding a mathematical concept that attempts, as other language does, to
describe the functioning of some aspect of the world.

At the center of the issue of scientific knowledge can thus be found questions about the relationship between
language and what it refers to. A discussion about the role played by language in the pursuit of knowledge has
been going on among linguists for several decades. The debate is on whether language corresponds in some
essential way to objects and behaviors, making knowledge a solid and reliable commodity; or, on the other
hand, whether the relationship between language and things is purely a matter of agreed-upon conventions,
making knowledge tenuous, relative, and inexact.

Lately the latter theory has been gaining wider acceptance. According to linguists who support this theory, the
way language is used varies depending upon changes in accepted practices and theories among those who work
in particular discipline. These linguists argue that, in the pursuit of knowledge, a statement is true only when
there are no promising alternatives that might lead one to question it. Certainly, this characterization would
seem to be applicable to the sciences. In science, a mathematical statement may be taken to account for every
aspect of a phenomenon it is applied to, but some would argue, there is nothing inherent in mathematical
language. Under this view, acceptance of a mathematical statement by the scientific community--by virtue of
the statement's predictive power or methodological efficiency--transforms what is basically an analogy or
metaphor into an explanation of the physical process in question, to be held as true until another,
more compelling analogy takes its place.

(a) Claiming mathematics a language is an obtrusive idea.

(b) The fundamental of mathematics is in complete in line with the concept of language

(c) Though being argued, perceiving mathematics as a language cannot be ruled out.

(d) Only (a) and (b)

(e) Only (b) and (c)

Which of the following can clearly justifies the tone of the passage?

Read the given passage and answer the questions based on that

What it means to "explain” something in science often comes down to the application of mathematics. Some
thinkers hold that mathematics is a kind of language--a systematic contrivance of signs, the criteria for the
authority of which are internal coherence, elegance, and depth. The application of such a highly artificial system
to the physical world, they claim, results in the creation of a kind of statement about the world. Accordingly,
what matters in the sciences is finding a mathematical concept that attempts, as other language does, to
describe the functioning of some aspect of the world.

At the center of the issue of scientific knowledge can thus be found questions about the relationship between
language and what it refers to. A discussion about the role played by language in the pursuit of knowledge has
been going on among linguists for several decades. The debate is on whether language corresponds in some
essential way to objects and behaviors, making knowledge a solid and reliable commodity; or, on the other
hand, whether the relationship between language and things is purely a matter of agreed-upon conventions,
making knowledge tenuous, relative, and inexact.

Lately the latter theory has been gaining wider acceptance. According to linguists who support this theory, the
way language is used varies depending upon changes in accepted practices and theories among those who work
in particular discipline. These linguists argue that, in the pursuit of knowledge, a statement is true only when
there are no promising alternatives that might lead one to question it. Certainly, this characterization would
seem to be applicable to the sciences. In science, a mathematical statement may be taken to account for every
aspect of a phenomenon it is applied to, but some would argue, there is nothing inherent in mathematical
language. Under this view, acceptance of a mathematical statement by the scientific community--by virtue of
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the statement's predictive power or methodological efficiency--transforms what is basically an analogy or
metaphor into an explanation of the physical process in question, to be held as true until another,
more compelling analogy takes its place.

(a) inquisitive

(b) ecstatic

(c) encouraging

(d) contemplative

(e) cooperative

Which of the following is the synonym of ‘tenuous’ as highlighted in the passage?

Read the given passage and answer the questions based on that

What it means to "explain” something in science often comes down to the application of mathematics. Some
thinkers hold that mathematics is a kind of language--a systematic contrivance of signs, the criteria for the
authority of which are internal coherence, elegance, and depth. The application of such a highly artificial system
to the physical world, they claim, results in the creation of a kind of statement about the world. Accordingly,
what matters in the sciences is finding a mathematical concept that attempts, as other language does, to
describe the functioning of some aspect of the world.

At the center of the issue of scientific knowledge can thus be found questions about the relationship between
language and what it refers to. A discussion about the role played by language in the pursuit of knowledge has
been going on among linguists for several decades. The debate is on whether language corresponds in some
essential way to objects and behaviors, making knowledge a solid and reliable commodity; or, on the other
hand, whether the relationship between language and things is purely a matter of agreed-upon conventions,
making knowledge tenuous, relative, and inexact.

Lately the latter theory has been gaining wider acceptance. According to linguists who support this theory, the
way language is used varies depending upon changes in accepted practices and theories among those who work
in particular discipline. These linguists argue that, in the pursuit of knowledge, a statement is true only when
there are no promising alternatives that might lead one to question it. Certainly, this characterization would
seem to be applicable to the sciences. In science, a mathematical statement may be taken to account for every
aspect of a phenomenon it is applied to, but some would argue, there is nothing inherent in mathematical
language. Under this view, acceptance of a mathematical statement by the scientific community--by virtue of
the statement's predictive power or methodological efficiency--transforms what is basically an analogy or
metaphor into an explanation of the physical process in question, to be held as true until another,
more compelling analogy takes its place.

(a) insubstantial

(b) rigid

(c) foisting

(d) vitriolic

(e) None of these
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