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Journalism & Mass Communication

Paper 11

TARTRAT 3MUT SHEAR
gyAurent 11

Time Allowed : 120 Minutes]
Note : This Paper contains Hundred (100) multiple choice questions. Each question

[Maximum Marks : 200

carrying Two (2) marks. Attempt All questions.

U Sled. @d U Wi

AT ¢ A WU THU W (100) IgTErE U GO R, Uk RN |9 (2)

Which newspaper in UK was caught
in the controversy of hacking phones
of celebrities and politicians ?

(A) Telegraph
(B) Guardian
(C) The Sun
(D) News of the World

In the context of media studies,
what does the term “representation”
mean ?

(A) The process of creating media
content

(B) The portrayal of particular
groups, communities, or ideas in
media

(C) The distribution of media
products

(D) The economic structure of
media organisations in South-
Asian countries

Who among the following theorists
say that people play with media like
a toy ?

(A) James Carey

(B) William Stephenson
(C) George Gerbner

(D) Albert Bandura

FAIee foherndia TSRO 9 WS
eI T AR U VAR hIvTd Fadasl
EIHIEEIHE]]

Hlerdied |oed Bid 2

(A) ferums
(B) mfe=A
(C) < &1
(D) =& A® T doe

Hreaw A= gRema RSy w=ors
FE 2
(A) TreFEe e fAfdt

B) fafay 1, Fwea, it R
HeAH AREEA =0

(C) HregH 3T faawo

(D) =feror TS SIMdIA HIEIH

Ik HIEAHET aTR TERE BesvaTaRaEl
FHAAT, 3T WladeT etk hivre
foemEam et ?

(A) S I

(B) faeam VoA

(C) SifSt eI

(D) T Figq
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Robert Hutchins’ Commission report

gave rise to which among the
following theory ?

(A) Free Press Theory

(B) Soviet Media Theory

(C) Authoritarian Theory

(D) Social Responsibility Theory

Which among below is a famous
district newspaper of Satara in
Maharashtra ?

(A) Sanchar
(B) Sagar
(C) Aikya
(D) Gaonkari

Dr. Babasaheb Ambedkar published
Saint Tukaram Maharaj’s stanza
(Abhang) in which of his
newspaper’s masthead ?

(A) Mooknayak

(B) Bahishkrut Bharat
(C) Janata

(D) Samata

Ajit Balakrishnan built which
among the earliest Indian Web
Portals ?

(A) Indiaworld.com
(B) Homeindia.com
(C) Rediff.com

(D) Indiatimes.com

4.

JUN - 19225/T1—A
v (Hge=n Sed o ?
(A) 9K gausr=n fagr
(B) wifgue wremd fagm
(C) sfusrremEiaE fagr=i
(D) FHISh Iareraern fag
HRRISIAE Fian SR * fsiegrast ' wu[A
TEAUR UM TaTd UGS R ?
(A) HIR

(B) 9fR

(C) T=

(D) et

. SRS MASHT AT T I
FATHTAT IO (AREES) | TR
TERTS 3197 Yfag hell TR ?
(A) HHIIR

(B) dfgshd HRd

(C) S

(D) FHa

3T AAFIE A AR TR
FeUEAen! (HhdEIS) HITA Tod &
FA ?

(A) Indiaworld.com
(B) Homeindia.com

(C) Rediff.com

(D) Indiatimes.com
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10.

11.

Which among the following
newspaper was first ridiculed as the
‘Penny Press’ ?

(A) The Washington Post
(B) Wall Street Journal
(C) The New Yorker

(D) The New York Sun

Who was the founder of the news
agency— Hindustan Samachar’ ?

(A) Shivaram Shankar Apte
(B) Deendayal Upadhyaya
(C) Govind Vallabh Pant
(D) Chandrashekhar Azad

Who is the author of the book
‘Checkmate : How the BJP won &
lost Maharashtra’ ?

(A) Prakash Akolkar
(B) Rajdeep Sardesai
(C) Sudhir Suryavanshi
(D) Ravikiran Deshmukh

Which theorist among the following
suggested and considered the
‘empathy’ as a major component to
be in one’s personality in the process
of development communication ?

(A) Wilbur Schramm
(B) John Lent

(C) E.M. Rogers

(D) Danial Lerner

10.

11.
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RIS hI0TC Jaaaar=l Feyed ‘=t
39’ = fecdd! Ssfauame sefl ?

(A) T affFed dre
(B) 9 e A
(C) B = Afeht
(D) T gdrh |

‘fEgRa TR’ O JEede e

HI B ?

(A) frerm o 3TTqe

(B) Sgames SureA™

(C) Tifsg aeay ¥a

(D) TSIER AT

‘TFHT : TS < AU 99 IiE @R
TERTSE' A1 GHIhM oleeh v 3Ted ?
(A) YR TRl

(B) TSI WS

(C) gHR et

(D) fafertor <T@

foerra dxmoTre wfshaa, Teym A
TEINThca =T SAfeRaATardiel ‘ Trgeft’
(TB-3TIdl) 71 He@mdl ¥eeh 3TEdl. §
gfques v i< e TR ?

(A) faer o™
(B) S @=
(C) 3. USH
(D) A TR
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Q. Nos. 12-14 :

Read the following abridged version
of DG. Phalke and Melies Tradition
in Early Indian Cinema by Suresh
Chabria (1993) and answer the
following questions :

The staple genre and mainstay of
the Indian silent film Industry
(1913-1931) was the mythological
film which is particular to Indian
Cinema but has some affinities with
the biblical or religious epic film of
the west. Both these genres deal
with the great religious narratives
of their respective traditions.
However, while the biblical film, both
in Italy and Hollywood relied more
on the spectacular scale of the sets
& mass scenes. The Indian
mythological evolved into magic
oriented genre. The typical
mythological film direct a fashion
the religious narratives we call
‘mythology’ but the iconography and
other qualities makes mythologicals
full of events and imagery like gods
coiled, gods with multiple heads
holding formidable weapons and
tame storms and seas.

Thus, while the western biblical film
easily crosses over into the historical
genre, in the Indian mythological
film is ever present like an invisible
mentor, the great monstrative
genius of the early film form,
Georges Melies.

JUN - 19225/I1—A

9. o 12-14 :

gfeam famn’ = gt =ifsr=n (1993) Jr=n

TR el Iiess aed el
P | T ER T

IRANA  Jehuer=al SHamde (1913-
1931) fesraer=n ST Y e gRIforsh
FHER MG Afgenl. AR Favegs=
T T afyrsen Ufed oM. A, =r=det
e o wiyemreren efde e
o HEH AN ! Seaieh fgel!. § Sl
AWEYRR (TYeY) e WoRHETA
HTfHeR TRaH ST AN Seciel ST
AT, 3ol ol fohen efciieaer ffidt
ST SeeieR 3neTia fasuer=n R
W& AU (W) 30T Wi TET=n THee
AT HEGIAER Ufgall. AT
TRIfoTeR feser=n el W A S
o Higa gSEEid g HIehRuAThs
Tfget. FadrERoT Urifores fesver wemen
TousRsfedt el wifies THS[ o
gy =1l woF SrEdd 9.
e H1fHe—ATh ek WaH™ Weiehia
Wes, A edHdg TeMIe! 91 faaverd
3F HEIh HRUl IO IR <d
QAdl odld HelHNIRIHI ] W ‘ﬂﬁﬁﬁ,
Iges Feerqul A sweam femar. =0
TS YHIeR TEEdat STHRG  aRer
fosme wesuu Ufaerfas fesrder=a
YRR THITASE BIaTd. AT, R GRI0Teh
fasraera Sifste Heftsren FfaamgseryHTol
TETE 3HGRH Helhld R’l{'ﬂﬂlﬂl A4 U]l
Hl‘lrﬁ?fqvl%lHIUI Hdd didid HAHAAl

STTOTeTd.
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12.

13.

How did the Indian mythological
film differ from the western biblical

film in terms of presentation ?

(A) Indian mythological films

focused on historical accuracy

(B) Western biblical films relied

more on special effects

(C) Biblical

emphasized on natural story

western films

telling

(D) Indian mythological films
primarily used events and
imagery of gods

What features distinguished the
Indian Mythological from western

biblical in terms of visual effects ?

(A) Western biblicals relied on

inventive charm

(B) Indian mythologicals used mass

scenes & extras

(C) Indian mythologicals employed

a magic genre with iconography

(D) Western biblicals emphasized

direct narratives

12.

13.
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FREOSHOT=T Hedid YRdid dfores
EELCRIFEIR K PR ITGREE st
A Y A ?

(A) 9RdE arfores fesae Ufqerfas
EE2IEI R T

(B) 9IS SFee NeRa faage fagm
T IR (R ey ) Hewd
<

(C) e TYTRa 9= faAue
S fiferficn e Tl Yoo
ETGI]

(D) YRdE Urfores fesrae ggm et
9 oA YfqHIHIHT W= <

Y URomETe gRM YRdE URIfTe

Ferge gy sTgee 2nenia fesaeraen

Sfyrseyel w9 @@ ?

(A) TRETE dFdd SYig faFde
ArefT=rquf FedRTomer. W

(B) W drifores fersrer=n SHegeaier
WA

(C) wrdrm diufos faFue
I SESRISE SEYd Srefauar=
ERSEERCIN

(D) URETE dFed ARG fasde 9<
HYTER W dd
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14.

15.

16.

17.

What significant role does Georges

Melies play in the Indian

mythological film according to the

paragraph ?

(A) He directed several Indian
mythologicals

(B) He influenced the use of special
effects in Indian mythological

films

(C) He was a major actor in the

silent film industry
(D)

He introduced mass scenes in
Indian mythological films

Which of the following biases
impacted Post World War II
development projects ?

(A) Pro-rich, Pro-capitalist, Pro-

persuasion

(B) Pro-poor, Pro-freedom, Pro-

participation

(C) Pro-development, Pro-mass

media, Pro-poor

(D) Pro-literacy, Pro-innovation,

Pro-mass media

Which Brazilean educator wrote a
book ‘Pedagogy of the Oppressed’ ?

(A) Father Jose de Anchieta
(B) Paolo Freire

(C) Jairton Dupont

(D) Joaquim Maria Machado

Whom did British rulers describe as
‘Father of Indian Unrest’ ?

(A) Mahatma Gandhi
(B) Bal Gangadhar Tilak

(C) Dr. B. R. Ambedkar
(D) Mahatma dJyotiba Phule

14.

15.

16.

17.
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I IR TR GRIforeR fersreiaie
St E Hedls ar=n qiomy e fegar ?
(A) %ﬁmww ferestq

(B) wdra  fasueiasfia  faviw
RERIEUIRIE CIEL
R ICIECI

(C) HhYST=A hieaTdiel S Ueh AT
S S

(D) e gRIforh feieid wegeast

Jedlid A hall
et edl

T ARSI gl
W%WW IO qATIRE G
?

(A) afqe aifSor, Jieadvmer wsi,
TR TSIy

(B) T nfS{or, Tasa HSiior, 9YnT
(C) fawma %Fﬁ'lﬁ, HIH %IIGﬁ'lﬁ, T
(D) TI&RAT GTST0T, TGS HTSiro), Hreay

“TETIAT T § RS’ © EINI]
sfafee foreoram e ?
(A) B S T 3T=a

(B) W@l fiRR

(C) SRal egura

(D) e AR H=Te!

‘IR ST S @ SuEn feeiw
AT Bt ?

(A) eI el

(B) 9 TR feesh

(C) Sf. &3 SAeEH

(D) HRIH Sidten Hel
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18.

19.

20.

Which of the following was used in
the initial stages of use of television
for development communication to
reach out to the rural audiences ?

(A) Satellite stations
(B) OB Vans

(C) Community TV sets
(D) Radio clubs

Which of the following theory refers
to information and
transmitted from mass media to
mass audiences through mediation
of opinion leaders ?

influence

(A) Uses & gratification theory
(B) Two step flow theory

(C) Agenda setting theory

(D) Transmission theory

Mc Bride Commission was appointed
by UNESCO in 1977 to study world
communication problems with special
stress on internal implication of the
modern media. What was the title of
the report of the commission ?

(A) New World Communication

Order
Alternative Voices of the World
Many Voices, One World

(B)
©

(D) New Communication Future of

the World

19.

20.
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(D) wemu fagEa

dfyasw gamgara, fawisa: suyfas
TTEAHTos T BIoTan STawel: Foe=
FRH HIOARIA AR 1977 9l
THaRe AFEl T Shal. Al
TN TeaTalre Sfsieh h1d TId 2

(A) g dce HEThIE 3TEX

(B) 3Tcetdfeeg =|EaY 3% T dce

(C) T =EaY, 99 dce

(D) = FHHFRIH H=R 3 T ace




[=] 35 =]

21.

22.

23.

24.

Which FM Radio Channel hosts the
‘Rainbow Diaries’” LGBTQ Podcast ?

(A) Radio City
(B) Radio Mirchi
(C) Red FM

(D) Radio Mirchi Love

Considering the argument by E.M.
Rogers about Innovation, which of
the following options is not the stage
for the innovation process ?

(A) Digital inclusion
(B) Diffusion through social system

(C) Invention

(D) Time
Nora Cruz Quebral Clearly
accounted that development

communication was first articulated
on 10th Dec 1971 at the :

(A) University of Colombo

(B) University of Phillippines in Los
Baos

(C) National
Singapore

(D) Chiang Mai University

In TV news production what is the

primary purpose of a ‘lower third’

graphic ?

(A) To display the channel logo
continuously

(B) To provide additional
information or context about
the news being presented

To show the main headline
throughout the broadcast

It is used only for advertising
purpose

University  of

©

(D)

21.

22.

23.

24.
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JEAYh! HIUA § WIeEl AdEr hy

ECCIC RIS |

ARG digehied WERU &id 2

(A) Ereh fadt

(B) ¥Eten fa=t

(C) T THE

(D) EteA o=t o=

T, WS I SAEvH (Fa9ed) e

foramR e o1, qeietden! vl At

TegeTT 2o <3ifad el ?

(A) fesiea SRS (3T HHERM)

B) fewrsm g dive fa=m (Fmifsen
LT BN THN)

(C) oeyM (FerfHior)

(D) 2wRA (IB)

TR S FAAA A FHAT HATIR,

foerTg ImuAT=T Seheut 10 fedsr 1971

Ut ot fowmoft aftfert et 2

(A) wicsr foeamds

(B) o9 aeT foq fhefraEg— fogardis
(C) fammir g faeamds

(D) fe=m wE focurdis

(a3l aXulal

Qfesramii=n gaHfHdme Tt sTee

T QR (TR 9€) WAt 359
IV G ?

(A) %Wmﬁmmwar@aﬁ

(B) HIET Bl et SISl SAfeifer
Aifed! a1 HeH qrerm

(C) §YUl YRV H&d T
(SSaeA) <rEEd qgu

(D) e SITEUEIS! a1 ST a9 shiol
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25.

26.

27.

28.

Who is one of the authors of
MOJO : The Mobile Journalism
Hand-book ?

(A) Bruce Westley
(B) Stephen Quiaun
(C) Rajdeep Sardesai
(D) Barkha Dutt

In journalism ‘The Overton Window’
is a concept that refers to :

(A) The range of ideas tolerated in
Public Discourse

(B) The physical space in new rooms
where brainstorming occurs

(C) A specific type of computer
software used for news editing

(D) The time frame in which news
remains relevant

Who is the Author of ‘Whole
Numbers and Half Truths’ ?

(A) Vanita Kohli-Khandekar
(B) Rukmini S

(C) Tavleen Singh

(D) Barkha Dutt

The concept of ‘News deserts’ is
primarily concerned with :

(A) Areas with abundant, diverse
news coverage

(B) Regions with limited or no
access to local news

(C) Urban areas with high
concentration of news outlets

(D) The impact of climate change on
news reporting

25.

26.

27.

28.
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‘S T HeEd SHifere gegs A
THHE @ JEetdeh! hiv TR ?
(A) g9 a&A

(B) €I o

(C) TSEIT TR

(D) <@ <d

TARIRAHE * 3feged fael’ A1 Fehea g
HE gfad kel STd ?

(A) FreiSTeR =i foreard geqd g

chedldl Al

(B) JcacTeETd Feal sweadidl a=t
JI& S

(C) m&m SR fafemse

(D) STl SUYEIAT HEH  [EUATE
ST

K Haﬁwa‘s; B 29’ A TR

(A) IfFaT Hige-TeHT

(B) ®foit TH

(C) dae= fam

(D) &X&@n <«

ﬁéﬁﬁl’ & T U wemed

¥d R ?

(A) T yHa 9 Sfqeagul i o
ST TR

(B) Tefieh MawA=l STaeq It
sTien fohan Tl SA9TE STEera
Bl

(C) gcaHIesy Haclsh JHIUNG  3THeel
TR 9_W

(D) BATHM dCcT=l dTdish=TaR BIOTR]

qRom
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29.

30.

31.

32.

‘News Framing’ in Journalism refers
to :

(A) The physical layout of a news-
paper

How journalists shape the
presentation of a news story

(B)

(C) The process of editing video

footage

(D) Framing photographs for news

article

What is ‘Parachute Journalism’
often criticized for ?

(A) It’s in depth and comprehensive
coverage of local issues

(B) Sending reporters to cover
stories in areas where they

have little local knowledge

Its focus on long-term
assignments for journalists

©

(D) Being overly cautions in

reporting sensitive issues

Which of the following is an
alternative to the ‘Inverted Pyramid’
writing structure ?

(A) Diamond
(B) Platinum
(C) Gold
(D) Silver

What does the term ‘hyper local’
refer to in the context of Digital
Journalism ?

(A)
(B)

Global news coverage

News focused on a very specific
community-level geographic
area

(C) Reporting only on national

events
(D) Reporting only district level

events

29.

30.

31.

32.
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TARIRGA =Js1 TR’ a1 W e grad
FA W@ ?
(A) IO TAS HE

(B) TEmE daHE HIEIRI THhRR
fafsrse HLAd

(C) w@ifesdt gvar= Hohad HIvarHt
fafsre wfgwen

(D) IS BT Ak TsTa]

TR S’ X g RIS SIehl
Wsn?r ?

(A) I1d TR Y9 TEe o FioaR
dTdiehd ohel ST

(B) Tenfaes wfifeerdi= HATY AT
AT STAHISRIAT
Tead S

(C) ThRIEISt STeehTel aTdieh-T=a
TR & W fear S

(D) ToRASN T ardieh shidmT 3fd

JHIUMG S&Tdl Baett Sid

STHTCTEAT= Serd Bepto’ agdien
T ST USRIl 2

(A) B

(B) wife™

(C) geroi

(D) =

fefSteat TsamRa=n Tguid  gawelsa
& O % gfaa s ?

(A) SIFIfaeh UTdedieR aTdisha ol
(B) mﬁ;ﬁﬁ%%ﬂﬁawﬁ

(C) T URT USEX ardiehd ol
(D) we el dracsienicl S adich
EXU|
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33.

34.

35.

Which were the innovation
characteristics as described by
Everett Rogers ?

(A) Relative advantage,

compatibility triability
(B)
©)

Benefits, evidence, trial

Applicability,
Usefulness

Relevance,

D)

‘Above The Line’ (ATL) advertising
is characterized by :

(A) Personalized,
interaction with consumers

Evidence, Feasibility, Benefits

one-on-one

(B) Direct marketing techniques

that involves specific targeting

of digital
marketing channels

(C) Exclusive use

(D) Its use of unmeasurable and
non-targeted mass media
methods

Advertisements generally leverage
a Product’s USP which is :

(A) The legal right a product or
brand possess

The total budget allocated for
the ad campaign

(B)

(C) The distinctive feature that sets
the product apart from
competitors

(D) The unique strategic plan

devised by the agency

33.

34.

35.
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Ferd 92 fauom
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(C) fesied HehfeT TTed=n Sholedl aTaX

(D) S HIYT Shidl 07 IR TRl 3TN
SIHATEIH ggaial a19y HEd
ARTIdd TRl shaldl 93

SfEURTHE R0 TETE SR
STHEYRY fefsh! T&T0m= (JTHGT) ST
hell Sl ®T ®E gfed e ?

(A) faferse 3eaea foaan Ammz=n
TR

(B) FWWWW

(C) YRR TEI IdE 37 feia
3y Afvreew

(D) wfexra "edd srEdar-g s
WS wi (Sfyrsegel e
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36.

37.

38.

39.

40.

Which theory in advertising focuses

on the idea that consumers pass

through a cognitive and affective

phase before adopting a behaviour ?

(A) The AIDA model

(B) The Hierarchy-of-Needs Theory

(C) The Elaboration Likelihood
Model

(D) The Balance Theory

Which of the following celebrities

was not a part of the Chitale

Bandhu’s My Chitale Bakarwadi Ad

Campaign ?

(A) Amey Wagh

(B) Nagraj Manjule

(C) Jackie Shroff

(D) Mahesh Manjrekar

Find the odd one out—Ogilvy India,

DDB Mudra Group, Dentsu,

Justwords :

(A) DDB Mudra Group

(B) Ogilvy India

(C) Dentsu

(D) Justwords

‘Men Will be Men’ campaign is an

example of :

(A) Guerilla Advertising

(B) Covert Advertising

(C) Subliminal Advertising

(D) Surrogate Advertising

The post modern era of advertising
can be characterized by :

(A) Limited and Expensive media

channels

(B) Fragmentation, Diversity &

Niche Targeting

(C) Standardized Messages and

Mass Production

(D) Adherence to traditions and

strict cultural norms

36.

37.

38.

39.

40.
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41. Subtle and casual tactics used to | 41. TTeT UTERTIN fafyrse wTaATasd
build a relationship with potential e ggdy e 3 e el
buyer over time, eventually TEE M BRE FOIEE ggd
persuading to make a purchase is SIS T T SaES S 2
known as : '
(A) Subtle Sell (A) T faspt (A q9)
(B) Soft Sell (B) 75 fast (Ve Iw)
(C) Shrewed Sell (C) T {3t (42 )
(D) Smart Sell (D) = forrt (T &)
42. DAGMAR stands for : 42. DAGMAR ¥ 0 &9 v ?
(A) Defining Advertising goals for A) fewmafin sfesefafsn Med ®R
Measured Advertising Results TSre sfesgeafam feeed
(B) Defining Advertising Goals for (B) fewmim sfesgeiafsim Mied R i
Mean Advertising Results . S
(C) Defining Advertising Goals for (©) Eg fl 3@] aeg 6ﬁ3 Mew R
Measured Awareness Results . >
. (D) fewmEf s1aerd e ®R Hifeam
(D) Defining Awareness Goals for SesatafeT frmeen
Medium Advertising Results ] ) A
43. Ambush marketing is a strategy 43. TR HIehfE ‘5?1176 ORI ST T
where a brand : TErl TR (3e)
(A) Collaborates with competitors (A) WHWWW
willingly fo1T joint ad\{ertlsmg TR e
and marketing campaign
(B) Avoids all forms of advertising (B) HEAT=AT SSAIGIHAT HIVICATE
during major events JShICAT STeUdl 0l e
(C) Associates itself with an event 2 . i
without paging for sponsorship, © T | T
often capitalizing in the event’s Bl e WG Wl fHeed
blicit - : :
D) E‘u e lel direct product D) T
ocuses solely on direct produc -
promotion without involving in q:'{dl =Fele 2 S s
traditional advertising method ehigd i
15 [=] % [=]
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44. A film concerned more with its
artistry than ideology :

(A) Realistic film
(B) Montage

(C) Formalistic film
(D) Kino-glaz

45. The television based theory which
George Gerbner proposed that over
a period of time, the versions of the
world presented by television begin
to dominate the symbolic realities of
audiences, attitudes, opinions and
understandings :

(A) Cultural Capital

(B) Cultivation theory
(C) Cultural Imperialism
(D) Culture Industry

46. Which Director is known for his
work on superhero films such as
“The Dark Knight” trilogy in the
2000s ?

(A) Steven Spielberg
(B) Christopher Nolan
(C) Quentin Tarantino
(D) Martin Scorses

47. Luka Chupi bahut hui ......... one of
the most popular Hindi song in Rang
de Basanti was written by :

(A) Guljar
(B) Prasoon Joshi
(C) Javed Akhter

(D) Kavi Neeraj

44.

45.

46.

47.
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RISl TTaRYRY, Sheleeshier 31feeh
;gwmht S0 Fe9er i Geee
?

(A) ettt fgam
(B) |
(C) waffa=is faam

(D) fo T

T T8 waeie™ed gIfasar
STerEHE fSHUR SAT geiehr=A1 AR,
TS qUT AR ST @A hfederedn
JrEdaTer gEed TSfedr fead, o)

HFTAIE SO SISt T AT G ersfaroit
HregHer. A1 fagia soEr ?

(A) Foaal hUed (Hihfas )
(B) *eleey™ 98T (TSterw THgid)

(C) weaa sfafasm (FTEnfas
3TfergeT)

(D) weaR TSR (TTHA-3eanT)

Toremea STdehT=A1 eaTdi=aT SEhHE, T
Teh oS’ a1 fessreia e g

faeaTm fogeie o ?
(A) fesg foaerent
(B) fgwm ed
(C) T LA
(D) wIféa TnizaEt
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48. ‘Kisan Kanya’ was a 1937 Hindi | 48. ‘f&@m ==’ =1 1937 T4 weRRia smere,
feature film which was directed by At Meamnt IF ferefdia Shotet o1t 1St
Moti Gidwani and produced by o T i e e o
Ardeshir Irani is largely T Hewarel fosue et S ?
remembered today on account of it ’
being : (A) Tt THSER 9T IO gfgel
(A) India’s first film on Agriculutre IR EEE .
Crisis (B) dfgen w@aeft MfHd oMy i
(B) India’s first indigenously made T <
Colour Film © T o o e
(C) India’s first film where female A Tt
D) }e%d fOI?. 1Stp}?yed t}’l}f lf;emahil (D) dfeen wRdE fesme Sg@ e
ndia’s first film which use T (fasm ofoT) AT
special effect N ( . ) . el
49. Who directed the film “Pride & | 49 S ST A= FRATTR MeIRT ‘Hree
Prejudice (2005)”, an adaptation of ¥ TG (2005) foeer™ femaeis
Jane Austen’s novel ? R0 3
(A) Ang Lee (A) ¥ <ft
(B) Joe Wright (B) S e
(C) Christopher Nolan (C) Toww e
(D) Baz Luhrmann (D) 9 getHA
50. In the context of Cinema, what is | 50, fesUer=n Heuid, HhMe =S FEF ?
Frame rate ? o .
(A) The number of frames in a (&) t{cdltbllc.llcd TPl HepaTd )
moving picture per second ER itz
(B) The number of frames in a (B) wrefesmdiel o= T T
moving image o )
(C) The number of shots in a (C) waferdied Tepm ‘¥fe = we
moving image (D) TR HehaIgHR JoI= ‘ gie=t '
(D) The number of shots in moving .
picture per second e i )
51. Which of the following is a correct | 51. STREITAY A HAYA dAJHTE Tk
full-form of RTMP, Ca fo=R 3fiesen
communication technology ? . .
(A) Rapid transmission messaging (A) Tire grafaem FEfsT wem
program 5 SRR TR
(B) Reduced Time Messaging (B) U< T
Protocol (C) fora =réw FERTT TR
(C) Real Time Messaging Protocol
(D) Real Time Messaging Program (D) Ret@ e AafST gy
17 [=] % [=]
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52.

53.

54.

55.

What distinguishes a non-fungible
token (NFT) from  other
cryptocurrencies ?

(A) Interchangeable value

(B) Unique Identification Code
(C) Limited Supply

(D) Fractional Ownership

What is the primary method
employed by 3D printers to create
objects ?

(A) Layering materials

(B) Laser etching

(C) Nanotechnology infusion

(D) Magnetic resonance imaging

What type of consensus mechanism
is used in the Bitcoin blockchain ?

(A) Proof of Authority (PoA)

(B) Proof of Stake (PoS)

(C) Proof of Work (PoW)

(D) Delegated Proof of Stake (DPoS)

In the context of digital marketing,
which of the following testing
compares the performance of two
versions of content to see which one
appeals more to visitors/viewers ?

(A) Double testing
(B) Dry testing
(C) A/B testing
(D) Z testing

52.

53.

54.

55.
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(C) HAifed qRaa
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WWWWW
ST Tgdren TR Bl ?

(A) AT HqeTd
(B) =R gfam
(C) TArRHIArST SRS

RN LN

(D) e THE SAfS

foeshén saifehermed Taa e
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(A) g% 3® AR (PoA)

(B) T% 3F ©F (PoS)

(C) Y% A% aeh (PoW)

(D) Scffiee gh A® ¥h (DPoS)
fesfiea Arhfamen aR&umed, e
3 fafay stgemdia wowt eTEwt
TTEehi=A TEdTeT Said, I JT9 SHaom=n
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(A) TFa T
(B) ¥@ &M
(C) wet 2=
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56. In the context of digital marketing, | 56. feSiieet HEhfoT= UEHd THTHT TEUS
FFA stands for : T ?
Egi Eree " Al11 foll d (&) =l wR it
requently ollowe . . . .
Advertisement (B) fracicell wiaieTs 3fgaiicaic
(C) Fast Forward Algorithm (C) e ®NEE FAIRIGH
(D) Free for Audiences D) ® ®R Afeawg
57. ge}i,aefopgfr{)" on Al chatbot is | 57 ot = HfH FlgaaeR TR
v Fesiteelt fAfifdt i et oM ?
(A) Tesla
(B) Palantir (A) =
(C) Open Al (B) TeTR
(D) Jointly by Google, Microsoft (C) 39d T
Met.a and Nvidea D) T, e, 3T ST T
58. The notion of a ‘produser’ refers to T wHs fafHd
which of the following ? i
(A) A media professional who is 58. HISHX & R FTH T B 2
ialf/ghae iigaggsthe content that (A) T WeAH AeHIae S w@a:
fHfHerean smemm=n =mEar s
(B) The fact that audience can not . - -
only be considered as consumers (B) HIEAHTE UTgeh Sheled AT TEUT
but they can be active creators EXGA F G EXao
as well ThRATA & RO
(C) A heavy media user that (C) e ST ATl S e
consumes for more of his or her
favorite media type than normal SIS SR AR TR
(D) A person who gives financial
assistance to the director so he/ (D) TR AT et
she can make an audio-visual feTegienTer foaia TR 2R ey
projeCt o Q o A b
59. Threads, a text-based app for 59. gvtslcflqehl IV THISTHIETHN 989 A1
workplace collaboration launched in afelt Tt ohedt 2
July 2023, Wa.s cre:a.Lted by : (A) T (‘Pf%ﬁ )
(A) X (erstwhile twitter) B)
(B) Instagram .
(C) Whatsapp (C) =reHstd
(D) Snapchat (D) HU=e
Ok0
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60.

61.

62.

63.

Name the person of Indian origin
who is founder of DALL-E and
co-creator of DALL-E2 :

(A) Mira Murati

(B) Aditya Ramesh
(C) Prafulla Dhariwal
(D) Punit Renjen

In communication research, what
does the term ‘construct’ refer to ?

(A) A method used to collect data

(B) An observed phenomenon
explained by a theory

(C) A variable directly manipulated
by researchers

(D) A process used to analyse data

What type of research method is
most suitable for studying the
evolution of journalism practices
over a decade ?

(A) Cross sectional
(B) Longitudinal

(C) Experimental

(D) Narrative Analysis

What is the primary purpose of
using a ‘Likert Scale’ in media
research ?

(A) To rank responses
(B) To measure frequency
(C) To categorize data

(D) To measure opinions, attitudes
or behaviours

60.

61.

62.

63.
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64.

65.

66.

67.

Which method is typically used in
media research to study cultural
practices in its natural settings ?

(A) Experimental Research
(B) Survey Research

(C) Ethnography

(D) Content Analysis

What is a key consideration when
selecting a sample for a media
research study ?

(A) The sample size must always be
large
(B) The sample should be

representative of the population
©)

Only random sampling is
appropriate

(D) The sample should always come

from a single geographic area

Which of the following measures
Reliability ?

(A) Cronbach’s Alpha
(B) Z-Test

(C) T-test

(D) RMSEA

Which ‘Scaling Technique’ is best
used for measuring the intensity of
attitudes ?

(A) Nominal Scaling
(B) Ordinal Scaling
(C) Interval Scaling
(D) Dichotomous Scaling

64.

65.

66.

67.
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68.

69.

70.

71.

In media research what does
‘intercoder reliability’ refer to ?

(A) Agreement between different
researchers in data coding

(B) Reliability of a single coder over
time

(C) Reliability of a communication
model

(D) Consistency of a measurement
tool

In the context of media research,
what is the primary purpose of using
a Likert Scale ?

(A) To determine the reliability of
a test

(B)

©

To measure attitudes or opinions

To establish the validity of a
hypothesis

(D)

Which research design is
characterised by the researcher’s
lack of control over variables ?
(A) Experimental

(B) Quasi-experimental

(C) Descriptive

(D) Survey

The ‘Long Tail’ in Digital Media
Economics refers to :

(A) A focus on only the most

popular and mainstream
products

The strategy offering a large
number of niche products which
collectively make wup a
significant market share

To analyze demographic data

(B)

(C) Short-term marketing
strategies

(D) The decline of digital media
products

68.

69.

70.

71.

JUN - 19225/1T—A
e GNYAT, ¢ STa-Gohdeh fagamdmedr
FHR THAG BUS w1 ?
(A) Tafay Semermed migd-Soha-rersd

(B) Wk Haoharel faferse wrarwiet
wiar fagemargan

(C) TI99 UfquHrn favardmd
(D) |99 9EAE |

-GN * fofehe That| aTa &
S FHOR 2

(A) === favamarear giHafv=aa
EXLRIETIGI

(B) wfaueesar=t wd omfur g
GRIESLIESIGH

(C) STITET= e GHATI=a heoardrat
(D) hEEARTSE Hifedre forgerso
BTG

HIOT YA STRRISITd,

TENYRT TeerR s T9a ?

NIIRIRED

(B) fE-urEfR

(C) SuHHS

(D) Ha&m

fefSea mrezm sefemeren geufd ‘i

A’ WS S ?

(A) §ata @iy oo dreiage
SAEAER featen o)

(B) SSIRUSHl 3ifeehiieeh d1el <hisist
TGRS BeA-Bied  ScaeA=l
TS JHIOMG Shoted i

(C) TY-hTeid faqum o=

(D) fefSiea ey IEAT=T Setett =




[=] 15 =]

ool
72.

73.

74.

‘Content Curation’ in Digital Media
Management refers to :

(A) The indiscriminate aggregation
of content

The process of collecting,
organizing and presenting
content tailored to a specific
audience

(C) Avoiding the use of digital tools
in content selection
Relying solely
generated content

(B)

D) on user

According to the RNI report as on
March 2022, the second largest
number of registered news and
periodicals is in which language ?

(A) English
(B) Marathi
(C) Bengali
(D) Hindi

The concept of ‘media
democratization’ with digital media
production refers to :

(A) The concentration of media

ownership

(B) Increased access and
participation in media
production by a diverse
audience

(C) Limiting media production to
professional journalists

(D) Reducing the variety of media
outlets

72.

73.

74.
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75.

76.

71.

78.

In media production, ‘format

franchising’ refers to :

(A) Using a single platform for all
media production

The licensing of a media
product’s format for production
and adaptation in different
markets

(C) Avoiding any adaptation or
changes in media content

Exclusive focus on franchising
in Print Media

The principle of ‘Media Pluralism’ is
crucial to ensure :

(A) The dominance of a single
viewpoint in the media

The diversity of media sources
and perspectives

Uniformity in media content
across different outlets

(D) Centralization of media control

Which of the following newspapers had
the largest circulation for a single-
edition English newspaper according
to RNI report for 2021-22 ?

(A) The Times of India
(B) Hindustan Times
(C) The Indian Express
(D) The Hindu

Digital media production differs
from traditional media production
primarily in its :

(A)
(B)
©

(B)

(D)

(B)

©

Use of Analogue Technologies
Emphasis on Static content

Use of online platforms and
multimedia elements

(D) Focus on single platform

delivery

75.
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78.
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79. The economics of mass media in | 79. YRGS SHATEAH TAHRU YU
India is characterized by : THh FHIMEES ABEdd a2
(A) A complete absence of private (A) TTET FATAT HIATE THR
sector involvement e THeaTE
(B) The dominance of government ;
funded media only (B) W’ fefi=an sTaR ===
: : : AT FTtasEt
(C) A mix of public service
broadcasting, private and (C) weAqMeie ddsTh JEROT T,
foreign investment in media BT S e e
industries T TN FeHmererE
(D) The lack of digital media .
platform (D) fefSea wemmr= stvmarfast
80. The concept of ‘Media Convergence’ | 80. ‘Wiead W=sd' & Tehoddl J&Id:
primarily refers to : Hafgd 3Te.
(A) The separation of different (A) aqaqazn qregq ‘ga;'[(f?q'[
media platform
(B) The merging of traditional (B) URUfieh HIeq® THIETHGSd Uehs
media with new media o
technologies ' _ (C) Tomeifh Hrem=n STl
(C) The decline of electronic media (D) Freres fsa meITEER e SO
(D) Focus on print media only WO
81. Which of the following is penalised | 81, ‘wifgd! 935 =HTEEr, 2000 3STdviq
cyber-crime under the Information ENIERESIRE R G ‘J%‘UE{W
Technology Act of 2000 ? FH T ?
(A) receiving of obscene material (A) 33l HIfge TetehLor
(B) cheating by impersonation (B) TAAfRT h&T FHATGR HI
. (C) AR TR geal vl
(C) physical attack on user N N -
(D) oTff HEATRICT Feh! TSUAT
(D) financial fraud victimisation ERIENIRETU
82. Which of the following television is | 82. I A0 GHRO 7
distributed in analog mode ? ‘I’ e Sd ?
(A) Internet Protocol (A) T URehld
(B) Terrestrial (B) Rfgaa
(C) Direct to Home (C) SR 2 B
(D) Over the Top D) 3R T 2
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83.

84.

85.

Under the Cinematograph Act, 1952,
the Board of Film Certification

sanctions a certificate for :

(A) Restricted private exhibition of

film

(B) Unrestricted public exhibition

of film
(C) Suitability of exhibition of film
(D) Permission for exhibition of film

In the context of media ethics, an
investigative journalist can report a

story based on :
(A) Hearsay

(B) Facts investigated and verified
by him/herself

(C) Opinions or work of others
(D) Fictional events

The following is an example of

Cyber-crime :
(A) Buying expired products
(B) Emailing
(C) Phishing

(D) Playing computer games

83.

84.

85.

JUN - 19225/I1—A

T 1952 =1 THHEHITE hrRRIER fesrae

JHTINHRIT A (S % fhed

Tifthehg™) HIvH Yeh e JHIITS S 2

(A) faaTem et wega #affed
PN

(B) fosuer srwifed Hrasiieh Yevi
(C) TosUe YevHmT JrA=TId

(D) foerve yeeHm STgHd

e Aifaemsrr four &,
NIRRT JETUeh! HIMAT TR STH!
S0 AT RSA ?

(A) Ushia Hifedr=an STER

(B) Td: TNY S HoAfad
T 3R

N N

ch il

(C) SaU=a HATAT o AT AR

(D) SIe9eh = 3TER

JEIeTish! I TR TR SaTev]

A ?

(A) HSd HUIed S BRal
(B) sAfeT

(C) fwfzm

(D) wRET HIFFeX T
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86.

87.

88.

Identify the 4 factors used under
‘fair use’ in the context of media laws
& ethics :

(A) Purpose and Character, Nature
of Original vs new content,
effect on market, amount of
content used

(B) reasonable wuse, only for
educational purpose,
commercial market and
duplication

(C) Nature of originals, old content
for new designs and
repurposing

(D) Amount of content wused,
repurposing the old content,
Judicial use and new designs

Identify the correct statement :

(A) Slander is Intangible
(B) Slander is Tangible
(C) Slander is Liable to Libel

(D) Slander is a harmless

What is ‘Certification’ in the context
of media laws ?

(A) Categorized in Trade Dress or
label or product can be
distinguished based on its
packaging

(B) Represent the service which a

company or business deals in

Specific quality standard that the
company met in a financial year

(D) Which has a common syllable,
prefix or suffix

©

86.

87.

88.

JUN - 19225/T1—A
HETH IS ST ifRmeTe HeHiv
‘R 1" (R AR AN FheIaid
I IR FeH YRl DIV ?
(A) & 9 AR, Yoo d FoH1 AR A
e WY, SSRUSaRI IO,
SR AT G

qehI[G 9T, hdes aifork =,
ATk dERUS 9 AFhd

U AR W&, T e
9 AT I AR A
SR MY GHIOT, =1 ST
FA1 B AR, ATk AR S0
J AT
qElerden! R faum siesen :

(A) dielt W& e g &

I 3 AR

(B) el WEyrdiel et fag hiar ad

(C) <ell Weyde s & fafea
R aeHl greEa e

(B)

(©)

(D)

(D) et T SEATHT ThETThNh

RIChIEERE IR ez BT e LI G

w0 Aq G qd w2

(A) A foRan AEmTea SR TeaRt
fohdll SCHIGATAT SATAXOT=AT TR
d IR 3 I

(B) TETRT hul Tohe Geem <o &r=mei
Heiftd 3, d geifa

(C) ST T aTfdieh amia TMecret
TurerdEt fafirse weh

(D) MR 18R, ST o G ATt
Eic]
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89.

90.

91.

92.

Identify the incorrect pair :

(A) TPC Sec 500 — Defamation
(B) IPC Sec 508 — Blasphemy
(C) IPC Sec 506 — Criminal
intimidation

IPC Sec 509 — Insulting
Modesty

(D)

The provisions about the concept of
freedom of expression are laid out
in which of the following article of
the Constitution of India ?

(A) Article 35(a)

(B) Article 40

(C) Article 19(1)(a)

(D) Article 19(1)(c)

Identify the incorrect statement :
(A) PR is long term sincere effort
(B) PR is reputation management
(C) PR is propaganda

(D) PR is ethical

Select the incorrect pair of
stakeholders and the tool of
communication :

(A) Shareholder — Bulletin Board
(B) Employee — House Journal
(C) Government — Reports

(D) Consumers — Advertisements

89.

90.

91.

92.

JUN - 19225/T1—A
qEIaus! FhiEl SISl STHUR 94
aMesEn

(A) ME.fa. FHeH 500—TSAHE!

(B) wg.fa. wem 508—eHfar

(C) WE.f9. weW 506—TTRI ©Eu™
TS

(D) WZE.fa. FHem 509—faTasT

SR A= TSl IR
TSTEEAATA IOl AT sTasd

aed ?

(A) SeH 35(37)

(B) hetH 40

(C) we™ 19(1)(37)
(D) se™ 19(1)(+)
AT faum Sfiesan

(A) SEUeh U SHehTe HTHIOTh
PRI

(B) SHHYeh US| YiqHT HoeTT
(C) SEUesh WS JERdS

(D) SFETYeh WU HifaE

el

(A) VeTEITSY (HHAYTTERS ) —FeleH
EIES

(B) TATl (TR — 819 S

(C) e (TWehR) —AIeH (T8

(D) F=RTX (UTeh ) — A Seaifegie
(Shferd)
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93.

94.

Which of the following statements is

false in terms of Public Relations ?

(A) Public relations helps attract

talented personnel for the

organization

(B) Public relations can help
overcoming public
misconceptions about the
organization

©

Public relations can stimulate
attitudes and toster goodwill

from community

(D) Public relations can completely

stop public scruting post crisis

Which of the following is not the
function of Marketing Public
Relations (MPR) ?

(A) Build Brand equity
(B) Dealing with competitive efforts
(C) Increase in brand awareness

(D) Access to purchase influence

factors

93.

94.

JUN - 19225/I1—A
SIS AT T, JEIctushl hivrd faem
e R ?

(A) STETSh TUEd ARl GEIEHS

SMHE KLl

(B) Seh TEfersRi TeReed TSR
R && Tl

(C) ST, SRSl SAfefin
SIS 93 HehRIcHe FfATHHAT
HE TRl

(D) SEYeh, HehelaR hiceld SEHAUT
Srhfaenicdd quid: FOw &&
T

TEAdeh! U foIauE SAHURE

e 2

(A) ‘sle sfaads s

(B) TueifcHer FACTRN IR SHeRR

(C) FwHsfawe il STt

(D) TREET G918 SHIT=AT TR
IO R
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95. In the context of corporate | 95. ShTIRE AT, Hiehl (TESTEH ) oSt
communication what is ‘SOCO’ in
% ?
communication parlance ?
(A) Similar overt communication (A) ToHieR, 2lieee HRIfoheM SHieiric
objective
(B) Single overriding (B) T e Hrf oM Slsreie
communication objective
(C) Single overt corporate objective (C) Tl Sfige NGRS STl
D) Simil idi t . —
(D) Similar overriding corporate D) > 5 R
objective
96. In which kind of corporate | 96. HRURZ HHIThIT=AT HIUAT FhR
communication we find synchronous, TETAGIAGR THhITsh, TREE ]
interactive, real time exchange of T ARETRE Y S 7
message via a mediated source ?
(A) =St
(A) Blogs
(B) E-mail B) =
C) fardg
(C) Reports ©) h
(D) Online Chat (D) AT <
97. Persuasive model of communication | 97. STHHTeh TS HATIe AAEXU WA
is Public Relations refers to : Bl YO ShIT YfqHMT §H9U9 g ?
(A) Two-way Assymetric model (A) S HRT erwiE wfEe
(B) Two-way Symmetric model (B) e it wufird wiwm
(C) One-way Asymmetric model (C) T HAT EHfaq gfaamE
(D) Public Information model (D) grasteh Hrfedt wiqam
30 [=] 3 [=]
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99.

100.

Which of the following body releases
the official press releases on behalf
of the PMO (Prime Minister’s Office)

(A) Publications Division, Ministry

of I & B

Press Information Bureau
(PIB)

Directorate of Public Relations
(DPR)

PM Public Relations Setup
(PMPRS)

Which of the following is an official
publication from Maharashtra
government ?

(B)
©

D)

(A) Swarajya
(B) Lokarpan
(C) Lokrajya
(D) Lok Kalyan

Which of the following statement is
true regarding the ‘Brand Funnel’ ?

(A) Brand Funnel focuses on the
brand attributes and the
functional benefits

Brand funnel examines the
journey of the potential
consumer from desire to denial

(B)

(C) Brand funnel represents the
stages of consumer engagement
with brand, from awareness to

loyalty

(D) Brand funnel analyses the
financial performance of the
brand with respect to the
number of competitors present

in the market

98.

99.

100.
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FUHA HTATAATHR AT JereTdeh! hIvr
T YARTA GERU HIA 2
(A)

qfserony™ fefegem, AT &1f®
3 3f=e ot

U9 SRR 0 (e
fedigeiie % Ufsaer Raerd
(SrteTm)
qeH  ufsarek
(fredteTRTE)
RIS IV FehTe HERTSE IMEAT
fed YHRH MR ?

(A) W9

(B) wrehrdol

(C) Ry

(D) <k e

‘3E A’ A1 SIS Haeegdl Jeradeht
Fv fagm a9 e ?

(A) ‘sfe wa’ gt afvrsesr suftr
FHATHE AER AH hisd H
‘Sie He WIS TeehT=A1 SouTgd
TohRTe A aea gamr
T i

‘S HIA TTReRTe A STesE
BT o a1 weeua Sroaraeias
=y yfafafad =

‘ST el ITSTRUSTST Sa¥ Taeferi=

qoaa WSl ST AR
forgetemn =hd

(B)
©)

(D) ftAsT=9 "Wy

(B)

©)

(D)
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